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Board of Directors 2020-2022
Mr. Rob Hurenkamp

Mazars (Thailand) Limited
President

President’s Message
Welcome to the third-quarter edition of the NTCC
Commerce Magazine.

Mr. Manuel Madani

In the past six months, we have gradually come to
accept the new normal. Wearing a mask has become
as normal as wearing shoes, and delivery services
are on speed dial. The new normal has become a
life of webinars, e-meetings, and missing things that
were very normal as late as last year. We all went
through the cycle of ignoring, fighting, accepting, and
then dealing with it. At the NTCC, we went through
the same cycle and jumped quickly to the “dealing
with it” part.

Mr. Ernst-Otto Smit

During this part, we found that social interaction was
very important for our members, so this has been put
on the priority list for the “new normal”. We also started
having physical meetings (taking post-COVID-19
precautions) which have been very well attended.

Mr. Viroj Vithayaveroj
Philips (Thailand) Ltd.
Vice-President

VNU Exhibitions Asia Pacific Co., Ltd.
Vice-President
Green Wood Travel Co., Ltd.
Honorary Secretary

Mr. Gideon Otto Moolenburgh
Grant Thornton Thailand
Treasurer

Mr. Niek Hammer

The Okura Prestige Bangkok
Director

We have slowly begun seeing the mid-term impact
of the lockdown on the economy and daily life. At the
micro level, many entrepreneurs and companies have
adjusted to the new situation by developing new products
and services. Our members have spotted great initiatives, such as the development of a hands-free sanitizing
hand gel pump, producing NTCC masks, baking and
selling pastries, and holding bicycle tours for the local
market, and many other examples. This shows the
great entrepreneurial spirit of our members, which we
would like to encourage.

Mr. Niels Ammerlaan

Other companies have taken the opportunity to re-evaluate
their supply chains, driven partly by the closure of factories in China. Whereas, the choice in 2019 would have
almost automatically been to purchase from China,
largely due to price, the range of choices in 2020 include
deliveries from Thailand driven by reliability and continuity. Although this has given a boost to the Thai
economy, it has not been enough to make up losses
from the inability to export.

Mr. Marthijn Smit

The above examples have shown the entrepreneurship of the “busy Dutch”, and I believe it’s worth
organizing an event to show the creativity, agility,
and business-mindedness of the NTCC community,
which we will put on the calendar for next year.

Ms. Erna Geerligs
Kubik Thailand
Director

Mind Tools Co., Ltd.
Director

Oryx Stainless (Thailand) Co., Ltd.
Director

Ms. Apinya Ngammor

Kamthorn Surachet & Somsak Co., Ltd.
Director

Mr. Marcel Canters
Lasermed Co., Ltd.
Director
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Clearly, we are in turbulent times, where gloomy scenarios
often prevail in discussions. However, as the above examples, show these times also bring opportunities for
corporations and entrepreneurs alike. I am convinced
that our members can flourish using their creativity,
agility, business-mindedness, and full dedication.
(#keeppushing).
Sincerely yours,
Rob Hurenkamp
Chairman of the NTCC Board
Don’t wanna miss out on any NTCC networking opportunity?

Add NTCC on

Netherlands-Thai Chamber of Commerce
15 Soi Tonson, Ploenchit Road, Lumpini,
Pathumwan, Bangkok 10330
+66(0)2 254 6434
hello@ntccthailand.org
www.ntccthailand.org
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Embassy News
Creativity and innovation in response to COVID-19

A

........ s a result of COVID-19, governments across the world have imposed travel restrictions
to help contain the spread of the pandemic. Many countries have taken drastic measures
such as full lockdowns, closing airports, and completely sealing their land borders. In Thailand,
all travelers, including Thai citizens, arriving in the country from international destinations are
required to undergo a 14-day quarantine and health inspection. This global health crisis is not
only spreading human suffering but also damaging global economic activities.
Nevertheless, humans have always improved life through creativity and innovation. In the light
of coronavirus, we have been encouraged to adjust and adapt to new ways of living and working such as respecting social distancing rules. In the short and medium term, companies are
trying to stay afloat in continuing their business operations and retaining their staff. In the long
term, businesses who can embrace innovation will notice significant increases of their overall
stability and profits.
A new wave of innovation
Over the past few months, the pandemic has triggered
a tidal wave of innovation around the world, particularly
in the medical sector. Never before have scientists, researchers and medical professionals shared so much
data, test results and their experiences and focused so
urgently on the same topic.
Philips, a world leader in healthcare technology, together
with the Ministry for Health, Wellness & Sport, and the
Erasmus Medical Center developed a COVID-19 online
portal for sharing patient information. During the crisis,
with many patients being moved to hospitals across the
country to spread the burden, it has been necessary to
exchange accurate patient’s information such as X-ray
images, reports, and other critical data rapidly and
confidentially. This portal has been widely used in the
hospitals in the Netherlands.
Another innovator, Luscii Healthtech BV together with
the OLVG hospital in Amsterdam developed “the Corona
Check” app to help monitoring the demand for help
and support for people who have symptoms and health
problems that might be caused by COVID-19. The users
can easily submit their related symptoms, such as
coughing, having short of breath, and having a fever.
Commerce vol. 3 / 2020 6

This checker application helps reduce the number of
people going to the hospitals during the spreading of
the pandemic. If a measurement shows concern, the
checker application warns the experts at the OLVG’s
control centre. Then a member of the medical expert will

Embassy News

contact the user to contact their General Practitioner (GP)
or be referred to a hospital.
Apart from the healthcare sector, other industries have
either started or ramped up their creative and innovative
activities. KWR Water Research Institute has developed
Gondwana, a software platform to optimise drinking
water distribution systems to use it to detect the
coronavirus in wastewater in the Netherlands.
Why is innovation needed at this time of crisis?
It is hard to deny that the coronavirus is having such a
negative impact on our lives and businesses around the
world. The social distancing mandates have prompted
workforces to adopt a virtual work model; many schools
and universities have also switched to online learning
and digital classrooms.
Those factors are forcing individuals and companies to
explore creative ideas and innovative strategies to
improve their lives and businesses. Most companies
are rethinking their capabilities and facilities to meet
new demands. For instance, banks have transitioned
their services and made flexible payment arrangements for loans and mortgages. Grocery stores,
wholesalers or even sole traders have started online
ordering and delivery.
Businesses that fail to innovate can run the risks:
losing market share to competitors; losing key staff;
falling productivity; and the worst-case scenario,
going out of business.
Encouraging innovation in your business
Innovation can offer a number of significant advantages
to your business. It can help your business stand out from
the crowd; allow your business to keep delivering goods
and services; provide new outlets for the business; and
help you prepare your business for the future when the
crisis ends, and so on.

