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Board of Directors 2018-2020 President’s Message
Dear fellow members and readers,

In 2019, the time has passed so incredible fast again that 
we have already arrived at our last edition of Commerce in 
2019. Usually the last edition of the year is very much
focused on the chamber’s largest event, the NTCC’s Annual 
Business Awards Gala Dinner and this time is no exception.

From my point of view, the theme ‘’Game Changers’’ was 
an excellent choice for such a prestigious and highly appre-
ciated event, because the right theme also attracts good 
contenders, which in turn, enables the fierce competition in 
the various NTCC Annual Award categories.

The carefully selected and experienced jury was definitely 
challenged again, to reach a verdict on who goes home 
with the no.1 spot.

In my opinion however, there are no losers, because each 
and every one of the contenders is already a winner by 
standing out of the crowd and making the changes that are 
often hard to imagine and even more difficult to realize, but 
these companies pulled through the hardship and changed 
the game!! 

This year’s event has been another great success with
record attendance, thrilling entertainment and delicious 
food and drinks offered and prepared by our great host, 
the Conrad Bangkok Hotel. As well as a special after 
party location facilitated by the Indigo Hotel Bangkok 
Wireless Road. The business awards gala dinner is the 
ideal place to meet old business friends and certainly to 
make new ones too.

A big thank you to our event organizing committee, the 
hard working NTCC team and to you, the guests, who keep 
coming back!

Finally, such a fantastic event is simply not possible without 
the large group of loyal sponsor contributions. So, a big 
thank you to them and all are individually mentioned in the 
article about the Gala Dinner event.

Game changers are often referred to as “disruptors”. I 
prefer to see it in a more positive light, they are innovators 
& creators and it is often through their new developments 
that are jobs and lifestyles change dramatically.

Innovation nowadays is expected to go hand in hand 
with protecting the environment for flora and fauna. 
Studies have shown that companies following these 
principles enjoy better results, happier customers and 
proud employees.

Enjoy seeing the photos that hopefully bring up fun 
memories and reading the Game Changers edition of 
Commerce, your own NTCC membership magazine! 

Stefan van der Sluys
NTCC President 

Mr. Stefan van der Sluys
Best Global Logistics Thailand Ltd. 
President

Mr. Rob Hurenkamp
Mazars (Thailand) Limited
Vice-President

Mr. Ernst-Otto Smit
Green Wood Travel Co., Ltd.
Honorary Secretary 

Mr. Marco Belonje
Virtue Technology Co., Ltd.
Director

Mr. Attapol Lohkittivanich
Cryotech Asia Co., Ltd.
Director

Mr. Manuel Madani
VNU Exhibitions Asia Pacific Co., Ltd.
Director

Mr. Vipas Paovarojkit
FrieslandCampina (Thailand) PCL
Director

Mr. Viroj Vithayaveroj 
Philips (Thailand) Ltd. 
Director

Don’t wanna miss out on any NTCC networking opportunity? 

Add us on Line!



Denla British School (DBS), a leading international school 
that bases its teaching on the British independent school 
curriculum, lays a multi-dimensional foundation for  
learning and development for students, and aims to bring 
out students’ potential.
 
Outstanding with The Unique DBS Vision.

DBS has been created from a vision “Nurturing Global  
Leaders” to promote educational excellence and  
acquisition of life skills in a happy and enthusiastic  
environment. To build and support students’ successes, 
DBS operates with the 4 pillars of The Unique DBS Vision: 
An Enhanced British Curriculum, Academic Excellence  
for All, Entrepreneurship and Creative Thinking, and  
Community and Global Perspectives. 
 
DBS is one of very few international schools in Bangkok 
that is modelled on the UK independent school curriculum 
with the focus on Personalised Learning that concentrates 
on encouragement and adapting the teaching method to  
each student according to their skills and preferences.  
The school also encourages a well-rounded education so 
that children can explore and discover their own talents.
 
Students need an all-round education, as well as 
IGCSE and A Level qualifications, to enter the world’s top 
universities. Mr McVeigh, Principal of Denla British School, 
says that students aged 13 - 18 years old are approaching 
a very important period of preparation for the A Level  
examinations. Eligibility for world-renowned universities 
requires good academic qualifications and life skills, such 

DENLA BRITISH SCHOOL (DBS) is ranked as one of
“THE BEST INTERNATIONAL SCHOOLS IN BANGKOK 

AND THAILAND 2019”

as leadership, teamwork and communication. These  
special talents can’t be cultivated overnight, but have  
to be developed from childhood. With the outstanding 
feature of an independent UK school curriculum, including  
an additional 1.5 hours of learning and teaching (also  
known as the Extended Day system), students at DBS  
study more than other international schools at no 
additional cost. Students’ time is filled with more than 
60 subjects to choose from where they can focus on their 
preferences and try new things.
 
Excellent evaluations by ISAT and CIS, and ranked as one 
of “THE BEST INTERNATIONAL SCHOOLS IN BANGKOK 
AND THAILAND”

“We are proud to have exceeded the standards for  
membership to the International School Association of  
Thailand (ISAT) and Council of International School (CIS),  
both of which are leading organisations that assess the  
quality of educational standards of international schools. 
DBS is also included in the “THE BEST INTERNATIONAL  
SCHOOLS IN BANGKOK AND THAILAND 2019”, from 
the school  website ranking:  www.world-schools.
com (https://world-schools.com/the-best-international 
-schools-in-bangkok/, https://world-schools.com/best- 
international-schools-in-thailand /), which ranks international 
schools from over 100 countries worldwide. Evaluations 
from prestigious international school organisations show 
that DBS is well placed to nurture its young leaders and 
fully committed to the school’s motto; 
“Always to Greater Things”, Mr McVeigh concludes.

Enrolling now from Pre-EY to Year 9
Visit https://www.dbsbangkok.ac.th
Tel. (+66) 0-2666-1933
Email: admissions@dbsbangkok.ac.th
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Embassy News

National Icons
Our competitive position in the world is largely due to 
innovat ive business ideas developed by Dutch
inventors. Therefore, the Dutch government actively 
supports Dutch innovations for example in the areas 
of healthcare, climate and security. This year, for the 
third time, the Ministry of Economic Affairs organized 
a competition for creative 

Dutch Game Changers in Thailand
The above mentioned inventions are just a few of many 
innovative ideas from Dutch inventors, on their way to 
become game changers in various areas. The Dutch
Government encourages companies to take their inno-
vative ideas abroad. As it can be challenging to adjust 
to the business environment of a foreign country, em-
bassies can assist Dutch companies that want to take 
their business abroad. One big game changer (consid-
ered not for profit) in the environmental sector that the 
Netherlands embassy in Bangkok is currently assisting, 
is the Ocean Cleanup. With its second invention, the 
InterceptorTM, the Ocean Cleanup offers a solution to 

Ioniqa
Ioniqa offers the opportunity to reuse plastic objects by retransforming them  into raw materials after their life 
cycle. Their invention makes it redundant to extract oil for the production of new plastic products. Instead, the 
raw materials can be used to manufacture new plastic objects. Nowadays, as much as 90% of plastic objects 
disappears into the ground or is burnt. With this invention, existing plastic is given a second (and more) life, a big 
step  towards a more circular economy.

Hiber
Hiber is considered to be a game changer in the field of global connectivity. According to this company, only 10% 
of the world surface is covered by all existing (mobile) networks. However, by using Hiber’s Nano satellites, 
100% of the world surface can be connected to the Internet of Things (IoT). Their invention makes it possible to 
read out information from the widest ocean, the coldest pole or the highest mountain.

Inreda Diabetic
Inreda invented an external, artificial pancreas, which can be used by people suffering from diabetes. The device 
autonomously regulates the glucose level, without the need to manually enter medical information by the person 
wearing it. As the life of people with diabetes can be difficult, this device offers a better quality of life and helps 
alleviate some of patients’ health concerns.

........ he Netherlands is a large trading country and one of the most innovative and competitive 
         countries in the world. This year, we were ranked 4th in the Global Innovation Index (GII), 
an index that ranks the innovation performances of almost 130 economies in the world. According to 
the GII, Switzerland, Sweden, the United States, the Netherlands and the United Kingdom are the five 
global frontrunners of innovation in 2019. With our research institutes, supportive R&D tax credits 
and several strategic partnerships between science, industry and government, the Netherlands is 
considered a hub for Research & Development innovation.

