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Board of Directors 2020-2022 President’s Message
Welcome to the second edition of the Commerce 
Magazine in 2021. I would like to start by welcoming 
three new board members: Khun Heng Jin (Nutreco); 
Khun Nattapong Poosodsri (Orffa); and Khun Tak 
Sriratanobhas (Mitr Phol), who were all elected in the 
last Annual General Meeting. They will strengthen the 
Board with their knowledge in the food and agriculture 
sectors and their general knowledge of doing business 
in Thailand.

During the Annual General Meeting I had the privilege to 
present the 2021-2025 strategy of the Netherlands-Thai 
Chamber of Commerce. At that time, we defined our 
mission for the next four years as the following: “To promote 
the success and development of Dutch-Thai trade and 
investment in Thailand and in the Netherlands”. The 
major change to the previous mission statement is that 
we aim to assist Thai companies doing business in the 
Netherlands. This requires setting up support structures 
in the Netherlands, for which we will rely on our network 
partner NLinBusiness to assist Thai companies
establishing their business in the Netherlands. Based 
on our Vision, Values and Mission, we set ourselves the 
following goals:
     • We want to be the go-to organization for 350 
     members in 2025;
     • The operation of the NTCC should be cash positive 
     for the next four years;
     • We want to create maximum membership value, and
     • We want to develop a comprehensive service offering 
      for companies that plan to start business in Thailand or
     the Netherlands.

We believe these goals are appropriate for the transition 
of the NTCC from the membership platform representing 
subsidiaries of Dutch companies and Dutch entrepreneurs 
to a membership platform facilitating business flows 
between Thailand and the Netherlands, and vice versa. 
We believe that the transition will bring us closer to our 
members in today’s fast-changing environment.

Part of that fast-changing environment is the COVID-19 
pandemic, which has Thailand in its grip, and of which 
a lot has been written. With vaccines becoming more 
available, I hope that we can return to some kind of 
normalcy in the next few months. In the meantime, 
please stay safe.

Regards,

Rob Hurenkamp 
President of the NTCC

Mr. Rob Hurenkamp
Mazars (Thailand) Limited
President

Mr. Ernst-Otto Smit
Green Wood Travel Co., Ltd.
Honorary Secretary 

Mr. Gideon Otto Moolenburgh
Grant Thornton Thailand
Treasurer

Mr. Niek Hammer
The Okura Prestige Bangkok
Director

Mr. Manuel Madani
Priva
Vice-President

Ms. Erna Geerligs
Kubik Thailand
Director

Mr. Niels Ammerlaan
Mind Tools Co., Ltd.
Director

Mr. Marthijn Smit
Oryx Stainless (Thailand) Co., Ltd. 
Director

Mr. Heng Aik Jin 
Trouw Nutrition APAC Export & Myanmar 
Director

Ms. Apinya Ngammor
Kamthorn Surachet & Somsak Co., Ltd. 
Director

Mr. Tak Sriratanobhas
Mitr Phol Sugar Corporation Ltd.
Director

Mr. Marcel Canters
Lasermed Co., Ltd.
Director

Mr. Nattapong Poosodsri
Orffa (Thailand) Ltd.
Director Don’t wanna miss out on any NTCC networking events? 

See us at our website www.ntccthailand.org 
or follow us on our social media 











VISION AND MISSION
Orffa develops, customizes, sources and offers a complete range of 
feed additives and concepts for the animal nutrition markets.

The ever growing complexity of challenges faced by the animal 
production and animal feed industry requires dedicated specialists 
able to create, select and engineer specifi c feed solutions, fi tting 
the local requirements all the world.

Innovation, Partnership, Knowledge, Quality, Professionalism and 
Global Presence are key characteristics of Orffa’s dynamic growth 
strategy. Orffa has a 50 year long history of being an innovative 
supplier of feed additives. We are a leading marketing and sales 
company of feed additives in Europe, which is considered the cradle 
of most innovative feed developments.

Initially, Orffa acted as a distributor, representing leading global 
brands in the European market. But we grew very quickly 
internationally, by developing our own range of feed additives. 
Our objective is to become a leading, global partner, offering high 
quality, well documented, innovative and effective feed additives. 

Orffa has an excellent reputation in the market. We are considered 
a key partner. Customers appreciate and recognize our service, 
knowledge, quality, professionalism and reliability, which allowed 
us to grow very fast. Orffa handles nowadays about 160,000 MT of 
additives per year, with a turnover of about $300 Mio generated by a 
team of about 130 technical commercial experts.

STRUCTURE AND PRODUCT RANGE
Orffa markets three product categories. Next to our historical 
distribution range (Top Select), which is still marketed in Europe, 
we nowadays roll out two fast growing product ranges, Excentials 
and Elovitals, on a global level.

Elovitals is our proprietary range of standard feed additives 
(vitamins, minerals and amino acids). Close partnerships with 
producers grant us access to a constant supply of feed additives. 
The products sold are conform to European quality standards.

Our fl agship product range is Excentials… innovative technical 
feed additives, extensively documented with University trials and 
customers experiences. Spearheads are Excential Energy Plus, the 
most cost-effi cient feed emulsifi er, and Excential Selenium 4000, 
a new form of fully available organic selenium. Our products are 
designed to improve the cost-effectiveness of animal production, to 
support sustainability and the quality of animal production, just as 
the health and welfare of the animals.

GEOGRAPHIC PRESENCE
Originating in Europe, Orffa has a strong presence in all major 
European markets. A quick internationalization lead to branches in 
the main feed producing markets in the America’s, Africa and the 
Middle East, as well as in Asia. We operate a shipment platform 
from China and India, and produce our key products at various 
locations, mainly in Europe.

CORE VALUES
Independence, Partnerships and Knowledge are some of our core 
values, yielding a creative, interactive, dynamic and responsible 
company culture. Our common goal is to become a leading 
global company. Orffa is an independent marketing and sales 
company. More than just than selling products, we bring solutions 
to our customers, fi t to their needs, in a close and confi dential 
partnership format.

A NETWORK OF VALUABLE PARTNERS
Orffa has over 900 returning customers in over 80 countries… 
and still counting. We are very close to industry organisations, 
such as FEFANA in Europe and FIPAA in Asia, and we are in daily 
contact with Universities all over the world, as well as with local 
and international authorities. Orffa is in contact with all decision 
makers in the feed industry… from the fi nal customers, to the 
producer … the authorities, the research institutes, professional 
organisations, etcetera.