external hybrid events. Rather than cancelling live
events that your business has been preparing for
months, integrating a virtual event platform would be
one of the great decisions to continue your work plan
uninterrupted.
Aside from the virus safety, hosting virtual conferences
can benefit your business in many ways: lower operating
and marketing costs; saves time for yourself and attendees because there is no required travel time; and
easier to measures the results.
Over the past few months, the Netherlands Embassy
has been organised a number of virtual events. One
example, “Green and Sustainable Recovery session”,
a hybrid session co-organised by the Netherlands Embassy in Bangkok and the United Nations Development
Programme (UNDP) to discuss how the governments
can make their COVID-19 recovery policies greener
and more sustainable. The event was honourably
attended by H.E. Mr. Varawut Silpa-archa, Minister
of Natural Resources and Environment, Ambassador
Pirkka Tapiola of the European Union, and Mr. Renaud
Meyer, Resident Representative of the UNDP Thailand,
among other guests in person and online.
In the coming months, there will be a Digital Trade
Mission organized by the Netherlands Enterprise
Agency (RVO) in cooperation with the Netherlands
Embassies in Indonesia, Malaysia, Singapore, Thailand, and Vietnam. This digital mission will be focusing on three main sectors: Agri-food, Water
and Circular Economy/Waste management during
mid-October until December. More details will follow
on the Embassy’s Facebook and LinkedIn.
In conclusion, there is no certainty about when the
coronavirus crisis will slow down or end, both companies and governments around the world will need to
adjust and innovate to adapt to these emerging trends.
What we have seen so far is only the beginning.

Since the outbreak of the pandemic, going virtual has
become an increasingly popular option: virtual conferences, webinars, online meetings, and internal/
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Sustainable Economy during COVID-19 Pandemic
WATER SAVING REDEFINED

won
k uyou
oyrather
oD
What if we can clean our hands with 1.1L/min of ?water,
would
uoh na L048 ,etunim a retaw fo L41 snur tecuaf ruo )ISP92( erusserP raB 2 yllacipyt tA
waste 9L/min* or,rmore?
…raey a L006,752,7 & htnom a L008,406 ,yad a L061,02

During this unprecedented COVID-19 pandemic time,
people are encouraged by the authority to wash their
hands more frequently and some for at least 20 sec or
longer. Although, I would think a proper hand cleaning
method & appropriate detergent are more critical
keeping the virus away. Naturally, the water utility
bills for some business establishments increased
significantly as a result. And during such critical
time of declined revenue, every satang increased
in operating cost matters. Businesses are looking
for ways to cut cost, the unnecessary cost to be
precised.
Some of you may be wondering “what is this guy talking
about? From where I live, we are blessed with an abundance of cheap & clean water. Besides, it is impossible
to clean our hands with so little flow of water!”
Since I am writing this from Bangkok, Thailand, let’s
just stay local for some may think global clean water
shortage is really not affecting them. For those who
watched local TV channels, recently there are some
cute community awareness tv commercials (http://bit.
ly/mickbenz) that the public water utility department
is calling everyone to save water. For most, our water
bills maybe just a couple of hundred of bath a month
which is ridiculously cheap compared to the electricity
bills. It is remarkably interesting how our human brains
function. When it comes to electricity bills, we will be
screaming to switch off the light, turn up the air-cond
temperature to 25°C.
However, when we brush our teeth, we left the faucet
running. Perhaps it’s more of a matter of human cognitive biases at play because the water bill is insignificant in
term of affecting our “financial resources” when compared to the electricity bill! And we want to feel that we
are sustainable & think green, yet we let the faucet runs
unnecessarily. Strong & powerful water flow when we
do the washing or cleaning, will make us feel “satisfied
& clean” although it may not be true. However, for every drop of clean water resource, we saved it may have
provided a critical lifeline to someone somewhere
else.
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Hence the question: “What if the 1.1L/min flow of water
gives us equal satisfaction & cleanliness as 9L/min?”
Would you be willing to share the spare resources with
the community?
Most of us may not be aware of the impending shortage
of safe & clean water in our lives. Thailand is blessed
with abundant resources, including water. With the
land area of 513,115 square kilometers, 25 river basins,
average annual rainfall is approximately 1,700mm, with
eventually available water quantity was about 3,300
m3/capital/year (Office of Natural Water Resources
Committee, 2000), it should not be having a water
shortage right? Yet, over time, human & commercial
activities such as industrial & agriculture expansion,
urbanization, increasing population, untreated wastewater/pollutant discharged are some of the possible
reasons that could lead to the water crisis.
According to thewaterproject.org “Water scarcity is a
global threat that is estimated to hit Thailand by 2025.
The country must develop a long-term plan to manage
these challenges…” It’s a perceived responsibility of
every government to provide cheap, safe & clean
water to its residents/taxpayers. It will always be safe
& clean; however, it may no longer be cheap anymore.
So, the million dollars question is “Can we actually
reduce the faucet water running cost while getting our
hands properly clean?”