T
The Ministry of Economic Affairs: National Icons

innovative inventors to become a National Icon. Out of 
ten nominees, three National Icons were elected: Ioniqa,
Hiber and Inreda Diabetic. These companies are
believed to become future game changers. In order to 
support them, each of the three companies has been 
linked to a minister, who offers support, assists and 
acts as a mentor on trade missions and assists them 
in finding financial resources. 

make rivers plastics free, preventing waste from entering 
and polluting the oceans. The Ocean Cleanup aims to 
tackle the 1,000 most polluting rivers, responsible for 
about 80% of ocean plastic pollution, before the end of 
2025. The aim is to also deploy several interceptors in 
Thai rivers. For the past year, the embassy has assisted 
the Ocean Cleanup in getting connected with relevant 
Thai stakeholders and starting up their activities in 
Thailand. On October 26th, at the global launch of the
interceptor in Rotterdam, Thailand was also announced 
as one of the countries participating in this worldwide 
game changing initiative. 
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By Tim de Leeuw, Marketing & Communications Intern, Netherlands – Thai Chamber of Commerce (NTCC) 

........  t had been in the pipeline for a while and during the NTCC GameChangers – Business Awards  
           2019, it was finally revealed. The Netherlands – Thai Chamber of Commerce is now an official 
partner of NLinBusiness, in the form being the designated NL Business Hub in Bangkok and Thailand 
as a whole. On the picture above, the signing ceremony can be seen, the MOU was signed by: Thomas 
van Leeuwen (Deputy Head of Mission; Head of Political and Economic Department, Embassy of the 
Netherlands in Thailand) Hans van den Born, Stefan van der Sluys, H.E. Kees Rade (Ambassador, 
Embassy of the Netherlands in Thailand), Jeroen Haver (International Business Manager, NLinBusiness) 
and Machiel Tiddens (Director Digital Platform, NLinBusiness), respectively.

NTCC joins NLinBusiness network as official Business Hub

I

You might now think, that’s great, but what is NLinBusiness
and what do they do? NLinBusiness is a joint initiative 
between employers organisations: VNO-NCW and 
MKB-Nederland, in constant collaboration with the 
Dutch Ministry of Foreign Affairs, the Dutch Ministry of 
Economic Affairs and Climate Policy, trade associations: 
FME, evofenedex and Koninklijke Metaalunie, as well as, 
many interest organisations, sectors, knowledge
institutes and, of course, the Dutch entrepreneurs.

NLinBusiness is there for the Dutch entrepreneurs who 
want start or grow internationally. They strive to make 
doing business internationally as easy as doing business 
in the Netherlands.  On their website, business owners 
can find information on doing business internationally, 
from market research reports, to tips from fellow entre-
preneurs and many workshops and networking events.

The organisation has identified 40 ‘Cities of Opportunity’, 
with good opportunities and a high chance of success 
for Dutch entrepreneurs. In these cities, of which Bangkok
is one, NLinBusiness is partnering up with strong net
works of Dutch entrepreneurs and local service providers. 
For the city of Bangkok, the organisation has identified 
the NTCC as the ideal partner.

The following statements are translated from Dutch, for 
the original statements, please refer to NLinBusiness’s 
article about the partnership on: nlinbusiness.com

Edo Offerhaus, Managing Director NLinBusiness: “The 
NTCC in Bangkok is a remarkable business hub in our 
‘Cities of Opportunity’. Special in their effectivity and the 
qual ity of their network. This is now our second
official partner in the  ASEAN-region, which indicates 
the strength and opportunity of the region. Therefore, 
we are extremely delighted to partner up with the NTCC. 
Due to their intensive collaboration with the embassy, 
local SME-partners and their leading role in the ASEAN
Dutch Chamber Network (ADCN), entrepreneurs are 
guaranteed to receive great service and business 
matching in Bangkok, as well as in Chiang Mai and the 
Eastern Seaboard.

Hans de Boer, chairman VNO-NCW and chairman NLin-
Business: Hans van den Born, Executive Director of the 
NTCC partners involved have built an incredibly strong 
network in Thailand. The innovative attitude and knowledge
of the Netherlands – Thai Chamber of Commerce fits 
seamlessly with the style and goals of NLinBusiness, 
resulting in a beautiful platform for Dutch entrepreneurs 
looking to siege or expand their market share in Thailand.



Dutch Masterpieces with a Fun Twist: Arty-Shock
........      hen searching for famous Dutch Masterpieces, without a doubt, “Girl with a Pearl Earring” 
               and “Night Watch” will top the list. What if these timeless masterpieces could hang on 
your own wall today? Arty-Shock began in the Netherlands with the idea of creating modern,
contemporary editions of these masterpieces with the addition of a fun twist. After their successful 
launch in Singapore, Arty-Shock is now ready to introduce their beautiful, quirky artwork to the 
Thai market. Director of Arty-Shock Asia, Karin van Vliet, shares more about their concept and 
introduces their latest offer: Corporate Art Loans.

W

“Being Dutch, we all grow up with the masterpieces of 
Vermeer, Rembrandt and Frans Hals. We learn about 
them at school and see them in museums,” Karin says. 
When Arty-Shock began, we wanted to give these
famous works of art a fun twist. We wanted to mod-
ernize them and make them part of the 21st century.
Arty-Shock firmly believes that life shouldn’t be taken 
too seriously. So, it’s their mission to bring joy to the 
world with quirky, fun art.

Karin adds “I love my Arty-Shocks at home, but they’re 
equally striking in the office. That’s why I’m so excited 
about our new Corporate Art Loan.”

Corporate Art Loan gives you an easy way to bring 
these fun Dutch Masterpieces into your office. For a 
fixed monthly fee, you’ll receive professional advice 
on artwork selection and a brand new Arty-Shock 
eye-catcher 4 times a year.

Karin highlights, “By rotating artwork in the office, your  
interior is always fresh and inspiring. It also shows off 
your Dutch heritage in a creative way. For many
companies here, this is an important part of their
identity.”

Arty-Shock currently offers three unique collections: 
Old Masters, Contrast Series and Surreal Originals. 
In addition, there are seasonal designs for Xmas or 
Mother’s Day. Each Arty-Shock is made-to-order, 
uniquely numbered and comes with a Certificate of 
Authentication.

Are you ready for some Arty-Shock in your office? Get 
in touch via karin@arty-shock.asia. NTCC members 
get a discounted rate for Corporate Art Loan until the 
end of the year.
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........      en Z has rapidly gained attention among all sorts of businesses in recent years. How do 
                  we sell our products and services to this new, tech-savvy generation? How do we engage 
with a group of people that is described to have completely different sets of values and attitudes 
than the generations before? Interesting questions that have been much discussed mainly by 
marketers, but here’s another angle: What is the effect of Gen Z on the job market and how do we 
prepare ourselves as recruiters, managers and colleagues? Vital questions that a business should 
consider since these ‘post-millennials’ have recently entered the job market and will represent an 
increasing portion of the available talent in the next decade. 

G

Generally defined as people born between the late 90’s and 2010, Gen Z is the ‘new kid on the block’ that is slowly 
but surely shifting focus away from “Millennials”, a.k.a.  Gen Y (born between 1980 and late 90’s), as the latest 
generation with spending power. After baby boomers (1940s and 50s) and Gen X (1960s and 70s), Gen Y was the 
first generation brought up heavily influenced by globalization and the emergence of the internet. Depending on 
the context, alternative terminologies can refer to Gen Z, amongst others, as iGen, centennials or Gen Wii. The 
most apt synonym, however, is arguably ‘Digital Natives’, capturing a key characteristic in a nutshell: Gen Z has 
grown up with technology at their fingertips!

The flood of information and sources this generation is exposed to, has also led to a profound striving for authenticity. 
Used to filter through today’s ocean of targeted marketing campaigns, ‘fake news’ and personalised content, the 
striving for truth also comes with a greater freedom of expression and a strong value on diversity shown in an openness 
to understanding people with different backgrounds.