R&D – INNOVATION
Orffa is a pioneer in innovative product development… All our 
additives are tested in Europe, are compliant to EU Quality 
standards, and are marketed successfully in the highly innovative 
European market place. We innovate on basis of market needs. Our 
specialists are sparring with key players in the industry as well as 
with leading Universities, and are assisted by an advisory team of 
external scientifi c specialists.

Product introduction is backed up by effi ciency trials, showing 
the benefi cial effect of our products. Orffa organizes local and 
international seminars and webinars to share product information. 
Simultaneously, articles are published by our people, often in close 
collaboration with eminent researchers at the Universities where 
the trials have been performed.

All our products come with an impressive fi le containing a wealth of 
technical data on their mode of action and effi ciency.

QC AND REGULATORY AFFAIRS, BASED ON EUROPEAN 
YARDSTICKS
All products marketed are subject to multiple QC checks, 
guaranteeing top quality. Standard is an analysis on active 
ingredients, and on relevant contaminants (dioxins, heavy 
metals,…). Extra analysis are done in function of the risk profi le 
of each product, as assessed by our QC specialists. And as a third 
fi rewall, we perform numerous random analyses on our products.

Given our global presence, our Regulatory Affairs team is involved 
in product and company registrations on all continents. Their hard 
work has yielded over 300 product/country registrations… and they 
have about 100 dossiers in the pipeline.

Orffa’s strategy is based on following cornerstones
1. Top Quality People… which are our main asset.
2.  Geographic expansion … to become a leading players, investing 

heavily in Asia and Africa
3.  Partnerships with all stakeholders in the industry… the media, 

the authorities, universities and producers and -last but not 
least- our customers

4. Branding, via our top brands, Elovital and Excential, 
5.  Innovation, introducing one novel or innovative concept of 

product per year.
6.  A service, second to none… 

Engineering your feed solutions

www.orffa.com - Follow us on � � �

ORFFA: Engineering your feed solutions

We create, select and 

deliver feed additives
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12 April | ADCN Webinar: How do we develop the 
Metropolis of the future?

ASEAN Dutch Chamber Network (ADCN) – a collaboration 
between the six Dutch chambers (Indonesia, Malaysia, 
Philippines, Singapore, Thailand, and Vietnam) in the 
ASEAN region – hosted a webinar under the theme 
of smart city and metropole development. The main 
organizer was the Dutch Business Association Vietnam 
(DBAV). This function aimed to inspire a futuristic session 
displaying how the ASEAN metropolis would look like.

One of the speakers was from Signify/Philips, a Dutch 
company that is a market leader in its recognition of 
smart street lighting’s integration with the broader 
smart cities market. The General Manager of Signify
Vietnam explained the smart city vision and how 
connected lighting will help make cities smarter and 
more livable. 

Besides the seminar, ADCN launched the Strategic 
Alliance to ensure a soft landing for Dutch entrepreneurs 
and to facilitate their expansion plans within the region.

3 May | ADCN Webinar: E-Commerce with and to the 
European Union

This webinar was organized by ADB – DutchCham 
(Singapore) and supported by ACDN. The speakers 
were the international tax and trade experts of Loyens 
and Loeff (and with industry experts) discussing new 
EU VAT rules, expected further actions in Asia, and 
requirements under DAC7.

Due to the rise of digital economy, the policymakers all 
over the world have to deal with some fundamental tax 
issues. There has been a deluge of tax reforms aimed 
at facilitating cross-border trade, while also ensuring 
that all businesses, traditional and digital, pay their 
fair share. The first set of VAT modernization rules for 
cross-border e-commerce is set to take effect on 1 
July 2021. Digital market places will be responsible for 
collecting VAT on products sold to EU customers under 
these new laws. 

Businesses may consider using the one-stop-shop 
declarative (OSS) system for their reporting obligations. 
Platform operators will be expected to obtain and 
check the identity of sellers under the second proposal 
(DAC7), as well as to report annually to the EU Member 
State in which they have registered. If this proposal is 
approved, it will take effect on 1 January 2022.

Recent NTCC Events

NTCCFLIX
NTCCFLIX is there for you to learn from what we are 
establishing in Thailand and beyond.

NTCCFLIX is an archive of insightful videos on various 
industries such as Sustainability, Manufacturing, Logistics, 
Agriculture & Horticulture, IT, Start Up, Tourism &
Hospitality, Trade & Investment, and Marketing produced 
by the Netherlands-Thai Chamber of Commerce. Apart 
from that, we also upload our event’s highlights and 
webinars we organized last year, in case you missed it.

If you are keen to see more of our events or knowledgeable 
videos, please subscribe to our NTCCFLIX channel.



We are ready to 
get you there
We know a seat is a lot more than just a place to sit. It makes dreams come  
true, brings you back to the people you love, carries you to that first job abroad.

That’s why we are currently resuming our flights to a growing number of 
destinations. We o�er a flexible rebooking guarantee, which means you will be 
rebooked free of charge if your flight is cancelled. You can also opt to get your 
money back or accept a voucher for future travel.

We’re taking extra measures to ensure that our passengers and crew feel safe 
when travelling. Whenever you’re ready to fly, we are ready to get you there.

For further information about our latest flight schedules and our safety 
measures, please visit klm.co.th
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Text by Chutimon Somboonkitchai, Marketing & Communications Manager, Netherlands-Thai Chamber of Commerce (NTCC)

NTCC Annual General Meeting 2021

The NTCC successfully organized the Hybrid NTCC Annual 
General Meeting at the Okura Prestige Bangkok on April 22, 
2021. Apart from reviewing the minutes from the previous 
year's meeting, the activities report, and the financial report, 
the NTCC members also voted for many issues such as the 
bylaw amendments and additional members of the Board of 
Directors for the years 2021-2022.

Strategic Review 2021-2025

In the beginning of the meeting, our president of the NTCC, Mr. 
Rob Hurenkamp, walked the participants both in the room and 
online through the strategic review 2021-2025.

The NTCC president explained that the strategic plan is based 
on the core 4 following fundamentals: 

 Vision – “Be the ‘go to’ organization in Thailand for 
support and advise for (future) members who are doing or 
planning to do business in Thailand or The Netherlands.” 

Our membership organization is concentrating not only on the 
current members, but also the prospective members who have 
potential and capability to join us in the future. 

“We believe that there are so much to gain for the business 
opportunity for individuals, entrepreneurs, business owners, or 
corporate executives because it will be a win-win situation by 
connecting with other (future) members who are on the same 
boat with us and inspire one another to expand their own 
business market.”, the president added.

