


WE CREATE, SELECT AND DELIVER
FEED ADDITIVES

Orffa develops, customizes, sources and offers a complete 
range of feed additives and concepts for the animal nutrition 
markets. 

The challenges faced by the feed industry 
are ever-growing and become more 
and more complex. This requires
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engineer specifi c, applicable feed 
solutions. It is our mission to help the 
feed industry in fi nding such solutions.

Check our complete story and vacancies on our website www.orffa.com
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Board of Directors 2020-2022 President’s Message
Welcome to the first issue of the NTCC Commerce 
Magazine for 2021, which is centred around the theme 
of regional and international collaboration. Before diving 
into the theme, I want to share some of our NTCC and 
personal experiences in weathering the second wave 
of the COVID-19 virus in Thailand. Based on the lessons 
learned from the first wave, our NTCC team was very 
quick to split their working time between home and the 
office.

Unfortunately, we had to postpone or even cancel 
some of our planned events, such as our “oliebollen” 
New Year’s party, the celebration of the 30th anniversary 
of the NTCC, and some other events. We also learned 
that Zoom meetings are a good way to transfer infor-
mation. However, a certain amount of fatigue has set 
in. Hence, we decided to start having meeting in person
again as soon as possible, limiting the number of 
participants, and we experienced great participation, 
even for alcohol-free meetings!

The NTCC is an active organization that is adapting 
quickly to a new playing field to deliver excellent service 
to our current and future members and the wider busi-
ness community. When considering strategic issues, 
we believe it is important to connect with other organi-
zations that promote business between Thailand and 
the Netherlands. This obviously includes the Dutch 
Embassy in Thailand, with which we have a very good 
relationship. It also includes NLinBusiness, with which 
we signed a MOU to jointly encourage business 
between Thailand and the Netherlands. 

NLinBusiness can tap into Dutch databases of entre-
preneurs to promote doing business in Thailand as a 
sourcing ground for materials, a partnership with Thai 
entrepreneurs, or a fully owned subsidiary. In order to 
be stronger and more visible, we initiated discussions 
on cooperating with our counterparty chambers in 
other ASEAN countries, which has led to some fruitful 
initiatives already.

These are just a few examples of the activities that the 
NTCC has initiated successfully. We keep pushing to 
serve our members as the best foreign chamber of 
commerce in town.

Take care!

Rob
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Honorary Secretary 
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Vice-President

Don’t wanna miss out on any NTCC networking opportunity? 
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Embassy News

For Thailand, more than half of Thailand’s trade and investment relies on the large markets of RCEP mem-
bers. In 2019, Thailand’s total trade value with the RCEP member countries was US$275 billion or 57% of 
Thailand’s total trade with the world. Of that amount, US$133 billion was Thailand’s exports to and US$141 
billion was Thailand’s imports from the RCEP members, accounting for 54% of Thailand’s total exports and 
60% of Thailand’s total imports, respectively.

What is RCEP?

RCEP is built upon the existing ASEAN+1 FTAs (ASEAN’s 
FTAs with the five dialogue partners i.e. ASEAN-Aus-
tralia-New Zealand, ASEAN-China, ASEAN-Japan, and 
ASEAN-Korea) and takes into consideration changing
and emerging trade realities, including the age of 
e-commerce, the potential of micro, small and medium 
enterprises, and the complexity of market competition. 

……..   n 15th November 2020, 15 Asia-Pacific countries signed the Regional Comprehensive 
 Economic Partnership (RCEP), the world’s largest free trade agreement (FTAs). It in-
cludes the 10 members of the Association of Southeast Asian Nations (ASEAN), plus China, 
Japan, South Korea, Australia and New Zealand. Together, the RCEP participating countries 
account for 30% of the global GDP, 30% of the world population, and 27% of global trade. 

RCEP – What does it mean for Dutch businesses?

O

RCEP will not supersede the pre-existing FTAs but 
intends to facilitate an orderly and negotiated con-
vergence of those agreements in terms of trading rules 
and customs procedures. It will progressively eliminate 
a range of tariffs on imports within 20 years and 
harmonise the Rules of Origin (ROOs) for exporting 
goods to 15 countries from the existing FTAs with 
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Embassy News

different ROOs, allowing for a deeper integration of 
the regional supply chains.

RCEP broadens and deepens commitments from the 
ASEAN+1 FTAs in many areas including the temporary 
movement of natural persons, intellectual property, 
e-commerce, and competition. It also has commit-
ments on professional services and provisions on SMEs 
and government procurement, which are not previously 
covered in the ASEAN+1 FTAs.

For the legal text and annexes of RCEP Agreement as 
well as its summary, please visit 
https://rcepsec.org/legal-text/. 

New cross border opportunities 

While RCEP still has to be ratified in a number of coun-
tries, the promise of a more simplified cross border 
trade is an exciting prospect. There have long been 
great opportunities in the Asia Pacific region and many 
companies including those from the Netherlands may 

Credit: Department of Trade Negotiations, Thailand

For Dutch entrepreneurs looking to tap into this regional
prospects by having presence in Thailand, the Thai 
Ministry of Commerce analysts that Thailand expects 
to gain additional market access from RCEP parties in 
products such as cassava, starch, pineapple, coconut 
juice, orange juice, processed food, processed vegetable 
and fruit, fishery products, paper, electrical components, 
plastic and chemical products, auto parts, apparels, and 
bicycles. 

Challenges 

Similarly to other FTAs, products and services from out-
side the group will face higher competition. This is also 
the case for Dutch exports because Thailand does not 
yet have an FTA with the EU. Therefore, a Dutch product 
exported from the Netherlands is likely to face higher 
tariffs than that produced in the RCEP member countries. 

As RCEP is expected to also attract foreign investment 
into Thailand and the region, Dutch companies ex-
ploring business opportunities in the region will have to 
compete more with investments from other countries 
particularly those from China, Japan and South Korea 
which already have relatively strong presence in ASEAN.  

For e-ecommerce, there are provisions relate to trade 
facilitation and building consumer trust but there is no 
dispute settlement applicable for e-commerce (to be 
reviewed in five years).

The agreement may also make progress regards to 
intellectual property rights. However, it appears that 
labour rights and environmental standards which are 
integral to the EU FTAs, including the one under talks 
with Thailand, are missing. 

want to expand their footprint which often includes 
trading between one or multiple countries. The RCEP 
will lay the foundation for them to do so with more ease, 
effectiveness and profitability.
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Interview with Stefan van der Sluys about the Future of Thai International Trade 
By Piyamon Nontarakchaisorn, Marketing & Communications Manager, Netherlands – Thai Chamber of 
Commerce (NTCC)

Could you please introduce yourself?

My name is Stefan van der Sluys. My role is the CEO of Best 
Global Logistics in Thailand. Besides this, I am the Chairman of 
the JFCCT International Trade Committee.

What does the JFCCT International Trade Committee do?

The committee is looking at 
various regulations in Thailand 
related to import, export and 
customs. We provide infor-
mation and updates about 
Free Trade Agreements (FTA) 
Thailand has or is underta-
king to our JFCCT members to 
obtain the maximum benefits 
from these FTA opportunities.