Despite some unique skills and advantages, the new generation also poses challenges to both employers and
educators. This generation will choose a career of their own intrinsic motivation, not because they want to satisfy the 
demands of others. The traditional power dynamic where an employer leverages job stability, benefits and pay, might 
not be shared by Gen Z-ers. As an employer, stand for something meaningful and live by these values: 

Esther (21) and Thu (22): Students at Stenden Thailand 
who represent Gen Z entering the job market soon.

eing born into a world of technology equips this cohort 
of screenagers with a unique technical skillset and a 
natural adaption to new technological trends - often 
described as key challenges for previous generations. 
Nowadays, students have access to 3D printers, website 
builders, e-commerce platforms and a whole array of 
social media channels to create content. The internet is 
has made it easy for Gen Z to start their own business and 
sell their ideas to people from around the world and it’s 
no surprise that research has shown over 70% dream of 
becoming an entrepreneur. Just like Thu, a 22-year old 
student at NHL Stenden University of Applied Sciences
who is dreaming of owning her own bakery business 
one day: “Nowadays, people can easily start-up small 
businesses such as an online clothing store. I also know 
many international students who study abroad and import 
products back to their home country to resell it.”

By Jens Dallmann, Millennial and Executive Dean at Stenden Thailand

Gen Z enters the job market: A game changer for
companies?



Commerce vol. 4 / 2019 15

“Gen Z is looking for a workplace that it feels connected to, if not, we’ll become the competitor!  In my future workplace, 

I highly value respect and appreciation and the work for my future employer should be of value and fulfilling for the whole 

team.” (Esther, 21). 

The strong entrepreneurial spirit and aim to influence the world will require companies to give young employees 
flexibility and to foster autonomy in the workplace. Increased emphasis on ‘learning on the job’ and a culture 
where feedback is integral, not just from managers but also from peers, is seen as necessary in the work with Gen 
Z. Being a resource for learning rather than the mere controller of a process will become of increasing importance 
in managing people. The constant connectivity to the internet also requires a new way of communicating as Gen 
Z is showing much shorter attention spans and lower preference for in-person communication compared to older 
generations. Obviously, every generation has its sentiments against the other generation’s culture and values, but 
a better integration of new employees demands an understanding of the behaviours, motivations and needs of 
this new group of people and will be inevitable for the future success of organizations.

The need for flexibility on the one hand, and the new role of the 
‘manager’ on the other, are also crucial developments affecting 
universities who are preparing Gen Z for the job market. Just like 
many other education providers, we at NHL Stenden have responded 
to the new requirements in the form of design-based education, 
giving students a playing ground for their own ideas and motivations 
while adding a ‘trial and error’ mentality to the traditional form of 
providing education.

And what’s next? If you think the Z label indicates an end to something, meet Generation Alpha. Starting with 2010 
as a birth year (the year the first iPad was released), this upcoming generation is expected to enter the job market 
in the end of the 2020’s. Although typical traits of a generation can only be observed during early adulthood,
researchers have already identified specific features of Gen Alpha. Influenced by the Gen Z climate activists, the 
Alphas are expected to focus their careers on ‘saving the planet’ and to be driven by their want to buy from and 
work for companies that are trying to do good in the world. They’ll also be the most diverse generation to-date, 
so not at all a bad starting point if you ask me. For more information on the impact of Gen Alpha on the job market 
though, I hope you read my article in the December edition of the 2029 Commerce magazine. 

“It’s time for companies to 
adapt to Generation Z and 
stop being stuck in the Gen X 
or Y mindset”, Esther, 21

Gen Z in the job market
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........   he cool looking, comfortable, safe and low maintenance bicycle he personally designed 
 for his bicycle tour company, appears to be a true game changer. NTCC-member Andre 
Breuer is from now on not only the founder of Recreational Bangkok Biking, but also producer 
and seller of the best city bike of Bangkok. The new bike is already popular with tourists and 
expats who like to discover Bangkok on a bike and with a guide. But when publicity came after 
introduction, potential buyers were also making their interest known: expats, pensionados and 
companies such as hotels and resorts.

T

Self-made design is a game changer for Andre Breuer
Self-made design is a game changer for Andre Breuer

15 YEARS OF BICYCLE EXPERIENCE

After 15 years of cycling experience in Bangkok, Andre 
Breuer felt less and less willing to invest in the moderate 
city bikes that are for sale in Thailand. Usually a cheap 
Chinese mass product, also used by the fellow bicycle 
companies. Not very distinctive, to say the least.

Those moderate city bikes are not really comfortable 
and less safe because of it. They require a lot of repairs 
and maintenance.

Bike-country The Netherlands brought no relief: Importing
Dutch bicycles is extremely pricy - if Dutch bicycles 
are even suitable for the concrete jungle and adjacent 
green wilderness of Bangkok.

BICYCLE KING OF BANGKOK

In the end, Andre Breuer - once proclaimed ‘the Bike 
King of Bangkok’ by a German newspaper - took a bold 
step and went looking for a Chinese factory that could 
make good bikes and would be able to use his wish list.

Consultation with the Chinese was not always simple: 
The first bicycle came around six months ago; the rest 
took longer than expected. Arranging transport and import
was also quite a job.

But nowadays Andre Breuer knows the way - literally and 
figuratively. The next delivery can take place quickly.

THE 10 KEY DIFFERENCES

Andre Breuer's best city bike in Bangkok distinguishes 
itself in 10 important parts from what is for sale in Thailand:
1. A tough, luxurious, royal blue appearance;
2. A lightweight aluminum frame;
3. White 26" wheels with ‘balloon tires’ that provide 

more resilience and comfort (and take the bumps of 
Bangkok's streets without problems);

4. Handy luggage carrier;
5. An extra comfortable saddle;
6. LED lighting front and rear;
7. Front and rear safe hydraulic disc brakes (instead 

of cheap disc brakes with cables or even cheaper 
brake pads on the rims);

8. A real ‘Gates carbon belt drive’ (no dirty, greasy 
chain that regularly comes off);

9. A smooth Shimano Nexus 3-speed hub;
10. No maintenance required (only cleaning).

INTRODUCTION PRICE

The regular retail price of the best city bike in Bangkok is 
35,900 Baht. But at the moment there is an introduction 
price of 29,900 Baht.

For further information please contact Andre Breuer: 
Telephone: 0811 705 906
Email: Breuer@bangkokbiking.com

Read the most recent blog of Recreational Bangkok 
Biking about the introduction of the best city bike of 
Bangkok around the 200th anniversary of the bicycle! 



UPBEAT TRAILERS: Introducing trailers to Thailand
About 20 years ago, UPBEAT TRAILERS was the company that introduced trailers for personal vehi-
cles to Thailand and ever since, they have remained the number one trailer manufacturer in the coun-
try of smiles. To maintain this success, UPBEAT TRAILERS continuously improved its technology and 
is committed to always deliver the best value and quality for their customers all over the world. The 
company is also renowned for their human resource management, they recruit and offer chances to 
underprivileged-youngsters, by providing them with the opportunity to become skilled workers in the 
manufacturing industry.

When speaking about Game Changers, Mr. Harry 
Sprangers is a person that cannot be left out of the 
conversation. The Dutchman came to Thailand for 
work and ended up changing the way Thai citizens 
moved cargo. Most Game Changers shake up industries 
and markets by introducing innovative products or 
services, others find opportunities with existing products 
and shake up whole regions and countries.

After he had worked in Thailand for a while, he started 
thinking about the many heavily overloaded trucks 
that can be seen on the Thai roads. However, when he 
saw a jet-ski loaded in the back of a pickup truck and 
thought about all of the accidents caused by heavy 
loads, he saw an opportunity to make things better. He 
realized that passenger car trailers were not available 
in the country. 

As you can see, the company has a remarkable history,
but the history is not the only thing that is remarkable 
about UPBEAT.  The company is also dedicating to good 
for the local community as well. It does this by offering 
opportunities to underprivileged-youngsters interested 
in personal development and willing to improve to learn 
from the culture and people in the professional world of 
manufacturing.

This positive and caring attitude towards employees is 
deeply ingrained into the company, which can be seen by 
reading the company philosophy: 

That is why he started a company, UPBEAT Co. Ltd., 
and with that introduced the country to the person-
al-vehicle trailer.

It was not easy to build trailers that could withstand 
the rough conditions of Thai road circumstances. The 
main reasons are the bad conditions of some of the 
roads i.e. potholes, and people having little regard for 
the so called ‘’speed limit’’.