 Mission – “To promote the success and development 
of Dutch-Thai trade and investment in Thailand and in The 
Netherlands.”

This has always been NTCC’s mission from the very start from 
1991 until now. We try our best to help the Dutch and Thai 
companies to run their business in the market. That is to say we 
ensure all our Dutch and Thai members to have a successful 
business in Thailand and the Netherlands.

 Values – “Collaborative, Member driven, Service-minded, 
Innovative, and Sustainable.”

In order to accomplish the mission, Mr. Hurenkamp defined the 
certain value set to the audience, which consists of Collaborative, 
Member driven, Service-minded, Innovative, and Sustainable. He 
also mentioned that this were the same values as before, where the 
sustainability part is added and the board members are working on 
the business model for NTCC.

 Goals – “to build our member base, to be cash 
positive, to maximize member’s value, and to develop 
services to kick-start business plans.”

1. We want to be the go-to organization. By 2025, we aim to 
have 350 members. Currently, we have more than 250 already, 
so our target is achievable. However, the president stated that 

we should continue to work hard on finding new members as 
well as providing customer satisfaction, member’s value, and to 
retain all of our members as much as possible.

2. The operations of the NTCC should be cash positive for the 
next 4 years. “We are thinking of new business models to make 
that work. One of the initiatives we come up with is the 30th 
anniversary celebration. We should be doing that, but the 
pandemic is not really helping. So, we need a little bit of luck 
in business here as well.”, Mr. Hurenkamp asserted. Hence, 
we are now exploring alternative sources of income to be on 
the expected track.

3. We will create the maximum membership value. The president 
said that listening to the members is key. Generally, NTCC has 
organized a number of networking events over the past years to 
connect member to other members. What could be done more 
in the future are approaching specific sectors, searching for new 
possible business concepts, developing commercial benefits, 
and focusing more on local business and people – what NTCC 
can offer or do for them and their business.

4. We want to develop a comprehensive service offering for 
companies that plan to start business in Thailand or The 
Netherlands. “We are planning to develop a kind of feasibility 
study that can be put towards companies. So, we need to 
develop some advisory models that we need to think through 
in the next two years.”, said Mr. Hurenkamp. At the moment, 
we are in a good collaboration with NLinBusiness and 
gathering more industry specialists.

These are the broad ideas that NTCC board starts working 
towards the execution and achievement of those goals. We 
hope for the growth and prosperity of our community.

New Elected Board Members 

To strengthen the Board composition even further, we are 
blessed and congratulate 3 additional new NTCC Board 
Members of 2021-2022 as follows:

1. Mr. Heng Aik Jin of Trouw Nutrition APAC Export & Myanmar

2. Mr. Nattapong Poosodsri of Orffa (Thailand) Ltd.

3. Mr. Tak Sriratanobhas of Mitr Phol Sugar Corporation Ltd.

We welcome our newly elected directors to the board. With a 
fresh board of directors representing the key industries featured 
at the NTCC, we will continue growing and innovating.

The NTCC also has to thank our respected board member, Mr. 
Viroj Vithayaveroj of Philips Electronics (Thailand) Ltd., 
who stepped down from his Vice President role, for his 
time, dedication and support to our community for 9 years.

Last but certainly not least, we are thankful for all NTCC 
members as they always give continuous support to the 
Dutch-Thai business community.
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By Chutimon Somboonkitchai, Marketing & Communications Manager, Netherlands-Thai Chamber of Commerce (NTCC)

Short Interview with Our Latest Three NTCC Board of Directors

After the Annual General Meeting in late April, we had an opportunity to quickly interview the board members of 2021-2022 from Trouw 
Nutrition APAC Export & Myanmar, Mitr Phol Sugar Corporation Ltd., and Orffa (Thailand) Ltd. Let’s get to know more about our newly 
elected board members and their promising contribution towards our NTCC community.

“We share the same values.”
Interview Mr. Heng Aik Jin – General Manager, Trouw 
Nutrition APAC Export & Myanmar

“NTCC events are knowledgeable and entertaining 
at the same time.”
Interview Mr. Tak Sriratanobhas – Vice President, J/V Project 
and International Trade, Mitr Phol Sugar Corporation Ltd.

Mr. Heng Aik Jin is a Malaysian GM 
working in a Dutch company in the 
field of animal nutrition and science, 
supplying innovative products and 
services for livestock, aqua and pets. 
He is responsible for Nutreco Export 
& Myanmar’s business direction and 
performance, covering 9 countries 
across Asia, Thailand included.

Nutreco’s Vision in Sustainability

“Feeding the Future goes beyond a purpose – it’s our passion, 
and we are dedicated to working across the value chain to 
create food system in a sustainable way to feed the global
population in 2050 by producing more food.”, stated Mr. 
Heng Jin. He mentioned Nutreco’s vision for 2030 is to go 
beyond nutrition and into sustainable protein production: 
both in feed and food. Their concerns are the production 
and waste of food at an individual, community, national and 
global level. He affirmed his previous statements, “With our 
expertise, passion and innovative products, we believe we 
can help our industry make a revolutionary change for the 
better and solve the challenge of Feeding the Future.”

Why did you join the NTCC Board?

“We share the same values.”, replied Mr. Heng Aik Jin. He 
explained that the common values between Nutreco and 
NTCC are collaborations, innovations, and sustainability. 
Nutreco trusts in international cooperation and advanced 
technology, also the sustainability which becomes one of 
the company’s core value. These will lead to the industry’s 
growth. He went on, “The Netherlands is a leader in efficient 
and sustainable agriculture – and the second-largest exporter
of agricultural goods in the world. Sustainable agriculture 
practice limits its impact on the environment, while maximizing 
yield.”

How would you contribute to our Dutch-Thai Community?

“My objective is to support Thailand’s animal feed and 
animal nutrition sector (with technology and know-how 
of Netherlands) to become more competitive, sustainable, 
and simultaneously to further strengthen the ties between 
the two countries (Thailand and the Netherlands).”, answered 
Mr. Heng Aik Jin.

The work experiences from various fields 
have widen his eyes to see possible 
opportunities to develop not only the 
sugar industry, but also other sectors 
like agriculture, food and clean energy, 
as well as operate the community in an 
eco-friendly way by means of the local 
skills, international businesses and 
modern technologies altogether.