*Based on pressure 1.5 bar ranging from 9 to 12L/min

The answer is “YES!”, we can.
ALTERED, a Swedish innovation using patented atomization technology provides a low effort – high impact
solutions to your everyday habits. So that people can
save water without thinking about it. We know it’s
almost impossible to change our habits; instead, we
decided to change things for you. Our products save
energy & resources so that you do not have to change
your old habits if you don’t want to. Talk to us; we are
more than happy to show you how.
Commercially, we are looking at a possible reduction
of around 20 to 30% water volume daily depending
on the type of establishments. We approach this water-saving solution from capital expenditures angle
that can help reduce OPEX in the long run. Usually, the
ROI could be ranging from 3 or 4 months to perhaps 8
or 9 months, depending on the establishment.
Shopping Malls will have different consumption pattern from Office Buildings since there are F&B outlets
come into play. Schools may register more saving &
faster ROI as compared to factory setup etc. Hotels
and Resorts may begin with back-office initially as it
will be a real challenge to implement such water-saving
initiative as the check-in guests may be offended with
"unsatisfied" handwashing experience. What if the
hotel begins to allocate some floors and market these
rooms as "sustainable rooms specifying water-saving
faucet is installed to help reduce unnecessary wastage
while washing hands"?
Let’s proceed to the macro perspective on sustainable water resources management. Personally, I believe everything in this world is interconnected. When
it comes to resources utilization take, for example,
clean water, once it's consumed by a certain group,
another group will be deprived of such resources.
Yet, unconsciously we human being are instinctively
selfish, refused to accept the fact that we need to
share the resources for our commonwealth & existence and to have a sustainable approach towards
our lifestyles. After all, we breathe the same air even
though we may be living world apart.

“By 2025, 1.8 billions of world population will be living
in countries or regions with absolute water scarcity,
2/3 of the world population could be under stress
conditions"; Water withdrawals are predicted to
increase by 50% by 2025 in developing countries"
– Water Statistics: Water Resources – UN-Water
Website, 2009.
And
Someone quoted “The next world war will be about
clean water resources” to me recently during our conversation about wastewater treatment. Although I may
not totally agree with him, yet it could be an interesting
quote that worth pondering over.
Water conservation initiative needs collective efforts
from individuals participation on our willingness to
share the resources for the common good of our
society, by adopting our "Water Saving Redefined"
initiative we get to "release" the resources to the
needy in our community. At the same time, we get
to save money too. And we will have lesser wastewater required treatment, lesser electricity consumed
to both produce & treat the water, and lesser pollution
to the environment.
We are Sentinel Solution, the exclusive distributor of
ALTERED Nozzle from Sweden. We have been a wastewater treatment solution provider in Thailand for the
past 7 years serving more than 1,000 establishments
including hotels, resorts, shopping malls, hospitals,
schools, F&B outlets and factories. We focus on B2B
water resources related solutions. ALTERED Nozzle
was brought in to help solving wastewater issues as
we believe if we can reduce even 20% of water consumed, we will have 20% less wastewater to be treated
hence lesser pollution. If you are interested in being
part of this water conservation initiative, call us on
02-2580665 & let’s do it together.
YOUR WASTE – OUR PASSION
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Exploring Thai e-commerce with Max Kamperman of Century Grow

T

........he exponential growth of e-commerce in
Thailand is also evidence of the dynamic and
fast-changing customer behaviours. One and a half
year ago, Century Grow in Thailand established with
five employees, and by the end of 2020, the company
expects to have 120 employees. This article will share
you about insights of Thai e-commerce and how does
Century Grow strive in COVID-19 era. Special thanks to
Max Kamperman, the Business Development Manager
of Century Grow, for an insightful interview.
What is Century Grow doing?
Century Grow (CG) is a one-stop-shop e-commerce
service provider, offering professional, comprehensive
and efficient e-commerce and digital marketing services from Bangkok, Thailand. Our mother company
Cloudbird is located in Hangzhou, China, and is one
of the most experienced enablers for domestic and
foreign brands in Mainland China. Our international
team has worked in the internet business for over ten
years and has served dozens of clients from around
the world. In Thailand, we serve global brands like
Boots, Nestle, P&G, Philips, Royal Canin, Unilever and
Vivo.
Our A-Z services include basic operational procedures
like store registration, setup and management, as well
as graphic design, customer service and both on-site
and off-site digital marketing services. CG also works
with different third-party logistics companies to
offer competitive product storage, order handling and
last-mile delivery solutions with flexible rate cards and
a customised approach to each client’s specific
needs.
Who are your clients?
As an exclusive Lazada Strategic Partner and Key
Service Provider, CG works closely with Southeast
Asia’s biggest e-commerce platform on various projects and services, from celebrity live-streaming and
innovative campaign management to simplifying FDA

registrations and kick-starting your brand on newly
established affiliated platforms like YouPik. This month,
CG has established a presence in Vietnam as well, and
by the end of H1 2021, we will also have physical
offices in The Philippines and Indonesia.
How do you see e-commerce industries in Thailand?
Do you think it will be like China in the future?
“Thai e-commerce ecosystem is approximately
five years behind China.” Max Kamperman
Our experience and knowledge of the Chinese
e-commerce market matters because it is the most
technologically advanced. With the Thai e-commerce
market (and Southeast Asian region as a whole) being
some five years behind Alibaba’s ecosystem in China,
CG knows what direction the industry is moving
towards, both in terms of platform technology and
consumer trends.
Still, there are many differences between China and
Southeast Asia well. First and foremost, we pay a lot
more attention in Thailand to the social media environment
than we do in China. In Southeast Asia, platforms like
Facebook and Instagram are very well established and
Commerce vol. 3 / 2020 11