At first, the company was only focused on building 
trailers for the Thai market. However, when people 
started noticing the quality, the news spread and soon 
after offers came from oversees. Nowadays, roughly
twenty years after producing their first trailer, the 
company exports all throughout Asia, Europe, Australia 
and the U.S.A.

‘’When people understand that they are a valuable
contribution to the world, they then begin to see the same 
in others. Being respectful, open and coachable becomes 
a natural self-expression and they become a valuable
resource to the company.

They are successful in managing themselves, their fami-
lies, communities, society and country. The organisation 
not only prospers with love, respect, profit and honor, it 
produces a human resource that enhances harmony in 
the country and ultimately the World.’’
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UPBEAT has radically developed their technology. The chassis are 3D-designed, most parts are laser cut, CNC 
folded and welded into one piece before being ‘’hot dipped’’ (full bath) galvanised. With axles and coupler imported 
from Germany you are sure to receive the best possible trailer for your needs. Some people have doubts about 
the legality of trailers. Well, all of the company’s trailer models are endorsed and licensed by the Thai Land-trans-
portation Department. Even insurance is easy at UPBEAT TRAILERS, by updating the blue book for annually for 650 
Baht, you automatically receive a government third party insurance on your trailer.

THE FAMILIES

BIKE TRAILERS
From a trailer holding a single 
bike to trailers that can hold up 
to four or six motorbikes, they 
are convenient strong and very 
useful in a country where bikes 
are as popular as in Thailand.

CAR TRANSPORTERS
These car transporters are the 
safest and most convenient way 
to transport a car. Built strong to 
resist Thai roads and ensure that 
your car will arrive safely.

ALL TERRAIN VEHICLES
The best option for all-terrain 
vehicles (ATVs) and Tricycles, 
whether you want to transport 
only one or several at the same 
time, UPBEAT makes it possible.

BOX MODELS
If you are regularly transporting 
cargo and are ready to invest in 
a durable and convenient box 
trailer that you can trust, consider
one the many different sized 
box models in the catalogue.

JET-SKI MODELS
Do you own a jet-ski and want 
to gain the freedom of being able 
to transport and water your jet-
ski wherever you want, without 
having to rely on and wait for 
others. These trailers are perfect 
for you.

BOAT MODELS
Whether you own a rubber dingy 
or a large yacht, UPBEAT has a 
trailer that will fit. A boat trail-
er also gives you the freedom 
of easily changing the body of 
water the boat is in.

WAGON MODELS
Wagon models are incredibly 
versatile, whether you want to 
transport a small tractor, sever-
al bicycles or a power generator, 
this category offers the model 
you need.

FLAT BED MODELS
Flatbed models are ideal for 
lengthy cargo and very versatile 
as well. These models are very 
common in Europe and are used 
for moving anything from dirt to 
home furniture.
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NTCC GameChangers  - Business Awards 2019

2019 marked the year of the 21st edition of the NTCC Business Awards Dinner. Every year members 
are looking forwards to compete with other member companies for the prestigious NTCC Awards, 
which is why the business awards have become the most important event and the highlight of the 
year for the chamber and its members. On top of the lovely dinner provided by the Conrad Bangkok 
Hotel, the guests could also enjoy the great variety of entertainment this year. To top of the evening, 
an afterparty was organised at a rooftop bar with a beautiful night’s view over the city, for those 
who wanted to extend the exciting evening.

This year’s version of the gala dinner, the NTCC
GameChangers – Business Awards, attracted more 
than 450 guests to come an dine in the elegant ballroom 
of the Conrad Bangkok Hotel.

On arrival the guests were immediately greeted with 
cocktails and mocktails provided by Italasia, had the 
possibility to have their picture taken and were invited
to partake in the augmented reality treasure hunt. 
This treasure hunt had people scanning QR codes all 
throughout the foyer. This was hard work, which led the 
guests to enjoy the floating canapes held up by KLM 
balloons, celebrating their 100th birthday.

After all attendees had found their seats in the bustling 
ballroom, Chamber President Mr. Stefan van der Sluys 
welcomed everyone with his opening remarks and
announced the keynote speaker of the night Mr. Adjiedj 
Bakas.

The trendwatcher of the Netherlands enlightened the 
audience by explaining the impact of numerous trends 
coming to us in the near and distant future. He spoke 
about the ‘’New Renaissance’’, also the title of his latest 
book, and how we are entering the age of emotion.

Following the inspiring keynote by Mr. Bakas was an 
LED mapping dance show, in which the dancers
synchronised their routine to the movements on the
gigantic LED screen.

When the entertainment finished, it was time for the first 
round of speeches. For each of the four categories, an 

expert in the industry was invited to give some context
on the current landscape of that industry. These
experts included: Jens Thraenhart; Executive Director 
of the Mekong Tourism Coordinating Office, Hans Hoevink;
Business Development Manager at Nedap Livestock
Management and Toon Virochpoka; Assistant Vice
-President at Royal HaskoningDHV.

Immediately after the one-minute pitches in a category, 
the voting started and the winner was announced shortly
after. Read more about the winners in the following 
pages of the magazine.

Naturally, there was also room for entertainment. Dutch 
singer Natasja Poels, kindly sponsored by Hatrans
Oldenzaal, serenaded the guests in the ballroom and 
jazz group JAZZIAM provided the perfect music for a 
classy dinner.

A final group photo with all nominees, jury members and 
speakers was taken, before the NTCC-NLinbusiness 
partnership celebration started, which you can read 
about in the magazine as well.

Finally the Lucky Draw was held, with prizes kindly 
sponsored by KLM, Conrad Bangkok, ArtyShock Asia 
and Mr. Adjiedj Bakas. The night was concluded by a 
performance from Thai superstar Nat Myria and guests 
enjoying the walking dessert in the foyer.

A bunch of people joined us at the rooftop bar of the 
Indigo Hotel for the afterparty, which was incredibly fun 
and the perfect way to conclude the evening.
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THE GAMECHANGERS OF 2019

SERVICE SECTOR (TECH)

This year’s Business Awards had four categories: Service Sector (Travel & Wellness), Industry 
4.0, AgriFood Industry and Service Sector (Tech), NTCC members were invited to compete in 
these categories. Three segments had three nominees each, whereas Service Sector (Tech) had 
four nominees. Therefore we have several first runners-up.

Skypoint Hospitality & IT – Winner 
The jury was particularly impressed by their Aqueous 
Ozone affordable way to sanitize and clean private & 
public areas without the use of chemicals!

DemoPower – First Runner-Up
DemoPower impressed the jury with their enthusiastic 
and creative way to increase direct consumer sales for 
their partners throughout the entire country. Especially 
through their collaborations with Rabbit Line.

SafeComs – First Runner-Up
The easy and affordable entrance level for SME’s to 
support and protect their back office systems was the 
thing that especially caught the jury’s eye.

Skypoint Hospitality & IT – Winner 
This volunteer-program provider developed a small,
affordable handheld device that can detect the type 
and colour of plastic by scanning it. This would make 
recycling/separating plastics much easier.
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THE GAMECHANGERS OF 2019

SERVICE SECTOR
(TRAVEL & WELLNESS)

INDUSTRY 4.0 AGRIFOOD INDUSTRY

GROUND Asia – Winner
The travel  agency provides
experiential learning journeys, 
combining the local community’s
needs with groups of young 
people willing to learn.

ZI-ARGUS – Winner
Nominated for their affordable 
and tailor made solutions, now 
also available for SME’s in the 
continuous drive for production 
efficiencies.

Agri Solutions Asia – Winner
They are changing the green-
house industry in S.E.A., by being 
a leading supplier and offering 
tailored solutions using the latest 
technology in the field. 

Anurak Community Lodge – 
First Runner-Up
A highlight of their practice is the 
constant commitment to further 
preserving nature and their re-
forestation efforts!

The Ocean Cleanup – First 
Runner-Up
The renowned non-profit anounced
their ‘Interceptor’ in 2019, a near-
autonomous device that will help rid 
the world’s rivers of plastic.

Thai Instant Products – First 
Runner-Up 
The company is committed to offer 
world standard food manufac-
turing solutions and fight the issue 
of malnutrition at the same time.

ChivaCare – First Runner-Up
The jury was impressed with the 
company’s holistic approach 
and business success already 
within one year of opening!

Thai Tank Terminal – First 
Runner-Up 
What the jury really impressed 
was their constant investments 
in innovative solutions and overall
cost efficiencies whilst further 
increasing their safety levels.