Mitr Phol and New Projects

Due to the vision and mission of Mitr Phol to fully integrate
agribusiness model with innovative technology and
management talent to create value for better future for 
all, the company has invested in the new community in 
the northeastern Thailand called Kon Kaen Innovation 
Center. Mr. Sriratanobhas explained that the innovation 
center will lift up Thai industry a lot as it is a regional 
integration providing research lab and education/data 
center, startup hub, exhibition facility, and co-working 
spaces for young active generation to meet. Mitr Phol 
also expanded the businesses complying with its goals, 
such as semi organic fertilizers, bio and solar power, and 
low-calorie natural sweeteners, smart farming training, 
and more. 

What’s your first impression towards NTCC Community?

“I’ve been to NTCC events a few times before joining the board. 
There were great times with great accompanies I found in 
the events, very well-organized meetings.”, answered Mr. 
Sriratanobhas. He inserted, “NTCC events are knowledgeable 
and entertaining at the same time. I think there is a good 
combination of being professional and sociable. Members 
are gathering for the sake of both doing business, building 
trusts and enjoying the moment. Those were my impressions 
towards the NTCC events and the organizing team. They are 
amazing.”

What would be your ultimate contribution as a board director? 

“As mentioned during the election, I’ll help connect local 
business to international business for the better future 
collaboration. If there are any other issues I can serve the 
community, I’m happy to help.“, stated Mr. Sriratanobhas.
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“I believe in networking through NTCC events.”
Interview Mr. Nattapong Poosodsri – Commercial Manager, 
Orffa (Thailand) Ltd.

Having been working in the livestock 
industry for more than 10 years, Mr. 
Poosodsri aims for a broader network, 
internationally and domestically, outside 
his familiar expertise, in order to find 
the business collaborations in the future. 
This is one of the reasons why he decided 
to join our NTCC community in the first 
place.

Orffa and Its Current Position

Mr. Nattapong Poosodsri told us briefly about his company 
profile: Orffa (Thailand) is in the track of livestock section 
as we create, develop, and deliver the animal additives and 
nutrition worldwide. He also added, “Now, we are expanding
our business to the accelerating ASEAN market such as 
Indonesia, Malaysia, Vietnam, Myanmar, Philippines, and 
Cambodia.”

Moreover, Orffa is committed to continuing to invest in R&D 
to decrease greenhouse gas emissions from large-scale 
livestock farming. The Green Deal policy is being worked on 
in order to implement strategies that will help the industry 
deal with sustainability problems more effectively.

What was your decision to join NTCC Board? 

The fact that Orffa is one of the NTCC members, Mr. 
Poosodsri has experienced a great business opportunity 
during our events. “I believe in networking through NTCC 
events because this kind of platform allows me to building 
relationships among the members, building my company’s 
brand awareness, and matching the businesses across 
the industries like logistics, advanced technology, and law. 
NTCC provides business consults and is the bridge 
connecting us together”, he replied.

Any final words to our audiences? 

As nominated in the AGM, I am proud to be one of the board 
directors. I’ll do my best in my duty to help linking more Thai 
companies and distributors to NTCC, spreading my words 
to people I work with. I hope the Dutch-Thai community will 
grow bigger and bigger.

New Individual Members                        

Bart Duijkers

Managing Director
RB Co., Ltd.
E: bartduykers@mac.com
T: +66 835098797

Femke Beekers

Country Manager Thailand
Elite Havens
E: femke.beekers@elitehavens.com
T: +66 818951019

Jord Figee

E: jordfigee@gmail.com
T: +66 626475746

Jacky Dijk

E: jacky@thedijk.com
T: +66 936618960

Ruud Hulscher

Area General Manager
Maikhao Dream Villa Resort & Spa
E: ruudhulscher@hotmail.com
T: +66 860983401

Jan Willem Roel

Director
FlexBase BV
E: j.w.roel@flexbase.eu
T: +31 651202933

Jan Willem Roel

Director
FlexBase BV
E: j.w.roel@flexbase.eu
T: +31 651202933
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New Corporate Members

CM Town Co., Ltd.
222/86 Moo 5, Tha Sala, 
Mueang Chiang Mai
Chiang Mai, 50000

T: +66 (0)90 992 1333
E: mooyai@cm.town
W: ichiangmai.co

Betagen Co., Ltd.
21/2 Sompong Building
Sannibartedsabarn (Racha-
dapisek Soi 30), Chandakasem, 
Chatuchak, Bangkok 10900

T: +66 (0)2 791 2345
E: ton.vloet@betagen.co.th
W: www.betagen.co.th

ATa Services Co., Ltd.
2/51 Bangna Complex, 11th Floor, 
Soi Bangna Trat 25, Bangna Nua, 
Bangkok 10260

T: +66 (0)2 744 3180
E: thierry@ata-services.com
W: ata-services.com

Infinite Acres (B.V. & Holding)
Postbus 3064, 2601 DB Delft,
The Netherlands.

T: +31 652435647
E: justin.schoemaker@infinite-acres.com
W: www.infinite-acres.com

Khomsun Chaiwong
CEO

Ton Vloet
Chief Financial Officer

Thierry Guillossou
Managing Director

Justin Schoemaker
Vice President

Business Development

CM Town - Building Better Cities with Digital Tech

We are a digital agency, based in Chiang Mai with a main 
focus on helping small and medium enterprises. We believe 
in building better cities with digital information/technology. 
Our areas of expertise include (1) building online identities 
and social media presence for clients and social media, (2) 
creating state-of-the-art websites tailoring to each business 
need, (3) consultation for business owners on making use of 
analytics and customer databases in order to create effective 
digital campaigns.

Betagen is a leading dairy company and is active in the 
manufacturing and distribution of fermented yogurt drinks 
and cup yogurts under the brand names Betagen and 
Yogood. Betagen was founded in 1991 by the Attaskulchai 
family, and is since 2007 in a joint venture with Friesland 
Campina, a Dutch globally operating dairy co-operative. 
Betagen is market leader in fermented yogurt drinks in 
Thailand and exports to other countries in the region like 
Cambodia, Myanmar, and Laos, and has a local office in Ho 
Chi Minh City in Vietnam, which are the building blocks to 
further expand its market positions in the region.

ATa Services provides adapted solutions for your businesses 
in Thailand. Whether you are a SMB/SME or a large Enterprise, 
our company proposes tailor-made services.  

Divided into 5 sub-companies, each one specializes in 
different areas with a dedicated team. (1) ATa Services 
focuses on serviced offices and office rental solutions. 
(2) ATa Outsourcing assists you with a strong legal team, 
dealing with registration matters, licenses, accounting 
and finances as well as visa & work permit solutions. (3) 
ATa Recruitment provides a headhunting service operating 
across the regions; Asia, Europe, USA, and more. (4) ATa 
Marketing is a digital marketing agency building our client’s 
digital presence. (5) ATa Car Rental proposes middle to long 
term car rental with chauffeur.