far more integrated into the online environment than
actual e-commerce platforms, whereas in China, the
situation is the exact opposite. Thai users do not have
as much trust yet in e-commerce platforms being the
“shopping malls” of the digital environment – they rather
see social channels as the preferred way of engaging
with companies or sellers on a more personal level.
To this end, CG aims to bring concepts like online customer
engagement, social commerce and e-commerce’s
gamification to Thailand to reach Thai consumers in a
more recognisable and familiar way than simply having
a digital storefront in an online mall and waiting for
consumers to find us. At the same time, we work with
our clients to optimise the basic operations to make sure
e-commerce platforms will eventually become the preferred online shopping destination. This includes daily tasks
like optimising the shop traffic from on-site and off-site
channels, increasing the conversion rate by negotiating
attractive commercial deals, and revamping inventory to
create cost-effective product bundles and sets.
Do you think the pandemic speed up e-commerce
industry growth?
Especially during the lockdown, the overall online
industry, as well as our e-commerce business, grew
significantly due to several factors. First and foremost,
the majority of Thailand’s middle- and upper class
spent nearly two months indoors. This did not only
lead to people spending more time on the internet
in general, but also to a rapid rise in purchases for the
household to make the isolation more comfortable
and convenient. Kitchen appliances, small consumer
electronics, air purifiers and smart home devices saw
double-digit growth in March-April. Groceries and
other FMCG also found their way to online platforms,
as many consumers avoided crowded supermarkets.
On the other hand, with the economy taking a big
hit both in terms of spending and purchasing power,
and malls, shops and restaurants mainly operating at
pre-pandemic levels again, the performance of online
retail in the past couple of weeks has not been as high
as during the lockdown. Several companies have noticed
their online sales are relatively high in countries where
work-from-home rules and regulations are still strictly
enforced. In contrast, others mention that sales in
Thailand regressed to the mean due to the economic
situation.
The challenge, as for all industries and companies, is
how to adapt to the current new circumstances and
change the business model or strategic planning to
make sure that the company can stay afloat and survive
in case of a second wave or other unforeseen consequences of nearly a year of economic uncertainty.
We have focused a lot more on product categories
such as daily necessities instead of high-value
goods to make sure we have a sustainable and
fast-moving inventory. Instead of offering complete
package solutions, we have taken up customised
customer service and graphic design tasks on a
kind of “a la carte” basis to keep developing our
client portfolio. We have also used our extensive
supply chain back in China to meet the demand for
low-cost consumer goods in Thailand and act as
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a sourcing company and distribution hub to local
sellers.
“I think a lot of companies that were slow to
jump in e-commerce, will definitely adapt to
e-commerce. Companies realise e-commerce
is an important part of the businesses regardless of the product categories or budgets.” Max
Kamperman
C e n t u r y G r ow (CG) i s a o n e - s t o p - s o l u t i o n s
e-commerce service provider, offering services
such as store registration, setup, and management,
as well as graphic design, customer service and
both on-site and off-site digital marketing services.
If you want to talk to Century Grow, please email
mkamperman@centurygrow.com.
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Talking Governance during the 'New Normal': What should Boards consider?
With the shifting commercial landscape driven by COVID-19, the challenges that this poses also provide a prime opportunity
for companies to look inward to ensure that their internal corporate governance structures are well prepared for the "new
normal" times ahead.
By taking into account certain considerations, which may have been disregarded in the past, and adopting a more well-rounded approach in the decision-making process, the board of directors can boost shareholder confidence in the decisions
taken. Below we highlight some of the key considerations that a company's board should take into account under the "new
normal" state of affairs:
• Prioritizing long-term strategies over short-term gains – Given the fast-paced nature of the commercial landscape,
one of the best practices is to avoid making reactionary decisions favoring quick turnarounds as this may lead to
subpar outcomes in the long run. The board of directors should consider adopting long-term strategies to maximize the
company's value over the long run and to develop a clear direction for the company that is supported by such strategies.
•

Diversity of board composition – It may be beneficial to promote the inclusion of individuals with diverse expertise relevant
to the company's long term goals. The key idea being that a board of directors would benefit from having a greater diversity of thoughts and knowledge to draw upon as part of their decision-making process. A diversity of board members with
different areas of expertise can help a company ensure that each decision has been vetted from, for instance, a financial,
industry-specific, or technological standpoint.

•

Maximizing liquidity – In these "new normal" times where cautiousness seems to be the mode of operation for many
companies when approaching their finances, a practical step to maximize the liquidity of the company is to examine
the company's accounts receivables and payables (ARs and APs) in greater detail. Not only should a company use specialized personnel to keep accurate and up-to-date records of the company's finances, the board of directors should
also keep track of the company's ARs and APs to understand their "sources" so as to exercise extra care and diligence
in certain areas as required. Another benefit of company directors taking the time to analyze the company's financials
is in identifying and protecting against possible inefficiencies. Such analyses may help in making informed business
decisions to promote liquidity of the company in the short and long run.

•

Looking at other stakeholders – During these times, it may be beneficial to also take into account the interests of wider
stakeholders, such as creditors, to gain a more well-rounded view of the operating status of the company. Another key
stakeholder is the company's employees. As the economy and industry move towards greater digitalization and automation, a company may need to rethink the roles, skill sets, and working arrangements of their modern workforce. As
workplaces have started to reopen, employers will also need to address their duties and obligations in providing safe
and healthy workplaces amidst the ongoing pandemic, as well as any associated liabilities.

•

Keeping your house in order – For such a time as this, it may be a good opportunity for a board to clean up the internal
workings and affairs of the company by conducting a corporate "health check". For example, whether it is finally time
to integrate those two subsidiaries to avoid unnecessary corporate maintenance, filings and related costs; whether it is
finally time to standardize the company's contract practices or compliance policies; and so on.

•

The importance of process – How would a board of directors show to the company's shareholders and other stakeholders
that they have effective decision-making processes in place? One possible way is to seek out independent advisors to
provide specialist advice so that they may make better-informed decisions about the viability of strategies that serve to
maximize the company's value in the long run.To accord full transparency and legitimacy to the decision-making process,
the board of directors should also ensure that board meetings are held as required and that the meetings observe the
required legal formalities.

While all directors know that one of the most important rules of corporate governance is to act in the best interests of the
company, this may not be easy in practice. This is an evolving process and some of the considerations above should help
the board prepare for the "new normal" times ahead.

Mélanie Geslin

Special Counsel
melanie.geslin@bakermckenzie.com

Waratchaya Tungsuwan

Partner
waratchaya.tungsuwan@bakermckenzie.com

Panyavith Preechabhan,

Partner
panyavith.preechabhan@bakermckenzie.com
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The art of remote working,
when living in Bangkok
You may rightfully ask yourself, what better time than now to combine your remote work time with a well-deserved
change of scenery on a tropical island? On the other hand, with your business in Bangkok, you want to be available.
There is a name for this: Koh Samed.