Nithi Foods – First Runner-Up
The jury was very extremely
impressed by the continuous
investment in R&D efforts to 
create the most innovative food 
items!
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Recent NTCC Events

On the 20th of September, many Bangkok based business representatives traveled to the north of the country 
to attend Chiang Mai Connect, hosted by the Netherlands-Thai Chamber of Commerce, together with the 
Joint Foreign Chambers of Commerce in Thailand (JFCCT) and sponsored by the Thailand Convention &
Exhibition Bureau (TCEB). We are proud to have co-hosted one of the largest business-networking events in 
Chiang Mai at the Northern Science Park! There were exhibitions to see, products to test and a great program 
in the auditorium with many inspiring industry leaders based in the city of Chiang Mai.

The event was attended by 350+ business professionals from all around Thailand; from local entrepreneurs 
and startups, to the multinational network of the international chambers of commerce. We would like to 
thank all our partners for making this annual event a smashing success!

BUSINESS INNOVATION 4.0 FORUM AND NETWORKING

‘’TRADING IN A VOLATILE BUSINESS ENVIRONMENT’’ 
PANEL TALK

The panel discussion was held in the evening of 28
October, our guest panellists Mr. Philipp Dupuis, Head 
of the Economic and Trade Section, Delegation of the 
European Union in Thailand, Mr. Naris Sathapholdeja, 
Head of TMB Analytics and Mr. Stefan van der Sluys, 
CEO of Best Global Logistics (Thailand) Ltd. & NTCC 
President shared their insights and perspectives on the 
current volatility of Thailand's business environment in 
an interactive session

We would like to thank our venue partner The Westin 
Grande Sukhumvit, Bangkok for its kind hospitality and 
support throughout the event!

NTCCAFE – HOTEL INDIGO BANGKOK WIRELESS ROAD

On October 7th, the NTCCafe was in the theme of KLM Royal 
Dutch Airlines, to celebrate the airline’s 100th birthday! There 
was even a KLM cake for the guests to enjoy.

As always, the stylish 22 Steps Bar in Hotel Indigo Bangkok 
Wireless Road, was a great location for this get-together. 
The bar served delicious, cold Heineken beers and Dutch 
snacks, such as bitterballen and herring.

The diversity of guests never seizes to amaze at the NTC
Cafe, which adds to the cosiness and fun atmosphere
always present at the monthly event.





Commerce vol. 4 / 2019 29

Recent NTCC Events

ULTIMAKER’S PRODUCT LAUNCH BY SEPTILLION
The 28th of October marked the day that Ultimaker’s 
showcased their new model S3 and S5 Pro Bundle, both 
useful for various applications and usage in product
development, manufacturing aids, end-use parts,
architecture and education.

The participating group consisting of Septillion customers, 
potential customers and people merely interested in the 
technology formed an engaging audience. Everyone 
eagerly joined the quiz at the end, making it an amusing 
and interactive event!

Thanks to Septillion for letting co-host the launch of 
such innovative and promising products!

BAKER MCKENZIE BRIEFING: LABOUR PROTECTION LAW & EASTERN SEABOARD NETWORKING 

It was a very busy Friday, on the 15th of November in Chonburi. The day started at the BIRA International Circuit Pattaya 
for a private instructor session, focused on ‘’car controlling’’ techniques. After having received a briefing and instructions 
on driving safety, the attending members raced around the circuit and had to show their car controlling skills by
performing exercises. 

The day continued at 16:00 with the legal briefing in cooperation with Baker McKenzie. The topic discussed by Nam-Ake 
Lekfuangfu, employment Partner at Baker & McKenzie, was the newly-amended Labour Protection Act. In addition, 
the expert provided some insights on how to deal with the issue of termination.

Immediately following the enlightening briefing, the Eastern Seaboard Networking event started. All at the beautiful 
ANA ANAN Resorts and Villas Pattaya, the venue partner for the afternoon and evening. They sponsored the great 
amount and variety of the delicious canapes as well. As it was 15 November, National Entrepreneurs Day in the
Netherlands, we collectively thanked the attending SME’s. The enjoyable evening ended at the rooftop bar of the hotel, 
with some after-drinks.

CHIANGMAICONNECT MEETUP: SMART VISA FORUM
Chiang Mai Connect by NTCC is back at the Chiangmai & Co, 
Punspace on Wiang Kaew Road. The event was co-hosted 
by Chiang Mai Entrepreneurship Association (CMEA) and 
Chiangmai&Co

Prior to the usual networking event, there was an oppor-
tunity to find out more about how your company can benefit 
from the Smart Visa scheme of the BOI (who joined the 
event as well), and also a mini-sharing session on doing 
business in Thailand! On top of that, there was a press 
conference session on the impact of Digital Nomads to 
the local economy as well. All in all, another great event 
with our ever-growing Chiang Mai community.
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New corporate members

RIS Swiss Section
6/1 Ramkhamhaeng 184 Rd.,
Ramkhamhaeng 
Minburi, Minburi 
Bangkok 10510 

T:   +66 (0)2 5180340 
E:   admin@ris-swiss-section.org
W:  ris-swiss-section.org

Wellington College International 
School Bangkok
18 Krungthep Kreetha Road
Thab Chang, Saphan Sung
Bangkok 10240

T:   +66 (0) 2 087 8888
E:   info@wellingtoncollege.ac.th
W:  wellingtoncollege.ac.th

Ana Anan Resort & Villas Pattaya
Main Street Soi Na Jomtien 20
Na Jomtien, Sattahip
Chonburi 20250 

T:   +66 (0) 3309 8888    
E:   contact@anaanan.com  
W:  anaanan.com

Thai Instant Products
41/7 Moo 8, Hemaraj Chonburi Ind. 
Est., CIE-1 Rd, Bowin
Sriracha, Chonburi 20230

T:   +66 (0)38 346 277
E:   bin@tipth.com
W:  tipth.com

Simon  Dorig 
Principal

Christopher Nicholls 
Headmaster

Surat Keawdee
General Manager

Bin Wieringa
Managing Director

We are the only school in Asia offering all school levels from 
pre-Kindergarten to the Swiss Matura. With the bilingual Matura 
(German and English) our students will get access to Swiss and 
many other universities around the world without having to take 
any other exams. We are also a certified German international 
school. Therefore, apart from Matura “Gymnasium”), our students 
can also graduate after 9th grade (“MAVO-Niveau”) and after 10th 
grade (“HAVO-Niveau”).

We impart solid European education in a cross-cultural, respectful 
and homely environment where the cultivation of languages plays 
an important role. Our school employs modern, student-centered 
teaching methods. Therefore, our students are in a position to
develop their potential to the fullest. Our small class sizes enable 
our teachers to take care of each child individually. In order to
ensure a continued high quality of education, the school is regularly 
evaluated by the German and Swiss educational authorities.

Wellington College International School Bangkok is a selective, 
co-educational international school delivering the English National 
Curriculum to students from Pre-Nursery to Year 13 (age 2-18), 
adhering to the extremely high standards and progressive educa-
tional philosophy of the prestigious Wellington College, Berkshire, 
UK. WCIB International Co., Ltd is the franchise owner of Wellington 
College for the Greater Mekong Subregion.

The school opened in August 2018 for Pre-Nursery to Year 6 (age 
2-11) and is expanding year by year towards a capacity of 1500 
students. It occupies beautiful and expansive greenfield site in the 
eastern suburbs of Bangkok and is the first school in the world to 
have attained full COBIS Patron's Accreditation within the first year 
of operation.

Ana Anan & Resort & Villas Pattaya Set on sandy beach, the 263 
rooms and villas. Ana Anan Resort & Villas Pattaya combines 
the elements of stay, style and sustainable getaway with sandy 
beach, tropical mangrove garden and sun.

Overlooking the Gulf of Thailand, the resort is settled in a series of 
tropical gardens,canal and sandy beach of Na Jomtien, Pattaya, 
Get away from the busy world into a secluded haven where your 
stays are in minimal chic style.

Established in 2007, Thai Instant Products (TIP) represents a Dutch 
investment in a food processing company focused on extrusion 
technology. With Thailand being one of the largest rice exporters, 
it is TIP’s mission to bring value addition closer to its source and 
manufacture high quality, nutritious food ingredients.