Infinite Acres designs and builds automated, indoor growing
facilities for retailers, farmers, and communities, so they 
can provide freshly-picked, high-quality production for their 
customers. We believe in local production, not in food-miles. 
Guaranteed chemical free food production (ready to eat, and 
no need to wash) should be a right for everyone. 

Our mission is providing the best technology available, 
while driving a positive impact on the global food supply and 
environment. Our turn-key solution simplifies complexities 
associated with indoor farm production, addressing the 
technical, physical, and economic constraints that often is 
the barrier to entry.
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New Corporate Members

Sindhorn Kempinski Hotel 
Bangkok
80 Soi Tonson, Lumphini, Pathumwan,
Bangkok 10330

T: +66 (0)2 095 9999
E: thaddaeus.weiss@kempinski.com
W: www.kempinski.com/en/bangkok/sindhorn-hotel/

Rijk Zwaan Export B.V.
Level 18/1 Sathorn City Tower, 
175 South Sathorn Rd., Thungma-
hamek, Sathorn, Bangkok 10120

T: +66 26795400 ext.816
E: r.knieriem@rijkzwaan.nl
W: www.rijkzwaan.com

N.S.L. Construction Co., Ltd.
1495 Soi Ladprao (Panjamitr),
Ladprao Rd., Plubpla,
Wangthonglang
Bangkok 10310

T: +66 (0)2 559 2680
E: surapong@nslcon.com
W: www.nslcon.com

TEN Consultants Co., Ltd.
589/53 Central City Tower,
10th Fl., Debaratna Rd.,
Bangna Nuea, Bangna, 
Bangkok, 10260

T: +66 (0) 2 745 6315
E: jirasak@tenconsultants.com
W: www.tenconsultants.com

Thaddaeus Weiss
Hotel Manager

Rens Knieriem
Business Manager Asia

Surapong Laokulsant
Managing Director

Jirasak Ratanaphaithun
Managing Director

A new perspective on Bangkok has arisen above the hectic 
rhythm of one of Asia’s most vibrant cities. An oasis designed 
with space to breathe and a mission to prove Bangkok is 
more than a destination for spending sprees and indulgent 
temptations. Nestled close to the edge of Lumphini Park and 
Bangkok’s ‘green corridor’ – home to embassies and 
Thailand’s most prestigious residences – is Sindhorn 
Kempinski Hotel Bangkok. Much more than a hotel, this 
is a new landmark destination within a fully integrated 
lifestyle village. A city wellness destination committed to 
helping guests experience the guilt-free good life.

Rijk Zwaan is an international vegetable breeding company
headquartered in The Netherlands. Rijk Zwaan is a 
family-owned company and currently the fourth largest 
vegetable seed company in the world. Rijk Zwaan focuses 
on supporting the horticulture industry through high quality
seeds, technical support and new marketing concepts. 
Our team of dedicated specialists bring special attention 
to introduction of varieties adapted to the Thai market and 
climate as well as giving growing advices applicable to 
sub-tropical conditions. We are specialists in crops such 
as Sweet Pepper, Cucumber, Lettuce, Tomato, Melon, 
Gherkins and many more.

N.S.L. Construction is a Thai general construction 
company, mainly doing the civil and construction business 
such as building steel structures, building factories and 
warehouses for many Japanese, European and American 
companies.

TEN Consultants, registered Thai company who is specializing
and providing services in engineering design and project 
management, geotechnical engineering, topographic
survey and mapping, project studies, environmental 
management, construction supervision, MIS/GIS and IT 
Solutions. TEN Consultant is a registered consulting firm 
with the Ministry of Finance of Thailand with record of 
capability cover twelve sectors as Industries, Transportation, 
Pipe Line, Real Estate Development, Power Plant, Irrigation/
reservoir/Drainage & Flood Protection, Religious & Historical 
Building, Public Civil Works and Urban City Planning, Mining, 
Environment, Tunnel and International Projects.
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By Chutimon Somboonkitchai, Marketing & Communications Manager, Netherlands-Thai Chamber of Commerce (NTCC)

Interview with Our Respected Members Sharing Their Digitization
Transition and Building Skills for Their Workforce

Since the digital world has been evolving constantly, businesses must adopt new processes and tools, as well as make sure that their 
employees remain skilled and productive in this changing work environment. We are thankful for our 4 interviewees who are pleased 
to share their experiences and thoughts on reskilling and upskilling in their organizations.

Digitization and its effect towards the activities and internal trainings of Mazars 
Thailand’s employees

Mr. Rob Hurenkamp, 
Managing Partner, 

Mazars Thailand Ltd.

 “It is really how we 
engage all staff and 

keep them physically 
active and mentally 

stable.”

Have your company and employees encountered any difficulties due to the pandemic struggle?
COVID-19 has forced a lot of companies including us at Mazars to change the office management. What I 
mean by that is the state of working from home not only limits working spaces and the way we work, but creates 
strong self-discipline to complete the assignments. Mazars is a professional service provider in the field 
of auditing, tax legal, and financial license services. Most of our work can be done in our office or remotely 
at the clients’. So, the situation comes to us fairly naturally that we can manage to work from home, in 
terms of IT and document flow. However, regarding the learning points, it is how we continue to engage 
all staff and to keep them physically active and mentally stable. It is difficult to have work-life balance 
when you are already at home. Moreover, we concern about what used to be in the physical activities, for 
example, onboarding a large amount of new people in the company. Welcoming staff who starts their job 
in the company should bring a warm feeling and positive energy, embed the company’s culture, and keep 
in touch.

Do you normally provide internal trainings or online courses for your people?
Online trainings require a lot of discipline from our staff. It is not very easy to remain focused behind the 
computer after been continuously working for many hours. Therefore, we are currently trying to add a bit more 
of social elements for the future training. There needs to be some kind of human touch because if it’s boring, then 
people don’t learn. For the internal trainings at Mazars, we provide a yearly training, in which an employee 

needs to spend certain time to complete the courses. The training program depends on the position level you are in. There are 
4 program types; (1) onboarding program, (2) specific technical trainings e.g., outsourcing services and financial advices, (3) soft skills on 
communications, management, and company’s cultures & values, and (4) innovative program that could go from the programs we are using 
to how to innovate, what are the difference stages of innovation, and what is your role in the innovation process.