In this 2nd article on Samet Island, we are testing a six-day remote working holiday
from two very different resorts on the island. The article is sponsored by Samed
Resorts Group (www.samedresorts.com). Written by Mads Herluf
Smooth travel from Bangkok
Usually, travel involves lots of distraction and lost time that could be spent on work. Travelling to Samed, is nothing
like that. To try this out, we swapped the distracted calls behind the wheel with high-end driver service, allowing us
to get some actual work done while in transit. Bopattayataxi.com takes you from your doorstep in BKK to the pier
in just 180 minutes, charging ฿ 2,000 for the pleasure. On arrival at the Samed Resorts ferry terminal, you are well
taken care of by the Samed Resorts Group staff, securing you a smooth ferry trip across the picturesque strait, to
your arrival at your resort. Compared to a flight/airport trip, this is heaven!
Samed Club was our first stop. The club is situated right on a white powdery beach, and with its calm, unpretentious atmosphere, it's a study in understated luxury: Its architecture has an interesting art deco style
to it, and it works well
with the contemporary
Thai-style interior design
in the rooms, altogether
adding to the exclusive
yet casual atmosphere
of the club.
The area has a lazy local
vibe to it, and the same
goes for its lovely beach.
With the sea as flat as a
pancake, the beach area
is perfect for swimming
and coastal exploration,
and kayaks are freely
available to the guests.
From the beach, you can
see the piers where the
fishermen arrive with
their daily capture.

A manager told me that you could bring a fish to the hotel-kitchen who will happily prepare it for your taste.
Workability: First and foremost, the internet at Samed Club is flawless, and we noticed other guests who seemed
to be doing a work-holiday like ourselves. The rooms have a work-friendly setup, some with private outdoor terrasse with appropriate furniture. With the cosy restaurant area, it worked nicely for us, and the calm atmosphere
at the club made it a success.
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Ao Prao ( Paradise Bay) is the only beach on the west coast of Samed Island. The stylish Ao Prao Resort was our
next destination, for this work-holiday review, and turned out to be an exciting contrast to the first place.
Whereas Samed Club is understated, there is nothing low-key about Ao Prao Resort. You want luxury: you got it.
Right from the breakfast buffet to the evening menu and the staff is shining with exceptional service and flawless
English. Ao Prao Resort is grand, but never over the top, and we found the spirit and atmosphere to be warm and
very welcoming. For many good reasons this resort is popular for celebrities, weddings, corporate events,
romantic occasions, you name it.
And yes, Ao Prao is indeed a paradise bay: wide, powdery, palm-fringed, and protected by lush mountains. Simply
perfect, and exclusive for the guests at the three resorts in the bay. We experienced playful waves, but nothing too
much for pulling out a Kayak and enjoying this truly stunning bay from the seaside.
Workability: Most importantly, flawless internet. We stayed in a standard hillside bungalow with a magnificent view,
perfectly decorated, and with laptop-friendly facilities. The large reception and restaurant areas worked out very
well also.
To conclude: Doing this kind of work-trip reminded me of my reason for becoming an expat in the tropics. With the
world-changing in favour of remote working, Samed Island is ideal for this for so many reasons, and if you bring
your family, they will never be bored in the safe environment of Koh Samed.

Recent NTCC Events

NTCCxTourism Tech: Empathetic Marketing

CFO Dinner @Conrad Bangkok Hotel

On 18 June, The NTCC hosted the "NTCCxTourism Tech:
Empathetic Marketing" webinar together with five
students of Stenden Thailand. Our panellists, Dr Mario
Hardy, CEO of PATA and Khun Asamaporn (Sam), Networker Extraordinaire of Midas Public Relations, shared
the latest updates in the travel industry landscape, with
a focus on the post-CV-19 situation after the lockdown
and travel restrictions. Furthermore, what were the most
suitable and proper digital marketing messages at this
recovery stage to help you stay connected and ensure
guests the best of their services.

On Thursday 2 July, the NTCC hosted our quarterly CFO
dinner talk at Conrad Bangkok Hotel. NTCC executive
director, Hans van den Born, lead with a discussion on
relevant topics in the world of finance during the current
pandemic.
We are delighted to listen to the input by various NTCC
member companies attended the evening. We especially
want to thank, Mr Bob Wouters, of FWD for hosting this
event, and we hope to see you all again at the upcoming
CFO dinners!

A special thanks for the event curator, Mr Gregory
Benjamins!

Webinar - People or Cash: Which is the bigger asset?

Impacts on cashflow & Business Valuation

On Thursday, 25 June, NTCC in collaboration with TMF
Group, hosted the webinar about impacts of COVID-19
pandemic to the businesses and how their workforce is
being affected due to the strain on the revenues.

NTCC in cooperation with Mazars (Thailand) cordially
organised 'Impacts on Cashflow & Business Valuation'
webinar, on 23 July. Mr Prasen Chakraborty, Head of
Financial Advisory Services from Mazars (Thailand),
shared his presentation, followed by Q&A.

We want to thank Mr Achin Malik, Managing Director,
TMF Thailand and Mr Kristoffer Paludan, Regional
Director, Michael Page Thailand, for being our honourable
guest speakers.

We want to thank our guest speaker and participants for
this informative webinar.
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Recent NTCC Events
On 15 July 2020, NTCC hosted the "NTCC Post-AGM Social Gathering". The event was an excellent opportunity to
express our gratitude to the former NTCC Board of Directors (2018 - 2020) and welcome the new Board of Directors
(2020 - 2022). Our executive director, Mr Hans van den Born gave us a welcome speech, followed by Mr Willem
Pentermann, general manager of Ramada Plaza by Wyndham Bangkok Menam Riverside, and H.E. Mr Kees Rade,
Ambassador of the Kingdom of the Netherlands to Thailand and our new President of the NTCC, Mr Rob Hurenkamp.
We would also like to thank Mazars for their generous sponsorship. Your support is much appreciated! Besides, many
thanks to Ramada Plaza by Wyndham Bangkok Menam Riverside for the warm welcome and loving hospitality during
the event.
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Recent NTCC Events
Chiang Mai Connect by NTCC: Mid-year meetup & Networking, 31 July 2020
Phase after phase of lockdown easing, it was about time already for the community to reconnect once again!
After a long while of distance, NTCC and members have reconnected over some forest-friendly tea and culinary
delicacies at one of Chiang Mai's finest tearooms, Monsoon Tea Wat Ket. We were also welcomed by H.E. Kees
Rade, Ambassador of the Kingdom of the Netherlands to Thailand for this event.
This networking event was as always, a collaboration between the various international chambers of commerce
and partners on behalf of Chiang Mai Connect by NTCC.

3 August: NTCC Cafe Monday

14 September: NTCC Cafe Monday

NTCC Cafe, as usual every first Monday of the month,
hosted the networking event on the Char Rooftop Bar,
Hotel Indigo Bangkok Wireless Road. Our members
enjoyed catching up with your friends, sipping a
drink, on the 26th floor with a panoramic view of the
spectacular Bangkok's business district.