Further, we engage with the Thai Customs Department and 
other Government departments. Therefore, this committee 
is very suitable for importers, exporters, traders, consultants, 
and legal entities such as the Big Four.

Do you think International and Regional Collaboration is more 
important than ever? And why?

Well, the question looks like I have to say yes. Thailand is despite 
having plenty of food types and natural resources, dependant 
on foreign trade. Thailand needs to remain competitive and to 
seek to be able to join the most suitable FTA's. Thankfully, under 
the ASEAN+6 FTA, Thailand has the FTAs with China, Japan, 
Australia, New Zealand, India, and South Korea.

Therefore, it has been proven that trade membership assists 
to remove some trade obstacles, lower the duty and attracts 
more Foreign Direct Investment (FDI).

Do you think the international trade agreements such as 
ASEAN FTA or the novel Regional Comprehensive Economic 
Partnership (RCEP) FTA helps Thai international trade?

Also, in this case, my answer would be yes. ASEAN FTA 
is already in place and is working fine. It did support FDI 
(Foreign Direct Investments) to come to Thailand: to set 
up their factories, produce goods (components, parts, 
raw materials) and ship them out from Thailand to other 
countries in the ASEAN region or the rest of the world.

On the other hand, the RCEP FTA is still very recent. The FTA 
document was signed in November last year, but it is not valid 
until 6 of the member countries of ASEAN and 3 non-ASEAN 
Countries have approved it by their Governments, so in total 
9 members.

RCEP is a new hot topic for International Trade. RCEP holds 
30% of the world population and 29% of the global GDP. So we 
are talking about the vast part of the worldwide trade that is 
numbered under RCEP. Therefore, it is positive that Thailand 
joins the RCEP FTA. 

What will change if RCEP becomes effective?

RCEP is expected to be effective in early 2022. What is so dif-
ferent in this RCEP FTA? First of all, there are 20 chapters in this 
RCEP agreement. Under the third chapter, the Rule of Origin 
(ROO) are explained.

Under RCEP, for the first time, all 15 countries working under 
the same ROO (Rules of Origin) structure.  I think it is a very 
significant step forward to have one common rule for this. If 
you have a supply chain throughout the RCEP member region, 
whether you have parts originating from Korea shipped and 
combined with other components from Thailand and then sold 
to a buyer in Vietnam and the content percentage is more than 
40% sourcing from RCEP, you are already qualified for RCEP 
condition. Products can be traded more freely within regions, 
and final products will eventually become more competitive 
because of the Rules of Origin process. 

Regional Comprehensive Economic Partnership (RCEP) was 
signed on 15 November 2020, not long ago. Does it drasti-
cally change Thailand trade?

Drastically? No, not directly. It will take time before companies 
understanding RCEP and how their supply chain fit to enjoy full 
benefits under RCEP.  Also, per the schedule of the published 
tariffs by each member, it has 15-20 years to reduce the 
Import Duty to zero.

In the long term, yes, more companies will source within RCEP 
countries. RCEP is determined to stimulate internal trade more 
FDI within RCEP because they want to benefit from the new 
rule. Eventually, the total cost to produce goods in the RCEP 
region will become cheaper. The price for America or the EU to 
buy products from RCEP countries will be less expensive and 
possible with better quality.
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RCEP as a whole region would become more competitive as 
it attracts more manufacturers. Items like electronic parts 
should become more readily available and cheaper.

Does Thailand international trade move towards a positive 
result?

That is a good question. There is the area where I would say 
yes, definitely. Certain agricultural products will have more 
access to the Korean, Chinese or Japanese market. Whereas 
products with higher quality may be imported from developed 
countries such as Korea, China, Japan, or Australia to the 
Asean member states.

What are the disadvantages of countries that do not join 
RCEP?

Imagine you are not a member of an agreement that controls 
29% of the world's GDP; I think you miss out on many things 
for sure.

Referring to India, they believed that if they join RCEP, China will 
flood its market with cheap products that Indian compa-
nies cannot compete with. However, I think maybe that is not 
entirely correct. Nonetheless, in the end, India decided to step 
out of the negotiations and not sign the RCEP agreement.  In 
this case, I think India is losing out on opportunities for 
development or being part of a whole supply chain within 
RCEP: Manufacturing, Sourcing and Selling.

How can RCEP help the foreign business community in 
Thailand?

RCEP mentions a lot about trading goods and services. So, 
foreign companies based here will be able to, in the long term 
to source products within RCEP cheaper and easier because 
of the same ROO. They can also sell products easier in these 
vast markets. Secondly, if they produce products within Thailand 
and sell them back to a home country such as Europe and 
America, they can sell it cheaper.

Everywhere in the world, people are looking for better 
technology and services. Developed countries such as the 
EU, America and Canada, have a lot of technology and have 
a lot to offer. For these companies to be based in Thailand, 
having subsidiaries and affiliate in Thailand to cover RCEP 
is a significant advantage.

More FDI will be attracted under RCEP not only because there 
will be more intellectual property (IP) protection. RCEP will also 
stimulate trading in services. 

Update FTA's, any news EU/EFTA, others?

For the EU FTA, I do not think that will happen anytime soon. 
They just pick up the old stalled negotiation in 2019/2020. 
However, on diplomatic, social, human rights, so many issues 
are considered. Because the EU nowadays, when they nego-
tiate the FTA, it is very comprehensive and includes more than 
just trading goods or services. EU FTA also concerns heavily 
with intellectual protection (IP), government-to-government 
deal, and human rights, environmental. They do look at 
everything, and right now, I think they are not motivated to 
prioritise Thailand FTA. Regretfully I must say for Thai and 
EU business interest alike.

EU is busy with other individual ASEAN members to complete 
their FTA, but it seems that Thailand is on hold because some 
of the points are not clear enough for the EU.
 
What can be obstacles to NTCC companies making inter-
national trade? 

For NTCC members making international trade outside of 
Thailand, the most frequent discussion point is still the  
'Foreign Business act' in place. Many sectors, including logis-
tics and others where Foreign Director Investors cannot hold 
more than 49%, will cause concerns to establish or expand 
investments. Sometimes that is not practical in managing 
companies and therefore seen as obstacles.

The fact that we are part of the Netherlands-Thai Chamber of 
Commerce (NTCC) Community and the Netherlands is part of 
the EU, and not having FTA with the EU is also not necessarily 
so positive, right?

Also, Thailand has a shortage of unskilled labours. If your pro-
ducts are labour-intensive, then companies may need to hire 
from the pool of migrants.

Also, now, we see that the Thai Baht is quite strong. For exports, 
which contribute to 70% of Thai GDP, it is not positive with this 
strong Thai Baht because it makes products more expensive 
abroad. The Thai Baht currency is below 30 against the key 
currency, the USD, which is very hard for NTCC members who 
produce in Thailand and depend on export.

How can JFCCT support NTCC members who need advice in 
expanding their international and regional relations?