What do you think are the most sought-after skills in the future?
The skills that I think we would need in the future is, firstly, analytical skills – the way people should think in a logical and efficiency-driven 
sense. Also, another important needed skill is interpersonal skill. The world has come to the more AI type of services and it is undeniable 
that a lot of work can be done by computers in the future. What cannot be done by the computer, even though AI can do quite a bit, is 
analyzing, but also communicating with clients and explaining what the analysis says and what that means for the clients.

ZI-ARGUS’s vision on upgrading staff’s skills and sharing of a circle training program

 Mr. Frank van Baal, 
Regional Director Asia, 

ZI-ARGUS

"The best way to take 
the fear of change away 
is to educate staff that 

digitization 
is not a threat.”

What is the biggest staff related challenge for companies going through digital transformation?
The biggest obstacle for most organizations going through digital transformation, is the fear of change. Staff often 
wonders what this will mean for their position, or are uncertain about having the right skillset to support the upcoming 
changes. They are afraid not being able to comply with new demands the company might have and are 
therefore afraid to lose face, or even worse, to lose their job because of these changes. In factories this often 
happens when robotics or advanced process automation systems are being implemented, which take over tasks 
previously performed by hand. The fact that industrial companies in Thailand need to go through a digitization 
change to stay healthy and competitive is often misunderstood. Modern, healthy and competitive companies 
have the means to reinvest in their staff and retrain them to support higher production volumes under better 
circumstances.  Their staff has the opportunity to upgrade themselves as well and are able to transit into a 
better and more fulfilling (better paid) job while digital systems take over boring and sometimes dangerous 
tasks. The best way for companies to take away fear of digitization is therefore to have staff involved early on 
to embrace the whole process. Make a proper transition plan and clearly educate staff on the requirements, 
benefits and requirements going forward.

What is the company's point of view towards the upskilling and reskilling of people in the organization?
It is important to continuously train, upskill and reskill people in every organization nowadays. The time we hired 
someone for life, performing the same job over-and-over again is long gone, and companies nowadays have to 
spend much more time and effort to support staff in both professional and personal growth, in order to avoid them 
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Lifelong learning experiences for staff and students at NHL Stenden Thailand

 Mr. Jens Dallmann, 
Executive Dean,

NHL Stenden Thailand

"We must convey skills that 
allow the future workforce 

to adapt to the ever-
changing requirements 

in the job market.

What have you seen as the biggest obstacle in the digital transformation within your institution and among 
students?
Many challenges our team of teachers faced surrounded soft skills and the interpersonal relationships to 
their students. Technical obstacles are obviously part of the transformation but are seen as minor side 
effects rather than actual challenges. Empathy and communication had to be sharpened massively to 
reach students at an academic and emotional level, which plays a vital role to create a fruitful atmosphere 
for learning and development. Skills such as active listening needed for personal and professional coaching 
had to be developed further in the online world. Students are more in control of their learning process, so 
work is delegated to students while offering more coaching sessions. There is more emphasis on students 
working independently to fulfill their work- for both individual and group assignments, so students who lack 
self-discipline and self-motivation are more likely to fail.

What is your point of view as a university towards skills needed for a lifetime learning experience?
At NHL Stenden we have adopted a lifelong learning approach long before the current digitalization 
developments, so this is obviously a crucial element in the current shift. We are no longer solely 
transferring knowledge to our students that will steer them through their career. After all, at the speed 
of the digital enhancements, we are preparing students for jobs that don’t even exist yet. Instead, we 
must convey skills that allow the future workforce to adapt to the ever-changing requirements in the 
job market. This past year has certainly highlighted the importance of lifelong upskilling and reskilling 
of both staff and students.
Regarding the online situation, does your institution create a new curriculum and do you provide any internal trainings?
We don’t necessarily have to restructure the entire curriculum as a result of the new online environment but adjust certain activities 
of the existing curricula to the online world. For the development of new courses, a hybrid approach is now part of the considerations 
from the very beginning. One example is a new course on Digital Entrepreneurship that will most likely include online and distant 
learning elements as a standard. In regards to trainings, there are a lot of possibilities for all staff. In the beginning of the 
pandemic these were mainly targeted at supporting staff steering through the necessary software and tools, but we see more and 
more discussions about the mentioned soft skills. For our team in Thailand, a specific tech training was not required, but several 
best-practice sessions have helped to share experiences and tricks on which approach might work best in certain situations. Here, a 
constant and transparent team communication is the key and plays an even bigger role than in a regular in-office workplace.

What skills would your institution provide in the future, in order to prepare the students for future job opportunities?
As said before, students need to be agile in the future job market and this also reflects on our educational approach. Things like critical 
thinking, problem-solving, creativity and collaboration are foundations for lifelong learning and are integrated in our learning 
outcomes. At NHL Stenden these so-called 21st century skills are delivered in a design-based approach allowing ultimate flexibility 
in the students’ learning paths and also incorporates an emphasis on integrating different disciplines. 

getting burned out or leave the organization. As management we can do this by initiating training programs for staff, closely plan their careers 
and give flexibility in how and when they execute their jobs, as much this is possible in the company without limiting the company’s 
overall performance too much. Having job freedom is often very much appreciated by staff and leads to higher job satisfaction and 
productivity. Leaders need to be open for new ideas, empower people, and support hiring domain experts, who are often much more skilled 
in a particular subject than management themselves, in these days of fast change. Hence, leaders should not be afraid to empower 
people but see themselves as a conductor of an orchestra, who leads and motivates a group of excellent musicians through a 
beautiful musical performance. The individual musicians know much better than anyone else how to get the right music out of their 
instrument.

Does your organization offer any skill building courses for your employees?
At ZI-ARGUS, we continuously train our staff on level of the latest technologies and engineering methodologies, as we are a service and solution 
provider who implements advanced process control and Industry 4.0 solutions. We use a so called “train-the-trainer” principle in which a number 
of our staff are trained by experts, and they in turn become the trainers to other staff and our customers. We like our training sessions to be as 
practical as possible so it can be applied immediately to day-to-day projects executed by our team. We do not believe in training for the sake of 
training, there should be a clear goal what to achieve and newly learned skills and knowledge should be used quickly in order not to forget them 
again. Aside from technical skill training, where employees transfer knowledge to one another, soft skills are of significant relevance as well, such 
as project management, customer service, language, interpersonal skills like interacting with different types of people, team building and 
communication - presentation skills. These courses are being conducted throughout the year. As we live in dynamic times, we always have 
to stay on top of the latest technologies, methodologies and remain flexible, open-minded, and ready to embrace any new challenge on our 
path with a smile.
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Learning by doing in the digitalized world from the CX Quality Management to the 
team and clients

Mr. Robert Teulings, 
CEO, CX Quality 

Management APAC 
Ltd.