NTCC Cafe Monday networking event hosted at the Hotel
Indigo Bangkok again. This NTCC Café was attended by
quite some new faces!
Overall, the get-together was casual and fun. The
sausages, cheeses and cold cuts seem extremely
popular.
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Recent NTCC Events

NTCC Industry 4.0 series webinar IIoT & AR for the
manufacturing industries webinar

Thai government's Alternative State Quarantine (ASQ)
program

This was the first webinar of NTCC Industry 4.0 Series
webinar, organised on 13 August. Mr. Frank van Baal
and Mr. Rik van der Meijden, founding managers at
ZI-ARGUS, one of the leading independent Industrial
Solutions providers in Asia, had lifted a tip of the vail and
entered an interactive discussion about "The Industrial
Internet of Things" (IIoT) and "Augmented Reality".

The NTCC, with Mövenpick BDMS Wellness Resort
Bangkok, successfully organized the "Thai government's Alternative State Quarantine (ASQ) program"
webinar on Monday 17 August 2020. Our speaker,
Khun Prin Pathanatham, Executive Assistant Manager
from Mövenpick BDMS Wellness Resort Bangkok, is
recognized as an expert ASQ speaker and trainer for
key Ministry of Public Health seminars guiding both the
government and private sectors in managing the ASQ
program around Thailand. He had shared with us his
insight and experience on the ASQ program.

We have made this webinar available on NTCC website
and our YouTube channel as well.

The recording is available via NTCC website and YouTube!

NTCC Industry 4.0 Series Webinar: Predictive Simulation
and Digital Twin
NTCC, in collaboration with HaskoningDHV, hosted a
webinar about Predictive Simulation and Digital Twin on
20 August.
Thought leader Bart Brink had shared with you his vision
and use cases on Digital Twins in Industry and how they
would change the way we plan and work. This session
had delved into predictive Simulation and how this can
be used to create highly visual and accurate digital twin
models of dynamic, real-life assets, systems, and processes to drive operational and investment decisions.

Rabobank / ADCN: Financial Markets Outlook
The ASEAN Dutch Chamber Network (ADCN), including
Dutch Chambers of Commerce in Thailand, Malaysia,
Vietnam, Singapore, Indonesia, and the Philippines,
organised the Rabobank / ADCN: Financial Markets
Outlook on Monday 7 September 2020 via Zoom.
The honourable speakers were Jan Lambregts, Global
Head – Financial Markets Research, and Michael Every,
Global Strategist – Financial Markets Research. The
webinar shows us a possible market outlook during the
current COVID-19 pandemic.

The recording is available via NTCC website and YouTube!
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Recent NTCC Events

NTCC Industry 4.0 series webinar: Mechatronics Applied
After the first two successful NTCC Industry 4.0
Series Webinar in August 2020, the NTCC Manufacturing
Group proudly presented the hybrid "NTCC Industry 4.0
Series Webinar: Mechatronics Applied", on Thursday 10
September 2020.
Our guest speaker, Mr Remko Vleesch Dubois – CEO of
Kirloskar Brothers (Thailand) Ltd., had demonstrated
practical examples in the field of production, rotating

equipment during his interesting presentation. Later
that afternoon, we had a close look at the unique flood
prevention project implemented by the city of Bangkok
at Bangsue pumping station.
The recording is available via NTCC website and YouTube!

Chase Your Success,
SAFELY.

At B-Quik we provide you with the right tire for the road you choose.

B-Quik one stop shop professional car service, open everyday from 8:00-21:00 hours. Tel. 1153

New corporate members

New Individual Members
Joost Koedooder
T: +66 (0) 53 552 162
E: joostkoedooder@yahoo.com

Siam Kempinski Hotel

991/9 Rama I Rd, Pathum
Wan, Pathum Wan District,
Bangkok 10330

Richard Schestak

Managing Director
of Siam Kempinski Hotel
Bangkok

Jeff Amrish Ritoe

T: +66 (0) 21 629 000
E: richard.schestak@kempinski.com
W: www.kempinski.com/en/bangkok/
siam-hotel/
Kempinski Hotels, Europe’s oldest luxury hotel group, opened its
first property in Thailand’s capital city of Bangkok in 2010. Located
at the heart of the city, the 5-star Siam Kempinski Hotel Bangkok
is the perfect destination for business and leisure travellers. This
luxury hotel, linked by a covered walkway to the famous Siam
Paragon shopping mall, sits within easy walking distance of the
BTS SkyTrain station at Siam for convenient travel to business
meetings and leisure attractions.
Each of the hotel’s 397 luxurious rooms and suites is decorated
with traditional Thai accents. Most rooms include private
balconies overlooking the hotel’s lush green gardens and
free-form swimming pool. There are 3 restaurants and bars
including the award-winning Michelin one-star Sra Bua by Kiin
Kiin. The luxury spa and health club are a haven for guests seeking
total rest and relaxation. Ten state-of-the-art meeting rooms host
business and social events perfectly.

VP Business Development
Bangchak Corporation
T: +66 (0) 61 417 3108
E: amrish@bcprgroup.com

Robertus Teulings
Chief Executive Officer
CX Quality management APAC
T: +66 (0) 63 167 9969
E: info@cxqualitymanagement.com

Tom van Duin
Associate Director
Agoda
E: thomasvanduin@gmail.com

IAC Acoustics (Thailand)
Co., Ltd.
6/54-56 Poemsin Soi 42,
Ongern, Sai Mai distrinct,
Bangkok, 10220

Michel Rosmolen

Director of IAC Acoustics
(Thailand) Co., Ltd.

T: +66 (0) 21 012 827
E: info@iac-acoustics.co.th
W: www.iac-acoustics.co.th

Henk van Westerveld

IAC Acoustics (Thailand) Co., Ltd is an noise control and
industrial acoustics company. We provide total custom-made
solutions from the primary stage of design to the final stage of
site installation.