JFCCT represents 35 chambers and 9500+ companies. 
Whereas JFCCT committees, VP's and the chairman works 
very hard on behalf of Foreign Chambers interest. "White Paper" 
or draft policy advice paper submitted to the different ministry to 
improve the business climate for members' companies.

NTCC members have a good chance to join one of the 
excellent committees such as the Digital Economy / ICT 
committee, Tourism committee, SME committee, Education 
and skills committee, and the International Trade Committees. 
Within these committees, the agenda is based on members' 
needs and as well as actual cases. 

NTCC members can join those committees to support to 
achieve a better business climate. They may suggest to the 
chamber's Executive Director that they have an interest to 
join. The Executive Director will make the introduction to the 
Committee chair and get them started to participate in the 
monthly meetings. Now, we conduct our meetings online via 
zoom. In the future, we hope to discuss things more in person 
as regular venue's. When joining these committee meetings 
one can get first-handed information & news. I think it will 
help your business and yourself to more have more insight 
and to make a difference.

If you want to discuss further 
about Thai International Trade, 
please send email to: 
ceo@bestgloballogistics.com
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Is your business ready for these major European E-commerce changes?
By Sjaak de Klein, Sr. Manager Supply Chain Solutions Asia, Nederland Distributieland / Holland International 

Distribution Council (NDL/HIDC)

EU Goods Package

Because of the increasingly popular e-commerce and 
online trade, the European Union adopted the Goods 
Package to ensure products placed on the EU market are 
compliant with EU legislation. Starting June 16th 2021, the 
Goods Package strengths controls on products sold in 

There are some packages that need to be handled with care. Unfortunately, not the fun ones, but still 
very important ones! Ever heard of the EU Goods Package? Or the EU VAT Package? Some major 
changes coming up if your business sells goods online in Europe. Make sure you are ready!

the EU in these three ways:
1.  All non-EU manufacturers must have an ‘economic 

operator’ in the EU.
2. Strengthened market surveillance of products.
3. Stricter controls at the EU border

So if you want to sell your products in Europe (directly, 
online or through a fulfillment service provider), you will 
need an economic operator stationed in Europe to do so. 
We have specialized firms in our network who can help 
you with this. For example: they can take the role of 
economic operator for your business.

EU VAT Package

As from July 1st of this year, all B2C products delivered 
to the EU have to be taxed at destination. Their origin, 
whether it’s from the EU or anywhere else, will no longer 
be relevant. For these major changes your E-commerce 
business has to get it’s data, systems and processes 
ready in time. 

To simplify the VAT registrations, you can report the taxes 
and invoices with ‘One Stop Shop’ reporting systems to 
declare all cross-border B2C sales through a tax portal in 
one EU Member State.

What to do now?

How will these new rules impact your supply chain and 
transaction volumes? What about the required storage 
capacity? Which stakeholders need to be involved? And 
how can you make sure you still have a smooth customer 
experience? These are some important questions you 
might have. HIDC can help you with the answers! So, don’t 
hesitate to contact us. We are here to help!

About HIDC

Holland International Distribution Council (HIDC) is a pri-
vate, non-profit organization representing and promoting 
the Dutch logistics industry. Our network consists of 
partners from the private sector, knowledge institutes 
and the government. HIDC is the first point of call for 
anyone seeking Dutch logistical expertise. 

We act as a lead generator for our members, identifying 
business opportunities for Dutch logistics solutions: 
in- and outbound. We address global challenges on 
sustainable logistics and goods transport and providing 
Dutch innovative solutions (products, knowledge and 
skills) on themes as cities, multimodal Hubs & connections 
and supply- & logistics chains.

We share our knowledge and provide advisory services. 
Working on cross cutting themes that make it possible to 
look at challenges from an integrated approach. With our 
knowledge, advisory services and international network, 
we facilitate matchmaking. 

Our services are confidential and free of charge. We give 
assistance with every step - now and in the future.

Can we match you?

If you have any questions about the new EU E-commerce 
Packages, want to know more about our export services, 
are in need of Dutch logistical expertise or do you want us 
to match your company with one of our members? Let’s 
get in touch! We look forward to broaden and strengthen 
our international network!

Contact us
Email: s.deklein@ndl.nl
Tel: +31 (0)79 343 8110
Website : www.hidc.nl/sectors/e-commerce
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Interview with 6 Chambers from ADCN and NLinBusiness about Regional Collaboration
Regional and international collaboration has become a top agenda for businesses that wish to expand their markets or 
gain a competitive advantage from foreign countries. Therefore, the NTCC has conducted 7 insightful interviews with 6 
chambers of the ADCN (ASEAN Dutch Chamber Network) and our network partner, NLinBusiness!

What are members' benefits of ADCN Business 
Councils working collaboratively?
Interview Mitchel Smolders – Dutch Chamber of Commerce 
in the Philippines (DCCP)

Why is the collaboration between Indonesia and 
RCEP countries important according to your 
perspective?
Interview Sandra van Hellemond and Gustaaf Reerink – 
Dutch Business Network – Indonesia (DBN)

Members of the Business Councils 
in Indonesia, Malaysia, Singapore, 
Thailand, Vietnam, and the Philip-
pines greatly benefit from the six 
councils connected through a Stra-
tegic Alliance as the Asean Dutch 
Chamber Network. The councils 
are actively cooperating to bring 
relevant information and events 
to members. Our connection will 
also directly establish each council 

as a point of entry to our respective markets for Dutch 
businesses. 

At DCCP, we have already seen the first signs of how fruitful 
our regional connection can be through companies active 
outside the Philippines who find us through our ADCN-part-
ners. For members of our colleague councils, the connection 
can result in their next potential partner or supplier and, with 
that, access to a 100million+ consumer market in the Philip-
pines. By knocking on DCCP's door, an e-introduction is just 
one click-of-a-button away.  

Outbound is also an opportunity for members to take into 
account. For DCCP's current SME-members active in the 
Philippines who might be eyeing their next destination 
across our borders and in ASEAN – what better way than to 
secure a smooth connection with a trusted partner through 
the Asean Dutch Chamber Network by which one gets 
access to the markets of Thailand, Indonesia, Singapore, 
Vietnam or Malaysia? 

Together, we are stronger to share our messages to audiences 
currently unaware of the countries' untapped potential the 
six business councils represent. Even while our markets are 
vastly different, joining hands to continue promoting our countries, 
especially during these uncertain times, is essential. 

As the Dutch Chamber of Commerce in the Philippines 
(DCCP) we serve as the official gateway to, a platform for 
and the voice of the Philippines-Netherlands business 
community in the Philippines. We enable access to markets 
by sharing relevant information, organising events, facilitating 
stakeholder connections, identifying opportunities, and 
fostering friendship. 

You may contact me at DCCP through director@dccp.ph. 

Now more than ever we have come to realise that regional 
collaboration is crucial. If the Pandemic has learnt us one 
thing, it is that with international borders closing, increased 
protectionism, and global supply chains at risk, countries like 
Indonesia are unable to realise their growth ambitions. 