"People have to adapt 
themselvesquickly 
enough to keep up 

with how the world is 
changing every day.”

What do you find a challenge in the digital transformation for your company and workforce?
In general, the digitization affects people in many ways and people have to adapt themselves quickly 
enough to keep up with how the world is changing every day. I think I am one of the clear examples of 
working in the digitization. I used to work in the hospitality and tourism industry all my life. Therefore, since the 
pandemic came, I really had to bend my aim and tried to do other things. COVID-19 definitely has a big impact 
on the tourist destinations such as Koh Samui, Krabi, and Phuket. My partner in the Netherlands and I started 
the company, Bangkok branch, and I learned a lot switching my knowledge from running a hotel to operating 
the software company. Thanks to the connection with NTCC and other associated chambers in Thailand, I 
am able to find more customers and collaborate with them. The online platform we offer provides a service 
by measuring the client’s satisfaction as well as employee’s engagement, and managing data accordingly.

Could you please share how you help build skill sets your employees and possibly your clients?
In order to reskill my team, the basic traits that we need from our employees are IT geeks and 
computer acquaintance. Then, we provide the software trainings from the headquarter in The Netherlands 
two times a week via Microsoft Teams. Normally, our staff will be trained on the dashboard setting, data 
collection, customer feedback, employee feedback, reports, audits, and making forms. We also have 
to learn from the team too. Some of them have more skills like making websites, and photoshop. These 
are added-values that can be included in the extra service for our customers. On the other side, upskill 

our clients is one of the services. Since we already set and customize layout of the software to the look and feel the way the clients 
wish by, e.g., adding logos, and having color theme, we provide the Software as a Service (SAAS) program – meaning the clients 
can run the program by themselves. However, because of the complexity of the program at the beginning, my team will teach them 
to use the platform and translate from English to Thai instructions/questions depending on the request from another party. Furthermore, if 
our client has a representative who is interested or in charge of the platform task, we will train that person how to use the software, where 
the collected data are, and how to analyze these.

SAVE THE DATE
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by Tom Sorensen, Managing Partner, Tom Sorensen Recruitment (Thailand) Co., Ltd.

There’s Nothing Wrong with Having a Gap between Jobs 

You might find yourself between jobs because that was 
what you wanted, and it was your own decision to take a 
break. Good for you.

But these days, with the world upside down because of 
COVID, there are many who suddenly find themselves at 
the wrong place at the wrong time. 

Their company closed, staff laid-off for cost-saving 
reasons, or senior positions made redundant. Whatever 
the reason, you may now face a period where you wake 
up to job-hunting and no longer to a permanent job.

It's understandable that some sort of panic sneaks into 
your life. Every day it feels like your confidence takes a 
beating and as time goes by its slowly disappearing. The 
stakes will feel high in particular if you support a family.  

First advice: When you approach potentials employers 
or executive search firms, do not come across as too 
desperate. Do not stalk the hiring manager or recruiter 
with daily calls and emails. Do not suggest that you are 
prepared to take a huge salary drop just to get something. 
Believe me, this is a huge turnoff. 

Instead, focus on presenting yourself as you would have 
done when you were still working. Leave out personal 
details.

Second advice: I found myself between jobs 20 years ago 
and found solace in reading several books. The two I still 
fondly recall are still available:

 •   John Gray: Mars and Venus Starting Over
 •    Richard Bolles: What Color Is Your Parachute

Let's come back to how you present yourself in a Resume 
and on LinkedIn when you have months or years between 
two jobs. 
First of all, having gaps between jobs are no longer unusual. 
Gone are the days where you joined a company around the 
age of 20 and worked through to retirement at 65 - having 
increasingly bigger and bigger jobs.

In fact, many recruiters will not even notice a gap. By 
moving the work period from either the left margin or the 
right margin into the middle and immediately after your title 
or company, using a font size smaller than the other words 
and using a gray colour, will almost make it disappear and 
not attract the same attention if you use any of the margins. 
Stop using date and month when you present the 
employment period. Instead of February 2017 to 
January 2020, write 2017 to 2020. Say this is your 
three most recent jobs: 

 •   ABC Company | July 2011 to August 2015
 •   DEF Company | October 2015 to July 2016
 •   HIK Company | August 2016 - present

Leave out the DEF of 10 months. This is how you write it in 
the Resume and LinkedIn:

 •   ABC Company | 2011 to 2015
 •   HIK Company | 2016 - present

If you took time off to get your MBA studying full time, if you 
were a "professional" mom to your children for a while, 
if you volunteered to work for an NGO, if you worked 
on ad-hoc projects to help a friend or your children's 
school, if you were doing Pro Bono jobs, if you can call 
yourself an independent consultant because you gave 
advice to someone - these are all good reasons for a 
gap. Stay cool, a professional recruiter has bigger things 
to look at in your professional career.

For more inspiration on the subject, click the link below from 
TopResume.

If the interviewer grills you about your employment gap or 
seems to be trying to pry additional information from you, 
that's a red flag. Reconsider if this is the type of work culture 
and individual you want to work with.

Companies should be looking at your resume to see your 
experience, not scrutinize your career timeline. Of course, 
looking to see tenure and promotions within a company is 
key information for recruiters, but getting hung up on dates 
or excessively analyzing gaps in employment is a bad sign.
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The Dedication of Younger Healthcare 
Professionals Amidst COVID-19 & 
Healthcare’s Digital Future 

BGL Supporting India’s Fight Against COVID

Virtual Mobility at Stenden Thailand

Royal Philips (NYSE: PHG, AEX: PHIA) 
announced findings from its study of 15 
countries. The Future Health Index (FHI) 

2020 reveals that younger doctors are more dedicated and 
firm believers in technology. 

At the onset of COVID-19, 82% of younger healthcare 
professionals surveyed in APAC countries1 said they are 
satisfied with their work, despite seeing more patients 
per week (103 on average) than their peers in the USA 
(99) or the Netherlands (65).  

With APAC countries’ focus and investments in digitalizing 
healthcare, younger healthcare professionals here are also 
convinced of the potential of data and technology to improve 
both their own work experience. They see the benefits of 
technologies such as artificial intelligence (AI) and telehealth 
to transform healthcare, particularly during COVID-19. Almost 
87% agree that the right digital health technologies have the 
potential to reduce their workload, while 77% say they will 
improve patients’ experiences, and 76% say adopting them 
could help decrease their stress levels.  