TIP’s fully automated production line is highly versatile and as such 
can produce a wide range of products based on a variety of raw 
materials.

Among TIP’s main products are extruded rice flakes for instant rice 
soups and noodles for which we have a strategic partnership with 
Thai Presidents Foods PLC under the Mama brand. Another
important part of the portfolio is fortified rice kernels (FRK) for 
which TIP extruded rice in combination with premix of vitamins and 
minerals to make rice more nutritious; this is in partnership with 
the DSM’s Human Nutrition & Health division.



We’ve been to the moon and back. We’ve mapped every square inch of our planet
and yet there’s still so much more to discover. It’s a matter of seeing opportunities,
not obstacles. And then being flexible enough to roll with them. 
 
To find out how our global team can help you connect in over 40 countries, go to 
ingcb.com. 

World, here I come

Global network,
here I come

ING Commercial Banking
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New corporate members

Bangkok Hospital
2 Soi Soonvijai 7, New Petchburi Rd
Bang Kapi, Huai Khwang
Bangkok 10310

T:   +66 (0)2 310 3100
E:   info@bangkokhospital.com
W:  bangkokhospital.com

GROUND Asia
33/2 Tiwanon Soi 28, Tiwanon road
Bangkasor, Muang, Nonthaburi 
11000

T:   +66 (0) 2 591 7051
E:   contact@groundasia.com
W:  groundasia.com

Agri Solutions Asia
208 (B1) Moo 4, Nonghoy
Muang, Chiangmai 50000

T:   +66 (0) 53105047
E:   info@datt.asia
W:  datt.asia

Safecoms Network Security
Consulting 
36/31 P.S.Tower, 11th Flr.,
Sukhumvit 21 Road, Klongtoey Nua
Wattana, Bangkok 10110

T:   +66 (0)21054520
E:   info@safecoms.com
W:  safecoms.com

Natthaphatsorn Dulkul 
International Marketing

Executive (Expat)

Lauren Groves
General Manager

Nickey Panadda Inkaew 
Managing Director

Bernard Collin
CEO

Bangkok Hospital is a state-of-the-art medical campus providing 
comprehensive medical care through multidisciplinary teams of 
highly trained specialists. Offering a broad range of specialized
clinics, with dedicated hospitals for cancer and heart disease, 
Bangkok Hospital is a leading tertiary care facility providing 
award-winning, world-class healthcare services.

At Bangkok Hospital, we are committed to providing medical services 
of the highest international accepted standards, and constantly 
strive to improve the quality of our patient care. More than 2,200 
patients arrive at Bangkok Hospital each day, and though continuous 
development and investment in breakthrough medical technologies 
and clinical expertise, Bangkok Hospital has grown to become 
one of the most trusted healthcare providers worldwide.

Founded in 2015 in Bangkok, with operations across Southeast 
Asia, GROUND Asia was created to deliver experiential learning 
journeys for groups of young people that meet local community 
needs in Thailand, Indonesia, Vietnam, Cambodia, Laos and Sri 
Lanka. GROUND Asia is committed to creating the best environment 
for sustainable community development through responsible
educational travel programmes. We believe that putting the needs 
of host communities at the center of our journeys leads to more 
meaningful and authentic experiences for students, ultimately 
benefiting everyone.

Our journeys are all customised based on the desired learning
outcomes for students, and are suitable for groups of young people 
from middle school through to university-level faculty-led
programmes. For every trip we match the visiting student group’s 
skills and experience levels with the needs of one of our partner 
communities and our experiential learning programmes are
designed to strengthen student’s leadership skills, build resilience 
and improve young people's cross-cultural understanding.

Dutch Agri-Tech and Trade is the mother company for Agri
Solutions Asia (ASA).

ASA, based in Thailand, is a leading technology supplier in the rapidly 
developing greenhouse industry in South East Asia. Founded in 
2004, our company has a decade and a half of experience and
expertise in the development of horticultural projects in the region.

We offer our customers high standard solutions, customized to 
the unique local challenges. Our international team of specialists 
are inventive, flexible and never fail to develop practical and
effective solutions.

The fact that we are growers ourselves as well, results in our
continuous desire to stay at the forefront of new innovations in the 
industry. Through our global network of partners and suppliers, we 
offer our customers access to the latest horticultural technology, 
against very competitive prices.

SafeComs is an international IT-services company, specialized in 
ERP solutions and remote IT-support. We find ourselves contacted
when an SME its current supplier has failed and we pride
ourselves on that reputation for excellence. Our deep understanding 
of SMEs operational complexities allows us to truly understand 
how to best implement an ERP solution at your organization.

As for our IT-support, it leverages a unique monthly subscription 
model, so you know you can trust us. We charge for preventive 
work and anything that slips through is on us. We welcome you 
to have a coffee and croissant at our office to learn more; no hard 
selling will ever occur.

Giving you information is our pleasure. Feel free to give us a call 
and let us build a relationship.
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New corporate members

Bumrungrad International 
33 Sukhumvit 3 (Soi Nana Nua)
Sukhumvit Road, Klongteoy Nua
Wattana, Bangkok 10110

T:   +66 (0)2 066 8888
E:   info@bumrungrad.com
W:  bumrungrad.com

MBMO Asia Co. Ltd.
48 N.T. Apartment Building 1, 
Room No. 1104, Kanchanapisek 
Road Bangkae, Bangkok 10160

T:   +66 (0)98 830 3060
E:   richard.vader@mbmo.eu
W:  mbmo.asia

BASIS International School Bangkok
2/1-2 Soi Rama II Soi 54, 
Road Rama II Road, Samaedam
Bangkhunthian, Bangkok 10150

T:   +66 (0) 24150099
E:   admissions@basisinternationalbkk.com
W:  basisinternationalbkk.com

Novotel Bangkok Ploenchit
Sukhumvit
566 Ploenchit Road, Lumpini
Pathumwan Bangkok 10330

T:   +66 (0) 2 305 6000
E:   h7176@accor.com
W:  novotelbangkokploenchit.com

Porntip Utsahaphan
Associate Division Director,

Expatriate Business
Development

Richard Vader
Country Head

Thailand

Amanda Thies
Senior Director

Patrick Janssen
General Manager

Bumrungrad International is an accredited, multi-specialty hospital 
located in the heart of Bangkok. Founded in 1980, it serves more 
international patients than any other hospital in Southeast Asia. 
Bumrungrad has 580 beds, 27 specialty centers, 1,300 medical 
specialists (over 200 have been US board certified), and 900 nurses. 
Bumrungrad offers modern diagnostic, therapeutic and intensive 
care facilities in a one-stop medical center.

Bumrungrad was the first hospital in Asia to undergo rigorous review
and accreditation by the Joint Commission International (JCI), 
part of the same organization that accredits American hospitals. 
It was first accredited in 2002, and re-accredited at each period 
ever since. The laboratory holds a certification from the College 
of American Pathologists (CAP), also a first for Asia, certifying that 
its standards of disease pathology is at the same level as leading 
providers in the USA.  It is also the only hospital in Thailand with 
an internationally-certified lab (ISO 15189). Bumrungrad serves a 
million patients annually. About 520,000 are international patients 
from over 190 countries. The hospital has a medical coordination 
office staffed by doctors and nurses who serve the special needs 
of multinational patients.

MBMO Asia is part of the MBMO Group in the Netherlands and is 
responsible for the business activities of the MBMO Group, Zippo® 
and subsidiary The Slide Wich® in Thailand. Zippo®, founded in 
1932 in Bradford, Pennsylvania by Zippo Manufacturing Company is 
the largest producer of gasoline lighters in the world. As the official 
distributor of Zippo® lighters and accessories in Thailand, MBMO 
Asia is a valuable partner of Zippo Manufacturing Company in the 
US and Asia.
The Slide Wich is a dynamic and fast growing business with a passion
for delightful food. The Slide Wich offers crunchy Slide Wich sand-
wiches and presents modern Asia with a fine cut of traditional
European flavours and classic Asian ones of the highest quality.
At several easy to reach locations in Bangkok, we provide a 
straightforward and healthy option for a quick lunch or a crunch 
for sweetness.
Our exceptional knowledge of the Thai consumer market and the 
extensive skills and experience of our professionals allow us to 
understand and anticipate on consumer needs and expand our 
nationwide points of sale for both Zippo® and The Slide Wich®.