Managing Director
Thaitraveldreams (Isaan Discovery
Travel Co. Ltd.)
T: +66 (0) 43 224 690
E: info@thaitraveldreams.com

IAC Acoustics can help you with any acoustic project. From
specialist anechoic chambers, through to architecturally
finished acoustic doors and windows. From diesel generator
installations through to haul truck attenuation. From residences
to auditoria.
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Member News

Oryx Stainless: Innovative Borrowing Base Facility successfully
closed in the amount of 660 million Thai Baht
Oryx Stainless (Thailand) Co., Ltd., under the umbrella of
Oryx Stainless Holding B.V., has successfully finalised a
660 million Thai Baht revolving Borrowing Base credit
facility to support the growth strategy of Oryx Stainless
Group in Asia. The facility is structured as a secured
Borrowing Base and is amongst the very first solutions
of its innovative and flexible kind in the Thai banking
market.
The Borrowing Base lending concept, under which
lenders make available credit facilities based on the
value of underlying assets, is an ideal match for the
working capital financing of companies performing in
volatile, cyclical or seasonal business contexts.
Oryx Stainless intends to use the facility primarily to
fund its working capital requirements for inventory
purchases which vary depending on developments in
the global stainless-steel markets as well as fluctuations
in commodity prices of underlying components such as
Nickel. The Borrowing Base ensures that sufficient funding
is available at any point in time, in line with business
developments, to the benefit of both the company and
the lenders.
Oryx Stainless Thailand mandated HSBC Thailand as
a lead arranger to structure and arrange the Revolving
Credit Facility transaction. Both HSBC Thailand and
KASIKORNBANK PCL act as Lenders in this club deal.
The Facility Agent function is covered by HSBC Singapore,
and the legal documentation was prepared by Norton
Rose Fulbright Thailand.
"Since nearly a decade, Oryx Stainless is active in the
growing market of South-East Asia and implementing
a local Borrowing Base was our vision since the very
beginning. Thus, the recent closing of the Thai financing
facility is a further milestone in the successful
development of our Thai operation and underlines
Oryx Stainless' good positioning not only in the
European but also in the Thai capital market.",
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says Roland Mauss, CFO of Oryx Stainless Group.
Marthijn Smit, CEO of Oryx Stainless Thailand underlines
that "Oryx Stainless, being always committed to the
Kingdom of Thailand and its people, is very pleased
not only to operate but also to be innovatively financed
in Thailand." Sirichai Tempoomsuk, CFO of Oryx Stainless
Thailand adds: "The Revolving Borrowing Base Credit
Facility breathing with the warehouse inventory is the
most intelligent form of financing that matches our business
model, and we are supported by our long-term strong
and renowned banks as partners to realise it".
Kelvin Tan, CEO of HSBC Thailand, concludes "We are
proud to be supporting the sustainable growth of Oryx
Stainless' business through facilitating this flexible and
innovative finance solution – one of the first of its kind
to be offered in Thailand."
Panya Kongkapaisal, First Senior Vice President,
KASIKORNBANK explains, "We are honoured to
collaborate in this syndication to support the
successful and sustainable business growth of Oryx
Stainless in Thailand and strengthen our long-term
strategic partnership with the group."
But, Oryx Stainless (Thailand) Co., Ltd. is not only
successful in economic and financing terms. The
sustainable business model of zero-waste stainless
steel scrap processing also makes Oryx Stainless
Thailand the benchmark and lighthouse for a circular
economy in South East-Asia. During 2019, by the
recycling of stainless-steel scrap more than 300,000
tons of carbon dioxide were avoided in protecting
society against further climate change.

Member News
C-19 ozone science news & improvements
Aqueous Ozone dispensers
Our Aqueous Ozone producing machines use tap water
and air to replace cleaning & sanitising chemicals.
Operational expenses are more than 200 x lower than
using chemicals. It is applicable to all industries and
homes. Ozone and aqueous ozone was in the news
regularly this month.
First from Norwegian scientists who concluded it was
more effective and healthier to wash your hands with
Aqueous Ozone than with alcohol-based hand sanitiser.
Japanese scientists on August 26th announced that
even low concentrations of ozone gas could kill
Corona Virus. Last month we improved our smallest unit,
the Residential Mini / IPU, by adding a desiccant (air dryer),
we were able to boost the efficacy by 30%.
Other improvements have been to our LiquidO3 3 GPM
(Gallons Per Minute) unit. We were able to lower the
operational cost of the Aqueous Ozone by factor 5
to just US$ 0.00022 per litre vs US$ 0.12 Chemical
cleaners/sanitisers. In the USA we have started delivery
of purchased units to the Hawaii Air National Guard and
the Hawaii Army National Guard.
For more information, please contact: wouter@aq-o3.com
or visit www.skypoint.global/th

ARBURG despite Corona: “Wir sind da.”
Arburg produced high-quality masks and safety
goggles very quickly at its headquarters in Lossburg
Germany as proof of its technology. Four injection
moulding machines and turnkey systems have been
producing high-quality safety goggles and multifunctional
LSR masks at the Lossburg headquarters. The protective
clothing and equipment were distributed to employees as
well as to nursing staff in charitable and medical facilities
in the region. The two sophisticated applications also
show how the original Arburg know-how in automation
and digitalisation can contribute to increased production
efficiency. In the comparable trade fair application, it
was shown by way of example how processes can be
visualised using the Arburg Turnkey Control Module

(ATCM) and how all relevant process and quality data
can be merged for specific parts. With the help of this
Scada system for turnkey systems, individual parts or
installed assemblies can be 100 per cent traceable.
The application shows how complex turnkey systems
can be implemented within the shortest possible time,
if necessary, to manufacture high-quality products
efficiently. The aim is to use the know-how and machine
fleet to support hospitals and care facilities with
protective clothing and equipment in the fight against
the coronavirus as well as to show the injection
moulding market the huge amount of know-how
available at Arburg. Please visit www.arburg.co.th

Top Level IB Results Despite a COVID Pause
This year's IB results were unprecedented as it was
done without students taking final examinations.
Despite the difficulties, the graduating class of 2020
were awarded our highest ever average of 37 points
out of a possible 45 with a with a pass rate of 98%
(worldwide figures are 30 and 80% respectively). Notably,
31% of the cohort achieved more than 40 points, far
higher than the worldwide average of 10%.
A special mention goes to Kelly-Ann Tan who earned
the maximum 45 point score, one of only 140 students
worldwide. We wish all our Graduating Class of 2020 the
very best with their future studies at their chosen
universities.
https://www.patana.ac.th/learning-at-patana/secondary-school/university-offers-2020/
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Member News
Bumrungrad innovation highlights Thailand medical
tourism during COVID-19

Soil Improvement at the New Phnom Penh
International Airport Was Awarded to CeTeau

Thailand ranked first in Asia on the Global COVID-19
Index (GCI) among 184 countries based on each
country's recovery capacity during the COVID-19
pandemic, thereby boosting traveller's confidence.
Moreover, Thailand's medical tourism promotion
efforts are aimed at stimulating the country's
economy while helping those in need.