Alongside the digitalization of healthcare, APAC’s younger 
healthcare professionals also feel underprepared when dealing 
with data. Around half (47%) say their medical education 
prepared them a little or not at all for data-related aspects 
of their jobs such as analysis and interpretation. 

Younger healthcare professionals today shoulder the 
responsibility of transforming the future of healthcare, yet 
many still experience hurdles in non-clinical aspects and 
are subject to stress as a result of their tireless dedication to 
caring for patients. COVID-19 has revealed the gaps and
opportunities for transformative healthcare change. Chief among 
them is nurturing and providing adequate support, platforms 
and adoption of digital technologies to empower healthcare 
professionals to act now for a better healthcare future. 

To access the entire 2020 FHI report: COVID-19 and Young 
Healthcare Professionals research, visit the Future Health 
Index site

Member News

Our main selling point of European accredited courses in 
Thailand offers a perfect combination for students to study 
a specialization while exploring Thai culture. With the travel 
restrictions, our entire business model had to be revised as 
a major part of our promise broke away.

Since March 2020, we have been offering online study abroad 
courses, a so-called virtual mobility for our students that offers 
an alternative to the Dutch online courses. For this, we have 
redesigned our courses to fit an online environment without 
losing the core of each activity which often is cultural 
immersion and collaboration with external partners. To 
highlight this additional value in the online delivery, we 
emphasized culture activities about specific topics 
(religion, politics, LGBTQ+, etc.) and invited local experts to 
these sessions. 

We also highlighted industry involvement including external 
partners where students take on consulting or interning roles 
at various local organizations, including many NTCC members. 
Whether it’s digital marketing campaigns, event organization, 
research projects or fundraising campaigns, the outstanding 
satisfaction ratings of our students and partners show that we 
succeeded in transitioning to an online classroom that might 
not fully replace the physical experience in Thailand but opens 
up a whole new range of possibilities for us and our students 
in the future.

Best Global Logistics Thailand has handled 2 shipments of 
Cryo-technic tanks to be used for purified oxygen storage at 
Indian hospitals. The tanks are vital to helping save people with 
life threatening COVID-19 cases.

The first load of special ISO tanks was loaded on an Indian 
Air Force C-17 at Suvarnabhumi International Airport on April 
27th for delivery to Calcutta and then on to multiple locations 
throughout India. 

In total 5-6 charter flights were scheduled over a span of 2 
weeks. 

BGL is proud to be the nominated handling & customs agent 
for the Thai-based shipper and to have involved in this effort 
to save lives.
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Transition & Digitalization Support, Our Daily Duty!

Enhance Your Children’s Skills and Imagination 
by Reading 

Bumrungrad Enhances the Premium Customer 
Experience

arburgXvision

To Upskill and Reskill a lot of energy is required to remain 
sharp and focused. Our daily business is dedicated to 
keep you focused! What’s our secret?

Our coffee and coffee machines will support you during 
all your processes! At home, at the office or on the go, we 
keep you energized.

Thai or international coffee beans, drip coffee, coffee 
capsules, grounded coffee or cold brew? 

A fully automatic ‘bean to cup’ coffee machine or do 
you prefer a capsule machine? We also have home-use 
espresso machines, especially selected for the ones that 
likes to be a barista at home!

Please contact us for energizing transition & digitalization 
support! 

more@jsprezzo.com or jim@coffeegroupasia.com

The imported brand new and second-hand books from 
The UK for Children in the age range between 0 -14 years. 
Develop your children’s reading and understanding skills 
from the fantastic cartoon characters, the delightfully 
illustrations and their favorite stories 

Bumrungrad International Hospital raises the bar for 
customer journeys by offering Loyalty Member cardholders 
the experience of an exclusive 'Afternoon Tea Set' at no 
additional cost, which comes with a selection of healthy 
savory seasonal dessert sets and will be available from 
April to December 2021. 

Tea set choices will include rhythm of the rain (June - 
September) with Japanese food from Tsu Restaurant, 
served with soybean paste soup. Customers can also 
enjoy authentic green tea and famous Japanese desserts 
such as honey toast or dango as well. The seasons of 
celebrations theme (October - December) includes 
American family-style dishes in autumn and winter. The 
menu, created by professional chefs from a 5-star hotel, 
will be served in the Napa Lounge on the 10th Floor of 
Building A at Bumrungrad International Hospital from 8.00 
- 17.00 every day. Customers receiving hospital services 
can come and experience the afternoon tea for only 1,000 
baht per set. For more details or to buy a voucher for the 
tea set, please call 02 011 3042.

Bumrungrad will also be expanding its services to allow its 
customers, including visiting family members and relatives, 
to work anywhere through our Office Administrator Service 
at Napa lounge. The service includes unlimited WIFI, print, 
copy or scan, fax and mobile recharge, in response to 
today’s ‘new normal’ work-style.

Find out more: www.bumrungrad.com or dial 1378

ReadMe Book Cafe by Rivier 

Shop online 

Facebook/Instagram: 
readmebookcafebyrivier 

Line: waraims 

Tel/whatsapp: +66 62 6394461

ARBURG, one of the world’s leading manufacturers of 
high-end injection molding machines for plastics processing, 
has launched a new digital format “arburgXvision”. The 
interactive live broadcasts will offer participants clear 
added value in terms of knowledge transfer in all aspects 
of plastics processing. This digital format will be focusing 
on industries and processing as well as specific subjects 
relating to the everyday life of plastics processors e.g., 
look at quality, availability and sustainability. The respective 
topics will be presented by ARBURG experts in a varied 
mix of expert presentations and clips, and then discussed 
interactively by allowing participants to ask their 
questions live. 

arburgXvision goes on air monthy this year. You can find 
all information at www.arburg.com/info/arburgxvision, 
where you can also register for the event.

Member News





Everything under control

ZI-ARGUS IS A BUSINESS OF ZUELLIG INDUSTRIAL WITH OFFICES IN 
THAILAND, INDONESIA, THE PHILIPPINES, AUSTRALIA, SINGAPORE
www.zuelligindustrial.com

PROCESS AUTOMATION
AND CONTROL SOLUTIONS

region, our professionals execute turn-key projects in process, manufacturing, 
infrastructure and data-centre environments. We offer custom designed solutions 
covering these industries, and more:

Food & Beverage

Petrochemical

Energy

Automotive

Consumer Packaged Goods

Data Centres

Logistics

Environmental

www.zi-argus.com