For Indonesia, a vast archipelago with a huge domestic mar-
ket, exporting & importing has always had and still has its 
challenges. Due to the many rules and regulations, often 
changing and ever so often not transparent, many businesses 
have (almost) fully localised supply chains and produce for 
the local market only. Which appears to be a plus now in the 
current Pandemic, as we have not had any food supply chain 
disruptions in 2020. 

Yet this also means that Indonesia has missed out being a 
manufacturing country, like China & Vietnam, which have 
developed a tremendous production capacity for export. 
With a young population, a growing workforce and many 
mouths to be fed, it's a no brainer that Indonesia should relax 
its trading rules, through trade-deals like RCEP or otherwise, 
and to boost production for the region & the world. 

Clearly, the country's decisionmakers realise that Indonesia 
should seek more benefit from international trade. Being the 
largest economy in ASEAN and within the RCEP trade-deal 
the largest after China (since India left the deal in 2019), it 
played a big role in the RCEP negotiations.

A quick check amongst DBN members did not bring much to 
the table. It's too soon to judge the effect of the partnership. 

There is for sure hope that the partnership will bring what it 
promises, especially in combination with the recently passed 
Omnibus Law, which results in a further liberalisation of 
direct foreign investment and international trade.

by Sandra van Hellemond and Gustaaf Reerink. Both DBN 
founding Board members

Contact DBN via the email: info@dutchbusinessnetwork.com
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Why is it crucial for Singaporean companies to 
have a regional or international connection with 
neighbour countries?
Interview Ingrid Klaassens – ADB-DutchCham, Singapore

How can the Chamber help support FDI from ot-
her countries?
Interview Matthijs van den Broek, Advisor to the Board – 
Dutch Business Association Vietnam (DBAV)

For Singapore to prosper, flourish, 
and grow in this uncertain world, 
pursuing good relations and (foreign) 
connections is essential. 

As you know, Singapore has long 
been the pre-eminent destination 
for multinational companies to esta-
blish their regional headquarters 
to pursue business opportunities 
across ASEAN and Asia. Singapore 

As Vietnam has been in the eco-
nomic spotlight since a number of 
years and will continue to be in the 
years to come, FDI from neigh-
bouring Asian countries as well 
as from Europe and the U.S. has 
exploded in recent years. Having 
successfully contained the Corona 
virus, twice in 2020 and again this 
time in 2021, Vietnam is the region's 
frontrunner in accelerating economic 

is home to the regional headquarters of approximately 7,000 
multinational firms, with more than half running their Asia-Pacific 
businesses. 

Many factors make Singapore an ideal location for inter-
national companies that want to do business in the region:

- When setting up a business in Singapore, most business 
and legal regulations are available online. This transparent 
approach gives overseas entrepreneurs the possibility to 
learn more about Singapore when going through the entry 
process. 

- Singapore's low tax rates and tax reliefs are internationally
recognised. One of the biggest benefits of establishing a 
holding company in Singapore is its network of 85 double 
taxation agreements (DTAs) and 24 FTAs.

- With Singapore's heritage and multi-cultural population, 
Singaporeans share various cultural and linguistic con-
nections with ASEAN members, while English is the main 
working language. This makes doing business with Asia via 
Singapore a big asset. 

This February 2021, Singapore introduced the latest plans to 
transform the country into a regional and global e-commerce
hub. The growth of its e-commerce industry presents an 
opportunity to position Singapore's logistics sector to be 
better integrated with global supply chains and further 
expand the advantages of doing business with Singapore. 

Obviously, Singapore is not the place to be for all types of in-
dustries. Since land is limited on this island, building a produ-
ction plant here will not be the best place in the region. We, as 
a Dutch Chamber, see a lot of 'tech' related companies coming 
into Singapore. The good thing is that Singapore has a strong 
focus on innovating traditional industries and looking into new 
technologies in upcoming industries, which provide (Dutch) 
tech companies big opportunities. 

The ADB-DutchCham provides you with the business network 
you need to lead and succeed in Singapore. Do not hesitate 
to reach out to me in case you are exploring opportunities 
in Singapore.

Email: ingrid.klaassens@ADB-DutchCham.sg

development in the (post-) COVID-19 era.

Aiming at a large domestic market of around 97 million people, 
including a rapidly growing middle-class, and benefitting from 
an increasingly prominent economic role in Southeast Asia, 
both multinationals and smaller businesses flock to Vietnam 
to set up shop. 

As of August 2020, the comprehensive EU-Vietnam Free Trade
Agreement has been in effect, boosting trade relations bet-
ween the EU and Vietnam and further pushing FDI inflows 
into the country. Moreover, the recently concluded Regional 
Comprehensive Economic Partnership (RCEP), which includes 
all ASEAN member states plus Australia, China, Japan, New 
Zealand, and South Korea, will not only enhance intra-Asia 
trade, but also intra-Asia invesment, in particular into 
Vietnam. 

Vietnam not only attracts export-oriented investors seeking 
to manufacture in, and export from, Vietnam, but also foreign
consumer goods companies wanting to tap Vietnam's vast 
consumer base. The Dutch Business Association Vietnam 
(DBAV) and other bilateral chambers of commerce are 
well-positioned to support foreign investors with their market
entry strategy in whatever form. The Dutch Business 
Association Vietnam maintains warm relations with Viet-
namese government agencies and Vietnamese enterprises 
and has an extensive network among international diplomats 
and multinationals and SMEs operating in Vietnam.

Offering a wide range of services, the DBAV facilitates a "soft 
landing" and is a dedicated advocacy partner for foreign 
investors entering the Vietnamese market for the first time, 
as well as for foreign companies wanting to expand their 
existing business interests in the country.

The Dutch Business Association Vietnam (DBAV) would look 
forward to welcome you to Vietnam and  explore business 
opportunities in this intriguing market with you ! For further 
information, please, contact the Dutch Business Association 
Vietnam's Executive Director, Guido van Rooy, 
at exec.director@dbav.org.vn
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How can the Chamber support international bu-
sinesspeople in investing in your country?
Interview Marco Winter – MDBC Malaysian Dutch Business 
Council

How can your chamber help regionally-ba-
sed-companies connect with companies based 
in Thailand?
Interview Hans van den Born – Netherlands – Thai Chamber 
of Commerce

The Chamber provides a very valua-
ble network!  Through its business 
services, activities, and network, 
a Chamber offers soft landing 
opportunities for investors.  As 
an example, in the case of the     
Malaysian Dutch Business Council 
(MDBC), this comes down to:

1. BUSINESS SERVICES:

One of our principal objectives as 
Chambers of Commerce is to help 
connect our members with any 
possible business contact in order 
to foster trade relationships.

This was initially focused on the 
Thai – Dutch trading partners, but 
throughout the years, we see that we 
can support our members also from 
a wider, more regional perspective.

MDBC provides business services and information to our 
members.  We assist and advise members and newcomers 
to the Malaysian market on issues related to setting up a 
company or representative office and on local policies and 
procedures.  MDBC keeps members updated on the latest 
news: government, economic, and business-related. 

2. REPRESENTATION & LOBBYING:

For the benefit of our members and to improve the ease of 
doing business in Malaysia, MDBC cooperates and coordina-
tes its efforts with other Business Associations and bilateral 
Chambers of Commerce; It also participates in a dialogue 
amongst European Union member states in Malaysia and in 
EU – related programs. 