BASIS International School Bangkok (BISB) is the 35th BASIS
Curriculum School and the 5th international school to open in the 
BASIS Curriculum School network. Our network is now established 
as the gold-standard American K – 12 educational community 
across the United States and around the world.

Novotel Bangkok Ploenchit Sukhumvit is perfectly located in the 
heart of Bangkok. Just step away and next to BTS sky train
Ploenchit station, easy access to the city's business districts and 
several embassies nearby. In term of leisure, within easy walking 
distance to shopping malls and attractions; Central Embassy, 
Sukhumvit Road, Erawan Shrine, Central World, etc.

The hotel is easily accessible by major roads, expressway and it 
is only 35 minutes’ drive from the hotel to Suvanabhumi Airport.

The hotel features 370 guest rooms; free WIFI internet, large window 
for ample natural daylight, high floor start at 10th-29th floors along 
with outstanding facilities and amenities.

MEETING: at Novotel Ploenchit, there are 9 multi-function rooms 
together with all natural daylight with 6 meters floor to ceiling window 
and can accommodate up to 210 guests.
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New corporate members

New Individual members                        

Sentinel Solution (Thailand) Co.,Ltd.
47 Srisothorn Place 5th fl.Unit 5D,
Soi Sukhumvit 23 (Prasanmit), Sukhumvit Rd., Klongtoey Nua
Wattana Bangkok 10110

T:   +66 (0)22580665
E:   ceo.bkk.sentinel@gmail.com
W:  eatdgrease.com

Chin Seng (Sean) Too  
Managing Director

Sentinel Solution (Thailand) Co., Ltd. is the company specialized in providing non-toxic, non-chemical, natural green solutions helping fa-
cilities & establishments such as Hotels, F&B outlets, Shopping Malls, Factories & Condominiums solving waste issues. Our core solution, 
GREASE & SLUDGE DIGESTER is state-of-the-art one of its kinds in the world whereby we effectively digest the fat, oil & grease discharged 
from the kitchen waste within hours& left no solid waste and odor behind. Another key function is we eliminate bad smell & odor from waste 
almost immediately. Our products also work effectively for large scale commercial waste including Organic Sludge Reduction, unclogged 
Drain pipes, Toilet Odor elimination, reduce VOCs& improve BOD & COD of affluent waste water.

Most of our users are mainly facility engineers, housekeepers & stewards. Our solutions are very cost effective & highly efficient in dealing 
with waste problems. We tailored made all of our solutions to fix the issues faced by each & individual facility & under the prescribed con-
dition all of our solutions come with satisfactory guarantee. We don’t sell product, we provide solutions and we are proud to announce that 
we have many loyal repeating & happy customers ranging from 5, 6-star hotels, beach resorts, hospitals, shopping malls, condominiums & 
top restaurants in town. Sustainability, safe, effective, simple & easy to use is the key features of our solution. And all inquiries are attended 
with a session of on-site free consultation. We are also actively seeking overseas partners or distributors.

Pim van Melick

79/19 Moo Baan Ornsirin 6
San Pu Loei, Doi Saket
Chiang Mai  50220

T: +66 (0) 62 497 8484
E: pim.van.melick@hotmail.co.th

Alwin van Es

Jaspal 1 Sukhumvit Soi 23/34
Wattana Bangkok 10110

T: +66 (0) 971303402 
E: alwin1966@gmail.com

Hans  Bodewes

Hinwong Nivate 180/12 Moo 3 
Ban Amphur,  Satthahip
Chonburi 20250

T: +66 (0)  843884216 
E: hansbodewes@live.com

Wouter Banning

Owner and Managing Director

Skypoint Hospitality and Technology
Co., Ltd
99/380  Chokchai Village 7 Soi 
Boonsamphan Nongprue  
Banglamung Chonburi 20150

T: +66 (0) 620038353
E: wouter@skypoint.global

Caroline  van der Weerd
Owner/Founder

69  Soi Pridi,  Sathon
Thung Maha Mek, Bangkok 10120

T: +66 (0)  993083619 
E:  info@ignitionretreats.com
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Why us?

Renaissance Pattaya Resort & Spa: Discover the beauty
Escape to a unique beach retreat and discover unexpected oasis of serenity amidst the vibrancy of 
Pattaya City. Renaissance Pattaya Resort & Spa, the beachfront resort offers the city’s most
comfortable accommodation, with its stylish interiors of the 257-guestrooms from Deluxe Rooms to 
Family Suites, Pool Access and Chic Pool Villas, this versatile selection catering to all needs for both 
leisure and business travelers.

 ake advantage of our recreational facilities 
 within the property include two outdoor pools - the 
center main pool and infinity edge pool where you’d 
love to explore the magically sunset while sipping hand-
crafted tropical drinks or make your family’s holiday an
unforgettable one in our Treasures kid’s club or kid’s 
pool offering a touch of fun and wide range of kid activities.
24-hour access to panoramic view fitness center or
indulgence in to our full-service luxury spa offering 
treatment out of operation hours, available upon
24-hour advance reservation.

The seafront resort strikes the perfect balance between 
indigenous local content and modernity, implemented 
with international flair and quality standards; exciting 
culinary adventures offer round the clock dining, including 

an all-day dining restaurant, 609 Kitchen; specialty 
restaurant, The Pebbles Bar and Grill where a contem-
porary grill menu combines unexpected flavours and 
beverages handcrafted by our expert mixologists. The R 
Bar combines the lobby and lounge area into a relaxing 
space, watch the action and savour the buzz of the 
resort with 24-hour service.

The hotel is located in the attractive and tranquil Na 
Jomtien district; the low-rise resort offers a fashionable 
beachfront retreat within easy reach of the city’s attractions. 
At only 90-minutes away by car from Suvarnabhumi 
International Airport, whether travelling as couple, for 
business or with your family in tow, you will find a place 
where simple delights become memorable moments.

Renaissance Pattaya Resort & Spa is the fourth Renaissance hotel in Thailand and Marriott’s only hotel in Pattaya. With 
our R.E.N. Meetings we offer groups an innovative experience with excellent MICE facilities (certified by TCEB Thailand 
MICE Venue Standard 2019): meetings rooted in creative sensory design, custom-curated local navigated excursions 
and networking events in our 545 sq. m. Ballroom (with vehicle accessibility). 

We offer a stunning outdoor resort atmosphere, with venues available such as our Resort Lawn, the Deck and the Beach. 
On top of the incredible outdoor venues, our culinary team promises a great dining experience with innovative and dedicated 
culinary offerings for all events. For leisure, you can visit the 24hr Gym or R Bar, which both offer a beautiful panoramic 
view. Or visit the spa; you can even receive a treatment outside operation hours, by reserving 24hrs in advance.

Not only does the Renaissance Pattaya offer you easy access to the town’s attractions and extensive exhibition facilities, 
it is also located favourably for the Eastern Economic Corridor, the leading ASEAN economic zone, with easy access to 
U-Tapao International Airport and the to-be-development high-speed, double track railways, connecting ports, expanded 
highways and industrial clusters. 

T
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BADOTHERM ULTRA-HIGH PRESSURE GAUGE - UP 
TO 7000 BAR 
Badotherm Far East Co., Ltd. 

ARBURG: PIONEER IN INDUSTRY 4.0 AND DIGITAL-
ISATION
ARBURG (Thailand) Co., Ltd.

Member News

Nice configuration with a 7000 bar pressure gauge on 
the Maximator GmbH test bench. All pressure gauges 
above 4,000 bar (60,000 PSI) are manufactured and 
tested in the Netherlands. Our cutting edge Maximator 
test-equipment goes up to 10,500 bar. With this tech-
nology available in the Netherlands, we can offer
calibration services as well as short lead times. The
ultra-high pressure gauges are available as BDT18 type 
or with solid front BDT20 to comply with DIN16001. See 
data sheets on our website: http://ow.ly/Jcy350wRWrn

Arburg offers numerous "smart" solutions and digital 
products for efficient plastics processing. On its “Road 
to Digitalisation”, the company is joining its customers 
on the journey into the digital  future of plastics
processing. The top highlights are the new "arburgX-
world" customer portal and filling simulation integrated 
into the control system.

As a pioneer in its sector in Industry 4.0 and digitalisation, 
Arburg can offer its customers a wide range of options 
for digitalisation and the “Smart Factory”. The aim is to 
make plastics processing even easier, more transparent 
and more efficient.