Cambodia Airport Investment Co. Ltd (CAIC) granted
the soil improvement at the taxiway for the New Phnom
Penh International Airport to CeTeau.

Bumrungrad, as a leading private hospital during this
COVID-19 pandemic, feels the pressure to innovate
faster being within the medical industry. To fast-track
changes, dare to think outside the box in the name of
patient safety. Bumrungrad is the first hospital to receive
Global Healthcare Accreditation's COVID-19 certification,
indicating the hospital's modern compliance with
international health & safety standards in serving medical
tourists. Furthermore, innovations are ongoing in terms
of guidelines, employee education and leveraging
technology, to increase services that encompass the
new normal in customer behaviour. For example: social
distancing management within Bumrungrad, fast
services with "60 Second Service," implementing
tele-consultations, home healthcare services with
"Bumrungrad @Home Service Center", prescription
home delivery. Such services address the challenges of
shifting social behaviour patterns. These are just a
few ways the organisation have adapted to give Thai
and international patients the confidence they need to
make Bumrungrad their medical destination of choice.
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The airport will become the 9th largest in the world
capable of coping with the ever-increasing air traffic
demand, stimulating the Cambodian economy by
creating thousands of direct and indirect jobs. Although
air traffic has been temporarily restricted worldwide
because of the COVID-19 outbreak, it is expected to
resume steadily, adapting to a new reality and way of
travelling.
The construction is expected to be finalised by the end
of 2023. Hence, there is time left for the airport to prepare
for operational adaptions and innovative strategies in
relation to what we have learned from the pandemic up
until now.
CeTeau's back-office team already started to mobilise
equipment and materials for this exciting fast-track
project. We interconnected our offices worldwide with
software tool adoptions, forming a multicultural,
interdisciplinary team with the challenging task to
manage the project site mainly virtually.
Our site team is also ready with the adapted health and
safety measures, which we continuously revise and
evaluate. By acting responsibly, yet responding
efficiently to new situations, we are convinced to finish
this project within the stipulated timeframe.
For more information, please visit www.ceteau.com

Member News
Constant UV-C handrail sterilisation
Industrial Marketing Co., Ltd recently installed 32
Clearwin Korea UVC Handrail Sterilizers at Samitivej
Sukhumvit and Samitivej Srinakarin hospitals. In light of
COVID19, these types of devices have become essential
in keeping the virus at bay on areas where the infection
is highly possible, one of which are escalator handrails. It
was important to find a reputative UVC supplier which for
us was Clearwin Korea, who has already installed these
devices in many countries through their localdistributors
as well. Not only are there proven test results to deactivate common bacteria and viruses such as Salmonella effectively, we also have lab reports showing
90% deactivation of a real SARS-COV-2 (the coronavirus)
within just a single rotation of the handrail steriliser device.
For more information
please contact sales@clearwinthailand.com
(081 923 9943) or visit our website www.clearwinthailand.com.

Before the COVID-19 outbreak, plastics were generally
viewed as waste, but today they have been revitalised
as a component for hygiene and safety products. Thus,
it is needed to create an understanding that the main
problem does not lie in plastic, but rather how effectively
we manage it after use.

Emergency Response: Effectiveness and
Transparency are Key
As an NGO, our primary concern with COVID is not
ourselves, but for the underserved people, we
support. During the crisis, instead of "losing business",
we tapped into a source of support we didn't know
existed, built even stronger bonds with our existing
supporters, and formed new partners whose trust we
gained after seeing how we responded to the crisis.

Indorama Ventures and Thai Taffeta Successfully
Produce Thailand's first Level 3 PPE Coveralls made
from 100% Recycled PET Yarns
Indorama Ventures Public Company Limited (IVL), a
global chemical producer, and its partner – Thai Taffeta
Co., Ltd., have accomplished another milestone by
being the first in Thailand to produce textiles made of
recycled PET yarns to develop Level 3 reusable isolated
gown PPE suits. 500 PPE coveralls were handed over
to the Government Pharmaceutical Organization (GPO)
to support medical personnel during the COVID-19
pandemic.
The Level 3 PPE coveralls are made of 100% recycled
polyester yarns and have double layers for better
protection, while are still comfortable to wear. They are
also coated to be water-repellent and have hydrostatic
pressure properties with a resistance to infiltration by
blood and viruses. They are reusable and washable up
to 50 times. This type of coverall will be used during the
treatment of high-risk patients.

We have always recognised that transparency and
effectiveness are our strong points, but the crisis
highlighted the importance our supporters attach to
this. We are now making it our primary focus to get
this message out.
Part of this was the recent trip to one of our projects
by the Dutch Ambassador and the NTCC Executive
Director. They visited two families in a rural area near
Chiang Dao to see first-hand the impact that COVID has
had on some of the most vulnerable communities.
One family of ten living in a two-room house survives on
100 THB a day (2,70 EUR). Through generous support
from 'Help helpen in Thailand', ten families in this rural
area will have food packages to supplement their diet
for the coming four months, and PCF will continue to
support those in need for as long as is required.
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Everything under control

PROCESS AUTOMATION
AND CONTROL SOLUTIONS

Adding value to a wide section of high performance customers within the Asia-Pacific
region, our professionals execute turn-key projects in process, manufacturing,
infrastructure and data-centre environments. We offer custom designed solutions
covering these industries, and more:

Food & Beverage

Consumer Packaged Goods

Petrochemical

Data Centres

Energy

Logistics

Automotive

Environmental

www.zi-argus.com
ZI-ARGUS IS A BUSINESS OF ZUELLIG INDUSTRIAL WITH OFFICES IN
THAILAND, INDONESIA, THE PHILIPPINES, AUSTRALIA, SINGAPORE
www.zuelligindustrial.com