Chambers have established relations with various go-
vernment institutions and can provide quick introductions 
for new investors to discuss the business potential and 
investment incentives with the authorities.

MDBC also looks into combined efforts for representation at 
exhibitions and into commercial partnerships with Malaysian 
and Dutch government authorities on behalf of our members.

3. NETWORKING:

Through events, members are able to develop good business 
contacts with the Dutch – Malaysian business community in 
Malaysia, as well as with other foreign companies, Malaysian 
counterparts, and government bodies.  

When possible, MDBC participates in trade exhibitions, 
missions, and matchmaking sessions, to support Dutch 
companies.  This is done together with the Economic Depart-
ment of the Netherlands Embassy and industry associations.  

Having the right networks and establishing engagement is 
very important when doing business in ASEAN.  A reputable 
Chamber will be able to open doors to government authorities, 
provide objective information and advice, and support the 
investor with valuable business contacts. 

To explore business opportunities in Malaysia and in case 
you would like to know more about the Malaysian Dutch 
Business Council, we welcome you to write to
info@mdbc.com.my.

Via the extensive network which the NTCC has build over the 
30 years of existence, complimented with the support and 
contacts of our respective Board members from the various 
sectors, we foster the establishing of deeper connections, 
hence help fellow entrepreneurs with their business success 
and expansion of their networks. 

The NTCC is part of a much wider network of the so-called 
Joint Foreign Chamber of Commerce Thailand as well as a 
member of the Thailand Board of Trade. Through these 
connections, we reach out to the various Thai industries 
and businesses. Thailand has an ambitious and progressive 
Thailand 4.0 agenda, and in that respect, we see opportunities 
in various sectors like Agri-Food Tech, Medical Devices and 
Smart City concepts.

By means of the various Business Forums we conduct in 
several places throughout the country, we offer a platform 
for regionally based industry experts to connect with the 
Thai public and private sector. 

Another collaborating partner of the chamber is DEPA, the 
Digital Economy Promotion Agency which can also be very 
helpful in the search for new business connections. Through 
several one-on-one meetings and (hybrid) seminars on 
various topics, we see fruitful relationship establish which 
benefits all stakeholders. Thailand means business, and 
we are ready to support of host country!

If you are a member of any of the 6 ASEAN Dutch Cham-
bers Network business councils and wishes to learn more 
about what the NTCC can support you with, please visit 
our website www.ntccthailand.org or send me an email at 
director@ntccthailand.org
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How does NLinBusiness support Dutch entrepreneurs doing business abroad?

We talk to Jeroen Haver, International Business Manager at NLinBusiness.

NLinBusiness wants to make it easier for Dutch entrepreneurs and SME's to do business internationally. How do you do that?

When you want to do business abroad, there's a lot to figure out: understanding the market, laws and regulations, finding the 
right partners and so on. We have set-up a one-stop-shop platform where the entrepreneur can easily find the information 
they are looking for. From market reports to valuable tips from other, experienced entrepreneurs. At our on- and offline events, 
workshops and networking get-togethers, you will meet the people who will help you make the next step.

Can you give an example?

For instance, a firm in fertiliser technology was looking for business partners in ASEAN-region. Through our network, we were 
able to link them to partners already active in the supply chain. We also connected them to NTCC; this has led to a successful 
match Hans made with one of his members.  

How can the NTCC help with this? 

As the previous example shows, the NTCC is an extremely valuable partner because of your network and the quality of the or-
ganisation. It is important for entrepreneurs to know they can rely on a trusted partner. Your chamber is made up of people who 
know their way in Thailand, who speak the language and know the do's & don'ts. As NTCC work closely with local authorities 
and with the Dutch embassy in Bangkok. These strengths are being echoed by the accredited status within the NL Business 
Hub Network. 

In turn, the NTCC knowledge of doing business in Thailand is available content on our platform and shared amongst the NL 
Business Hub Network. This way, it can reach a much wider audience in The Netherlands and across the globe. This will help to 
attract more entrepreneurs to Thailand. 

Is your platform for Dutch entrepreneurs and exporters, only?

International trade is a two-way street, so we welcome entrepreneurs seeking a business partner in The Netherlands. For in-
stance, thanks to its connections with DEPA and TCEB, NTCC has successfully introduced Thai businesses that are seriously 
interested in innovative Dutch technologies. Together with our partners in The Netherlands, we're now assessing what the best 
steps forward are in a time when travel is almost impossible. Our network here spans over 200 branch and business organisa-
tions, so I'm confident a successful match can be made. 

Jeroen Haver

International Business Manager 

NLinBusiness

www.nlinbusiness.com 

jeroen@nlinbusiness.com
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NTCC SME Fair & NEXUS New Year Cocktail

On Thursday, 25th February, the NTCC has organised the SME Fair & Nexus New Year Cocktail at the Ramada Plaza 
by Wyndham Bangkok Menam Riverside. This event aimed to promote members’ services, products, and ideas 
to the NTCC and international business communities.

It was a lively evening with the presentation of 20+ brands within the NTCC community, the Virtual Gateway to 
the Netherlands – special VR activity supported by NLinBusiness, and a toast to 2021 at the Terrace next to 
Chaopraya River.

This event would not be possible without the generous support from all attendees, and most importantly, 
Samitivej Hospital – our sponsor of this event. All photos are uploaded to the NTCC Flickr album so that you can 
look back to the event!
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17 December | Service Design in the Digital Age

The Netherlands - Thai Chamber of Commerce, in 
close cooperation with Ms Kwan Phonghanyudh, 
successfully organised the "Service Design in the Digital 
Age" webinar on Thursday, 17 December 2020.

"Service Design" allows us to envision better experienc-
es for customers and staff and create new value for 
stakeholders involved. During the webinar, Ms Kwan 
introduced five principles of service design thinking 
and explained how the design process can be applied 
to identify opportunities to improve the service. 

We have made this webinar available on NTCC 
Website and our YouTube channel as well.

12 February | Chiang Mai Connect

The Netherlands - Thai Chamber of Commerce has or-
ganised the first Chiang Mai Connect of 2021 at the 
recently opened Wishbeer on Nimman Soi 5.

We would like to thank our venue sponsor, Wishbeer. It 
was a wonderful night with fantastic company and great 
beer selection and nice snacks.

The NTCC is looking forward to hosting another Chiang 
Mai Connect in close collaboration with iChiangmai.

1 February | NTCCafe Mondays

After dry January, we have organised our first physical 
event under the new BMA regulation.

With generous support from the Hotel Indigo Bangkok 
Wireless Road, February NTCCafe Mondays organised 
at the Char Rooftop Bar. The hotel served creative 
mocktails, Heineken 0.0 and introducing Bavaria 0.0 
too.

Our members seemed to enjoy catching up with friends, 
sipping a drink on the 26th floor with a panoramic view 
of the spectacular Bangkok's business district.