“arburgXworld”: Arburg's new digital service marketplace
In the new "arburgXworld" customer portal Arburg bundles
its digital services. This new service marketplace will 
gradually be expanded. Once enabled, the required
applications (apps) in the cloud can be used on a PC or 
mobile device. For the launch of the customer portal
there will be four central apps for free: The "Machine 
Center" brings transparency to production, reduces
organisational effort and makes it easy to structure 
the fleet. Time-saving and target-oriented communi-
cation is the content of the “Service Center” app. With 
the “Shop” app customers can order spare parts online 
around the clock. The “Calendar” clearly displays
upcoming maintenance and other tasks.

Customized Solutions - 
Pressure Regulator On 
customer request, Bado-
therm developed a com-
plete stainless steel pres-
sure regulator with flanged 
process connection. This 
pressure regulator has a 
5 micron filter and a flow
capacity of 40Nm3/h with a 
maximum supply of 10 bar 
and maximum 4 bar output. 

........      rom new partnerships and new employees to expanding product ranges and sustainability 
   initiatives, our members have not been sitting idle in the past months. Read all their new 
developments in this NTCC member news section. If you have any news about your company you 
would like to publish in the next Commerce magazine, please contact us at communications@
ntccthailand.org

F

As all Badotherm products, also this pressure regulator 
is 100% made in Europe! For more information, please 
check the pressure regulator (BDTR) datasheet on our 
website at www.badotherm.com.
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KEEP MOVING: THE MALDIVES EMBRACE THAI 
QUALITY
Green Wood Travel Co., Ltd. 

GROUND ASIA MAKING RESPONSIBLE TRAVEL 
PRACTICAL FOR STUDENTS
GROUND Asia 

PCF FINDS NEW AND RENEWED SUPPORT
Philanthropy Connections Foundation

Member News

Can you imagine how Green Wood Travel started almost 
30 years ago? Our working tools were a telephone, a fax 
machine and a pile of leaflets, showing the best we had 
to offer in Thailand. How could we imagine where we 
would be now, 30 years later? The telephone became
digital, the fax a computer and the leaflets a website. We 
expanded with tours in Vietnam, Cambodia and Laos. To 
change the game, you have to keep moving. Doing the 
best at this moment puts you in the best place for the 
next moment, Oprah Winfrey noted wisely. We not only 
added more possibilities in Thailand and the neighbouring
countries, we are now also present Sri Lanka, the
Philippines and the Maldives. In the Maldives we offer 
Dusit Thani, a hotel chain we know so well in Thailand. 
For over 65 years Dusit delivers the well-known service 
and artistry of Thailand. Their resort on Mudhdhoo
Island in Baa Atoll, Maldives’ first and only Unesco World 
Biosphere Reserve, shows how we are developing. We 
have more choices, better resorts and more responsibility 
to nature and environment. Have a look at greenwood-
travel.nl and get blown away by the temptation that 
awaits you in the turquoise waters of the Maldives. 

GROUND Asia was recently hailed for the launch of its 
game-changing responsible travel programme. The 
company specialises in delivering learning journeys 
for young people, mostly students. The trips in Asia 
strengthen leadership skil ls, build resil ience and
improve cross-cultural understanding.

When students immerse themselves in local villages 
on health, education and cross-cultural projects there 
are inevitably cultural misunderstandings - especially 
around subjects such as when to take photographs, or 
not, if and when it’s appropriate to make a donation or 
give gifts. There are also issues with child safety and
reducing plastic consumption.

To address these challenges, GROUND Asia this year 
launched its free Responsible Traveller Training pro-
gramme. It can be used by students, teachers and faculty. 
The aim is to give young people practical knowledge and 
cultural sensitivity, assets that they will hopefully use for 
the rest of their travelling lives. The training programme 
was shortlisted in the Best Social Responsibility category 
by judges at the 2019 Global Youth Travel Awards.
The easy-to use and game-changing Responsible 
Traveller Training programme is free to download on the 
GROUNDAsia.com website.

This fall, Sallo Polak spent more than a month in the 
Netherlands and Switzerland to visit existing sponsors 
and to seek new sources of funding for Philanthropy 
Connections Foundation's 25 projects supporting people 
in need throughout Southeast Asia.  In the photo, Sallo 
and Catherine Keyl are visiting Lodewijk College, where 
the Broodjesservice.nl catering company donates to 
Philanthropy Connections. 
It had been four years since his last visit to Europe, and 
this latest visit resulted in renewed support and several 
new donors coming on board as well. Sallo had the
opportunity to speak on the Business Class TV show 
and on Radio M Utrecht, allowing for PCF's message to 
go out to a wide audience throughout the Netherlands.
With the new and renewed support, PCF is focused on 
making sure educational and development projects can 
continue supporting people in need for long term positive 
effects. For Thai-based companies, there are many 
projects 

that could benefit from a local sponsor who wants to be 
active in making a difference in their local community. 
How about getting involved to support our projects in 
Thailand? 
Connect with PCF and see the latest projects at
www.philanthropyconnections.org. 
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BANGKOK PATANA HOSTS TOP SCIENCE EDUCATION 
CONFERENCE
Bangkok Patana School

TMS TECHNOLOGY: MIGRAINE RELIEF WITHOUT 
MEDICATION
Samitivej PCL

GRAND OPENING OF BANGKOK INTERNATIONAL 
HOSPITAL
Bangkok Hospital

Member News

Bangkok Patana School is hosting the upcoming Asso-
ciation for Science Education (ASE) conference ‘Targeting 
Excellence in Science Learning’ on 21 – 23 February, 
2020. This conference gives Science educators in Asia 
a rare opportunity to learn from some of the most
influential and innovative names in Science education 
including ASE President Professor Sir John Holman, 
famed ‘Surfing Scientist’ Ruben Meerman and more. 
Learn more about the conference and register by using 
the following link: https://www.ase.org.uk/events/ase-
south-east-asia-conference-targeting-excellence-in-
science-learning.

This event is open to all Science educators, Primary 
and Secondary and is a superb CPL opportunity for lead 
practitioners from your school to share their best practice 
on an international platform.

Migraine sufferers, stroke victims, and people with mental
health conditions or dementia have traditionally been 
treated with medication or physiotherapy. Innovative
and noninvasive Transcranial Magnetic Stimulation 
(TMS) is now available for the treatment and rehabilitation 
of brain function disorders.

Using magnetic fields to send energy to the brain, TMS 
can improve overall cell function of the brain and nervous 
system. Samitivej Hospital neurologist Jitlada Samajarn 
M.D., MSc commented, “TMS is completely safe, free of 
pain and does not require patients to be anesthetized. 
The treatment takes only 30-60 minutes and provides 
highly satisfying results which last long after treatment.’’

Benefits of TMS Treatment include:
• Reduction and prevention of migraines
• Reduction of chronic headaches (office syndrome)
• Post-stroke rehabilitation (paralysis)
• Improved depression treatment results—reducing 

the disorder’s symptoms by 50% and providing an 
effective cure in 40% of cases

On 14th November, Dr. Praset Prasarttong-Osoth, the 
founder of Bangkok Dusit Medical Service, PLC. (BDMS), 
presided over the grand opening ceremony of Bangkok 
International Hospital, amongst many others.

Under the concept of "Rediscover Your Life." Bangkok 
International Hospital aims to deliver the next level of 
patient experience and satisfaction by offering compre-
hensive state-of-the-art care. Health talk on the stage 
was given by multidisciplinary team, including Dr. Nan-
thasak Tisavipat, Dr. Sarij Srisuparp, Dr. Vajara Phiphob-
mongkol, Dr. Phonthakorn Panichkul, and Dr. Asawin 
Puwatanasan. In addition, a press tour was arranged to 
demonstrate Hybrid OR, Cutting-edge robotic imaging 
to drive minimally invasive surgery, Smart ICU, and
Premium Elite suite.

TMS has been recognized as a standardized form of 
treatment for a wide range of conditions, and has been 
approved by the U.S. Food and Drug Administration 
(FDA). We are pleased to offer TMS to our patients for 
ongoing treatment of their nervous system disorders. 
Many have found the treatment to be life changing.

To learn more about Transcranial Magnetic Stimulation 
(TMS) please contact Samitivej Sukhumvit Hospital or 
info@samitivej.co.th.
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