17 February | CFO Dinner Talk

On Wednesday, 17 February, the NTCC hosted the CFO 
Dinner talk at Peninsula Bangkok, 5-stars-hotel near the 
majestic Chao Phraya River. Hans van den Born, NTCC's 
executive director, welcomed the guests at the Paribatra 
Aviation Lounge. The evening continued with a discussion 
on relevant topics in the world of finance.

We are delighted to say that 12 guests from various NTCC 
member companies attended the evening. We would like 
to thank you all for attending, and we hope to see you 
again at the upcoming CFO dinners. A special thank goes 
to Mark de Vries, CFO at the International School Bangkok 
(ISB), for sponsoring this event.

Recent NTCC Events
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24 February | Data Protection Seminar

The NTCC, in collaboration with Spanish - Thai Chamber 
of Commerce, British Chamber of Commerce Thailand, 
and Belgian-Luxembourg/Thai Chamber of Commerce, 
successfully organised the Data Protection Seminar on 
24 February 2021 at the Westin Grande Sukhumvit

SafeComs, our NTCC member, was one of the guest 
speakers for this seminar. Bernard Collin, CEO of 
SafeComs, has talked about how to prepare your 
company to avoid risks and consequences from using 
data.

1 March | NTCCafe Mondays

On Monday 1 March, the NTCC has organised NTCCafe at 
a swimming-pool-side bar on the 4th floor of the Oriental 
Residence Bangkok.

We would like to thank all attendees and are looking for-
ward to seeing you at the next NTCCafe!

Big thank you to the Oriental Residence Bangkok, our 
NTCC member, for providing the spectacular venue. Cold 
cuts and cheeses were incredibly yummy.

24 February | NTCC Manufacturing Group Meet-Up

The manufacturing sector is one of the key fuels of the 
Thai economy. With the country's recent focus on In-
dustry 4.0 and the shift to value-added manufacturing, 
the industry is definitely one of those to watch.

Therefore, on 24 February, the NTCC has organised 
the NTCC Manufacturing group Meet-up at Le Meridien 
Suvannabhumi. We had 15 leading representatives from 
the Manufacturing sector attending this event.

We would like to thank everyone who attended this 
evening. 

15 March 2021 | The Future of Work: Lessons Learnt 
from Covid-19

The implications of the Covid-19 pandemic have brought 
work-from-home to the mainstream. At the same time, 
many companies are bringing the workplace's centrality 
(and specifically, the office) into question.

On 15 March 2021, our expert speakers discussed what 
we could expect for our future workplace throughout 
the region.

This webinar was hosted in a joint effort by ADB-Dut-
cham Singapore, the Dutch Business Association Viet-
nam, the Dutch Business Network Indonesia, the Dutch 
Chamber of Commerce in the Philippines, the Malay-
sian Dutch Business Council, and the Netherlands-Thai 
Chamber of Commerce - partners at ADCN. 

Recent NTCC Events
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Recent NTCC Events

De smit food international Co., Ltd., our NTCC member, has organised a conference to visit the factory and chilli 
plantation to demonstrate the production facility and research and development process, which is a part of the 
'Halal Farm Project" on March 10th at Nakhon Sawan.

H.E. Kees Rade, the ambassador of the Kingdom of the Netherlands, was honoured to be the chairman of this 
conference and gave opening remarks. Accordingly, there were short speeches from Mr Hans van den Born, 
Executive Director of the NTCC, Mr Onno Stienen, Director of Stichting Thailand Zakelijk and Rear Admiral Somkiat 
Phonprayoon, Secretary of the Southern Border Province Administration Center (SBPAC).

The conference's purpose was to demonstrate De Smit Food's production facility at the factory, with products 
such as Chili Paste, Garlic Paste, Sauces and Seasoning; to see the opportunities to develop the agriculture industry 
in the deep South of Thailand. 

The NTCC uploaded all pictures on our Flickr account. If you want to learn more about De Smit Food, please visit: 
http://www.smitfood.com/
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New corporate members

Origin Organic Co., Ltd.
255/2 Moo 10
Hin Lek Fai, Hin Lek Fai
Prachuap Khirikhan 77110

T: +66 (0) 82266 2014   
E: info@originorganic.asia
W: www.onoffspices.com/en

Mitr Phol Sugar Corporation., Ltd.
2 Ploenchit Center Building

Sukhumvit Road, Klongtoey
Bangkok 10110

T: +66 (0) 2794 1000 ext. 701
E: pravitp@mitrphol.com
W:  www.mitrphol.com/home.php

InterContinental Phuket Resort
333, 333/3 Moo 3
Kamala, Kathu
Phuket 83150

T: +66 (0) 7662 9999
E:  bjorn.courage@ihg.com
W: www.phuket.intercontinental.com

Smartweld BV
Hogerwerf  11
Roosendaal
The Netherlands 4704 RV

T: +31 612433263
E: kees.vanderdonk@smartweld.com
W: www.smartweld.com

Onno Stienen
Managing Director

Pravit Prakitsri 
Chief Operating 

Officer - New 
Business and 

Fertilizer Business 
Group 

Bjorn Courage
General Manager

Kees van der Donk
CEO

Sanae Beach Club is a small boutique resort right at the idyllic 
Hat Sai Noi Beach in Khao Tao Sanae Beach Club is a pro-
fessional, pet friendly with a personal touch. Whether you are 
looking for a perfect location to getaway, plan a wedding, 
romantic dinner or any other event/celebration location, Sanae 
can offer the complete package. Our restaurant offers a mainly 
Mediterranean Cuisine, all a la minute freshly prepared with 
only the best ingredients.

Mitr Phol Sugar Group has been distinguished as one of Thailand’s 
largest and most progressive producers and exporters of sugar 
for more than 60 years, during which time it has played a leading 
role in developing Thailand’s domestic sugar industry. In addition, 
Mitr Phol has taken significant steps into the international market-
place including investments in China, ASEAN and Australia.

In Thailand, the group’s seven large mills and refineries are located in 
the countries sugar belt, ranging from the central provinces of Thai-
land to the northeast provinces. Total production capacity is about 
2.2 million tons per annum. Over 70% of the sugar produced is ex-
ported to customers throughout the World. Mitr Phol has estab-
lished Thailand’s largest private sugarcane research center 
and has large investments in value added products including 
ethanol, Bio-mass power co-generation, and fiber board. 
Ethanol production of Mitr Phol Bio-fuel is 1,200,000 liters per 
day representing 40% market share and major customers are 
PTT, Chevron, ESSO, Shell, Bangchak, and IRPC. Presently about 
20% of ethanol production is exported. Co-generation electricity 
sales to the national grid are approximately 200 MW

Nestled on the powder-soft sands of Kamala Beach, InterConti-
nental Phuket Resort is a stunning five-star beach resort in Phuket. 
Sleek, sophisticated and elegant, this beachside hideaway is 
cocooned by jungle-covered hills and offers heavenly views of 
the Andaman Sea. Our 221 rooms, suites and villas are heavenly 
havens of modern luxury. Each abode is decorated with rich hues 
and warm woods, creating elegantly chic spaces brought to life by 
inspirational touches of the locale.

Dutch production company for plastic fittings. Worldwide sales 
with production located in Thailand and Germany. Clients are 
HVAC and sanitary heat and cold plastic piping system owners.





New Individual members                        

Geuko Bosker

Director Innovation & Technology
NTT DATA Business Solutions
(p.a. ISS Consulting Thailand Ltd.) 

T: +66 22370553
E: geuko.bosker@nttdata.com

Matthies Haentjens

T: +66 616305932
E: haentjens.matthies@gmail.com

Per Kerssens

Robotics Automation Engineer

T: +31 621652258
E: perkerssens@gmail.com

John Maas

Owner
Sue Dutch Food

T: +66 625858180
E: suedutchfood@gmail.com

John Verzijden

DGA/Owner
Chokdee online

T: +66 656612634
E: john@verzijden.eu
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Member News
Bumrungrad International Hospital Price 
Freeze 2021!

In light of the very difficult Covid-19 impact on all Thai people 
and all expat residents throughout Thailand, we make the 
following commitment to you as we do recognise these are 
very challenging times.

Bumrungrad and all its subsidiaries pledge to freeze all hospital 
and doctor's fees at 2020 levels until 30 June 2021.  This 
public service commitment to you will apply to all patients 
seeking healthcare at Bumrungrad International Hospital, 
Vitallife Scientific Wellness Center, the Esperance Integrative 
Cancer Clinic, and Iconic Pharmacy.  

This 2021 promise is also to celebrate and thank all of our 
Bumrungrad patients, as well as the general public, for the 
trust and support you have given us over the past 40 years. 
We promise to continue to provide you with the highest scientific 
and safe medical care we are known for throughout Thailand 
and the world.   

Alongside our promise, Bumrungrad patients will be able to 
continue enjoying a series of highly demanded programs, 
including the high-value check-up packages, our digital 
online store, fixed price procedures. This promise will also 
include our new preventive genomic clinic offerings as well 
as our new hearing and balance clinic offerings. 

Call for an appointment or find out more here:  

Dial +66 2066 8888
Email: crm_email@bumrungrad.com

Ground Improvement awarded to CeTeau for 
Hino Motors Test Track Facility 

CeTeau Thailand was awarded the contract to undertake 
the soil improvement under the 60,000 m2 Hino Motors 
test track facility. This test track was built at a strategic 
location, just 45 km from Bangkok and close to the Su-
varnabhumi International Airport (BKK).

CeTeau's work consisted of the design-build scheme 
with Vacuum Consolidation (VC), Prefabricated Vertical 

Drains (PVD), including horizontal drains to accelerate the 
consolidation settlement process of the underlying soft clay. 
Without ground improvement, the settlement would have 
occurred after the test course's construction, leading to high 
costs and operations suspension. Extensive monitoring 
allowed us to follow the ground improvement process in 
detail and we achieved the desired soil settlement within 
less than 5 months.  

CeTeau is a global PVD manufacturer with an annual ca-
pacity exceeding 150 million meters and specialty ground 
improvement contractor, offering value-engineered solutions 
through its regional offices covering all continents. CeTeau 
employs techniques such as Vacuum Consolidation, Stone 
Columns, Vibro-Compaction and Rapid Impact Compaction 
(RIC), customising its solutions according to regional needs. 

This project is a perfect example of how international collabo-
ration and regional networking lead to our continuous growth. 

Dutch quality, operating globally, customising regionally!

East-West Seed (EWS) | Supply Chain in time of 
COVID-19

During the pandemic, East-West Seed (EWS) was able to not 
only continue delivering quality seeds to farmers across the 
world but achieved a 17% increase in 2020 compared to the 
previous year.

In agriculture, the linkage from seed production to farmers 
across the world has also been challenged. Like most indus-
tries, operations are complicated due to travel restrictions 
and lockdowns, reduced capacity at crucial government de-
partments, and international transport relying on specialised 
carriers only. 

Communication is a key success factor.

A clear direction brought the operational teams, located in 
various countries, to work toward the same goal.

Demand planning became more critical: A granular forecast 
was needed. The team needed to re-engage with customers 
to increase accuracy of the demand.

Supply ability review: Risks were assessed, and mitigation 
actions were raised to the highest level. Timely updates helped 
the team to have the same understanding of the situation.

Inventory planning:  The team needed to ensure the right level 
of inventory was set at the right place throughout the supply 
chain to overcome fluctuating demand.

We are proud to be part of a team that continues to protect the 
sustainability of the food supply chain for the world.
Please visit: https://th.eastwestseed.com
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Indorama Ventures Joins the World Economic 
Forum's Global Plastic Action Partnership

Indorama Ventures Public Company Limited (IVL) announced 
that it has joined the World Economic Forum's Global Plastic 
Action Partnership (GPAP). The global multi-stakeholder 
partnership aims to reduce plastic leakage into the environ-
ment and is driving the transition to a circular economy for 
plastics. This partnership is aligned with Indorama Ventures 
2019 commitment to increase recycled content volumes of 
PET by at least 750,000 tonnes, pledging US$ 1.5 billion 
towards achieving this target by 2025.

Mr. Yashovardhan LOHIA, Chief Sustainability Officer, Indora-
ma Ventures said, "We are proud to join the World Economic 
Forum's Global Plastic Action Partnership. By joining GPAP we 
will advance our shared goal of ending PET plastic waste. 
Harnessing the convening power of the World Economic
Forum, GPAP is bringing together governments, businesses, 
and civil society to forge circular solutions – at both the global 
and national levels. Our recycling facilities across the world can 
close the loop and deliver a circular economy for PET plastic.

"PET is most commonly used plastic for beverage bottles and 
is the most collected and recycled plastic packaging in the 
world. It is important for us to offer added value to our 
customers with sustainable recycled products."

Member News

International School of Bangkok (ISB) | Indoor 
Golf Center to open in Nichada Thani.

We are pleased to announce that the ISB Golf Center will open 
on February 8th.

Located in the Nichada breezeway (by the 7/11 parking lot), 
this state of the art 600 sqm indoor facility is fitted with 6 GC 
Hawk Foresight practice bays enhanced with extensive 
analytical software and over 80 golf courses to play on. 

Puttview has been installed to provide an interactive 
learning environment and simulations that improve put-
ting. A 220 sqm chipping green with a bunker is available 
to practice the short game.

Similar to our other school facilities, the golf center is equipped 
with a positive pressure air filtration system that maintains air 
quality at healthy levels throughout the year.

The golf center with its team of experienced golf professionals 
will help support our students in the Panther Golf Academy, 
Athletics and PE golf programs.

Annual memberships are also available for the wider community. 
Only members will be able to purchase practice packages and 
lessons. The pre-sale of memberships will start on February 
1st at the golf center. Founding Member status will be given 
to members who sign up in the month of February with the 
benefit of having their membership extended to 30 June 2022. 
Special rates apply for ISB students, parents, alumni and other 
community members with a valid ISB ID card.

For more information on facilities and pricing please visit the 
website or call 02-963 5810. Feel free to drop by the Golf Cen-
ter for a tour.

KIS O.R.E.O Online Learning

O.R.E.O. Online Learning has been extremely helpful in the 
development and continuous improvement of the remote 
learning programmes offered at KIS. By pulling together the 
teachers, students, and parents' expectations, everyone 
has a clear understanding of how to work together to help 
each child learn best.

This model initially created by our very own MYP Coordi-
nator, Alison Yang, has now been adapted by other inter-
national schools around the world. Alison regularly shares 
her expertise and experiences to ensure students' positive 
learning experience and support parents. Check out her blog 
here: https://bit.ly/3iH756z
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Member News
Origin Organic: Crossing Borders

Origin Organic makes organic food products in Thailand and 
mediates for producers who want to import or export organ-
ic crops. They look far beyond regional and national borders. 
And borders are crossed. For example, Thai farmers who were 
unable to grow organic crops years ago have been persuaded 
to do so by Origin Organic. 

Together with a farmers' organisation in the Isaan, the north-
east of Thailand, farmers are taught how organic farming 
works. How to deal with pesticides, which fertiliser and which 
seeds to use, and how to treat the soil.  

Origin Organic not only works together with these farmers, but 
also with oyster farmers in the regions of Songkhla and Pattani. 
These are sustainable farms that have been selected together 
with the Thai non-profit organisation Earth Net Foundation. 

Regional and international cooperation gets a new impulse 
when the products are ready. They are well preserved, so that 
they do not lose any flavour; they are sustainably packaged 
and then shipped out. In Europe, a new collaboration then 
begins that of transport and distribution. Before an Origin 
Organic product is sold in the Netherlands, Germany or else-
where, many borders have been crossed. All with the ultimate 
aim of bringing the best to the consumer's table.

Plymovent, We move & We move Plymovent!

Plymovent in Lamphun produces solutions for clean air 
at work, such as extraction equipment for welding fume 
and vehicle exhaust gases. Inspired by the branding of 
the city of Amsterdam (I amsterdam) the head office of 
Plymovent in the Netherlands designed a sign for the 
plant of Plymovent in Lamphun.

What makes this sign so special?

• It's not on the building (roof or in front of the building) 
but it's placed on the grass in front of the building 

• The size; the letters have a height of over 1.5 meter 
and the complete sign is almost 20 meter wide

• The sign was manufactured in the Plymovent plant in 
Lamphun. 

If you are in the neighborhood of Lamphun please have a look 
at this special signage! 

Enclosed picture shows the new sign in front of the Plymovent 
plant in Lamphun.

Stenden Students Standing Strong

Two students from Stenden University in the Netherlands 
have been interning with PCF remotely over the past few 
months. Due to the pandemic, public fundraising wasn't an 
option, so they had to find creative ways to help. On their 
own initiative, and self-funded, they sourced and designed 
facemasks that feature PCF's logo.

They raised EUR 1.000 for one of the many remote schools 
that PCF supports by selling these facemasks. The funds 
will be used to cover basic educational needs, operational 
costs, modest teacher salaries and food essentials for the 
students.

Furthermore, the two students researched grant opportunities 
for us and the grant proposal they wrote, heralds new ways 
to find support for our projects.

This international, online collaboration is helping people in 
need. With all our meetings on Zoom, the Stenden students 
were always eager to find time to work with us.  

We thank them for helping students worlds' away, who face 
many challenges during these difficult times. Hopefully, 
these kinds of positive interactions will continue in years to 
come. The efforts and ideas of these students are having a 
real impact for people who need our help.
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Member News
Despite A Global Pandemic, 2020 Unlocked 
Inspirational Uses of 3D Printing 

Free Webinar: Botox Your Linkedin and Resume

Learning the best practices of C-Level in Live-
stock – Food Value Chain Industry

VNU Asia Pacific recently gathered industry 
Leaders in Exclusive Dinner Talk

Inspiration, impact, diversity – innovation. The Ultimaker 
Innovators list puts the spotlight on individuals or groups 
using 3D printing to transform the ways people work, think, 
and live.

It is the first to become a yearly celebration of 3D printing 
technology and the impactful results that can be achieved 
through its use. Innovation is the driving force behind Ulti-
maker, and we encourage and support the advancement of 
the 3D printing industry. We believe that those working within 
the industry should be celebrated, especially those using 3D 
printing to create, improve, innovate, and transform at high 
levels.

From architecture to manufacturing, from automotive to health-
care, we believe the 2020 Ultimaker Innovators list is a great way 
to send off the year – and start a new one.

'The Innovators List reminds us to maintain our natural sense 
of wonder for this technology and the curiosity that goes with 
it. ’ Nuno Campos, CMO at Ultimaker.

March 10, 2021 – Bangkok, Thailand: VNU Asia Pacific has 
organized the Exclusive Dinner Talk on Food for Good: Best 
Practices and Lesson Learned in Bangkok. This exclusive 
event gathered industry leaders to network and share their 
insightful knowledge from the C-Level including Minister of 
Agriculture and Cooperative and Thailand Convention and 
Exhibition Bureau, to share the market overview in different 
perspectives. 

Mr. Heiko M. Stutzinger, Managing Director of VNU Asia 
Pacific and VNU Europe/VIV Director led the panel discussion 
which was the key highlight of the event. It had the privilege to 
include the two leading companies in Livestock-Food in-
dustry, Charoen Pokphand Foods and Betagro, along with 
Food Processing Industry Club, Federation of Thai Industries.

The 3 speakers touched upon on the topics “How to put our 
heart into Food Production / People’s Productivity / Packaging 
and Branding” for all attendees to learn and bring important 
notes to apply with their business management. The Dinner 
Talk was conducted in a hybrid form where the 170 guests 
were present at the venue while having 100 international virtual 
attendees via the livestreaming.

PRESS CONTACTS: Saengtip Techapatiphandee, VNU Asia 
Pacific | Email: saengtip@vnuasiapacific.com

For more information, visit www.vnuasiapacific.com

Are you someone who is struggling to write your own resume 
and LinkedIn profile? Or perhaps cannot find the time and 
place to learn best practice in how to market yourself? 

Listen and watch Thailand's Number 1 and most profiled 

headhunter, Tom Sorensen, when he lectures on how to best 
profile yourself. 

It's every month at 7pm. See the dates, details and how to 
register: www.tomsorensen.in.th/webinar-botox/



Chase Your Success,
SAFELY.

At B-Quik we provide you with the right tire for the road you choose.
B-Quik one stop shop professional car service, open everyday from 8:00-21:00 hours. Tel. 1153



Everything under control

ZI-ARGUS IS A BUSINESS OF ZUELLIG INDUSTRIAL WITH OFFICES IN 
THAILAND, INDONESIA, THE PHILIPPINES, AUSTRALIA, SINGAPORE
www.zuelligindustrial.com

PROCESS AUTOMATION
AND CONTROL SOLUTIONS

region, our professionals execute turn-key projects in process, manufacturing, 
infrastructure and data-centre environments. We offer custom designed solutions 
covering these industries, and more:

Food & Beverage

Petrochemical

Energy

Automotive

Consumer Packaged Goods

Data Centres

Logistics

Environmental

www.zi-argus.com


